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[ our sorTO |*

“IF YOU'RE DRIVING
DOWN THE ROAD AND YOU
SEE A FINA STATION AND
IT'S ON YOUR SIDE SO YOU
DON'T HAVE TO MAKE A
U-TURN THROUGH TRAFFIC
AND THERE AREN'T
SIX CARS WAITING AND YOU

NEED GAS OR SOMETHING™
PLEASE STOP IN™

olﬁtmﬂhﬂw’nmn realistic Fina doten —
wxpect you to do am| that ien't recsonadle or comvenient, American Petrofina, Dallas, Texas

nnnnnnnnn

like a pink one voe will d¢ Mappy to send you one free and post paid, Just AU
out the cougon. {f you'd also like o Fixa crofit aard applioation just put an
X in the right dox,

EEEEEEEEEEEEEEEEEEEEEE



| A PEEK AT PREMIUM PINK, THE ADDITIVE OF THE FUTURE |

(Au we know, theve is a strong trend in the gasoline station
industry loward adding o coloving ingredient fo the air which
goes mbo your tives. Like blua, purple, green, evimson, ind others.
The veason s additives have been added to everything alse con-
nected with your car, Now it iz air's turn, But authorities sstimate
that it wil be ten years befme the suitchover from ordinary air
iy caompleted and coloved wir is in the hoses.

Meanwhile Fina, an alert young oil company, has staked out
Pink Air® And has started a crash program so they can beat
everybody else by five years, the Fina Five Year Plan.)

E are happy to report some progress. Our Pink Air Research

Laboratory at Mount Pleasant, Texas is hard at work on the

secret ingredient which will turn air pink, We are still confi-

dent that we will be able to get it W our more than 2,000 Fina

stations by May 12, 1966 About 430 PM., we figure; some
of our trucks don't get around until late in the afternoon.

We will keep vou posted.

However, a technical question has been brought to our attention: "How is
anybody going to know what Pink Air looks like when it's inside a tire?”

That is a good question and to answer it we will send you a sample as we
promised in our last ad, A Free sample,

Naturally, for security reasons® we won't be able to send you any real
Pink Air, Besides, what would we mail it in? No, the best answer is a pink
balloon? so when you blow it up Regular air will look like Premium Pink
And there'l! be a Fina emblem on it so the next time you're driving down
the road and vou see it and the station is on your side 20 vou don’t have
to make a U-turn and there aren't aix cars waiting and you need gas or
sometiing, please stop in. And see for vourself that our products are just
exactly as good as the beat.

And when you're through looking at the Pink Air give it to the kids,
they'll like it. How many children do you have?

*It omight float into the wrong hawds, Enovgh saud,
** Actually, TWO balloons, ome iwnde the other. Don't worry, we'll send directions.

Fina Pink Air Development Division

Americun Petrofina FREE

Dallas, Texas PINK AIR

Dear Fina: COUPON

| would like to see what Pink Air looks hke. I have children.
Nune Address

City Stute.

Caval, AMERICAN PATRONINA. DALLAS, TEXAZ



| WE PAVE THE WAY FOR ANOTHER GIANT STEP IN THE FINA FIVE YEAR PLAN |

YOUR CHANCE

TO WIN 15 YARDS

OF PINK ASPHALT

PINK ASPHALT?

Wiy not? As yoir may eeaember Finke A, Fiua's Additice of
thee Futeeve, wona Dnveaded fo el e Joviles of yuse Lees ook
pevtiior deeanse crevytiuwg ofse thad gues inta gare cor wlromdy
has el the extra wdditives it weeds: sometines moere. And e
started vy Five Yenr Comedy Prognivtan ave os to e sure of gotting
it fo all of awe thonanndz of hig awd Hiltle Fing stotions hy Pink
Air Oy, May 12, 1904,

ELL you ¥now how it is in weompny whon one department
geta something special; @t's like with kids, Right away the
TBA® Departnwent wanted n Pink Progeam too, So the Pink
Vulve Cap “the accescory to help you through the diffseult
withdrawal period from Regular Airto Premium Pink™) was invented.

Then somobody in Trucking suwid: *How abeat painting 1 few of our
trucks pink 8o people wiil knaw we're ready to tennsport the Pink Alr
from our Finn refineries in cuse the Pink Air Pipaline®* ian't com-
plezex] by P A, Day?" And so wedill

Meanwkile buck in the Asphalt Departnent people were focling 1eft
Out. It isn’t an ordinary little old stick-tn-thestur asphals department.
vither: wo are one of the country's big manufacturers of asphale.
And it is good stutl, sort of an asphult mun's usphalt. But oely in
basie bluck — until our bays made zome revolutivnary experiments,

Which is why we now have 15 yawiz of very high-quality Pink Asphals
to give away to the one who cun think up the best way to use it, (15
yurds i3 4 whaole heap of asphalt; pink or otherwise it weighs about
30 tons and, if you win it, it'll take us two double.dual wheel dump
trucks o sembtcailers to haul It o your house. ) Aftor wo roll ic out
for you, it'll cover around 270 square yands which is cnough to pave s
pink drivewuy plus 1 pink badminton court plus a pink patio, Or about
Tuths of a doubles tennis eourt: O.K., 0.K., we'll pave the whole court.

Although nobody here krnaws how cows might feel about having sheir
burn Roor redone in wull-to-wall pink. we do know that nsphait s

| w-- iv too,
COLLECTEDBY COPY LEGEND

gentle on their feet; anik neat. We suppose it would algo be swell for
aving stndecks om ronds; if anly we ean flgure out how to zet the
steamnroller up there. Sa if you happen 10 have wnything vou'd Jike
paved for free with Premivm Pink Asphalt just fill out part one of
the coupon below and tell us what you want it for, und why. The best
UNSWOT WiNE,

Meanwhile if yau're driving down the rosd and you zee 2 Fina station

ard it’s on your =ile 20 you don't have to muke u 1sturn through traf-

i and there uren't X cars waiting aral pou nesd gns or something,

pleise stop in,

* For Tirea Falteries Avermnrien; FVwg atations sl sevened things beeifre pre
and oil: Ao rafy,

** Thia 1 s complicetod 78 1oak va 0 iohole ad 2o ezpfaiin if Lt timie: Bur i gyl
reaily ke fo e, St divp ux o aote anif sce'll Be glond fo meand yon @ sopy,

| Pinn aspanLY coupon |

Fizk Aspmadt Departmenz
Asericun Melecfing
Dalles, Texans

Dear Fins:
() Why ¥ want 15 sardeof [ink Asphalt Ls ¢ o needn’t 1t yoneself 1o 86 wonls
or less. Use anothee ploew of paper if vou want):

[ While you're at is, U would fike sn opplicstion for & Finn Credit Canl. [ unides-
stand 1 eun uae it to huy any TRA ltees with i =orey dowa and six months 1o
jay; ie that rght?

Congially.
Name Addross.
Cly. fore_____State

PS5, Almy, while pou've az (4, g mighl aa oel! sent e oxe o e Pink Vaice Caps

Cmes, ANELXCAN FRTWOAVINA, DALLAL TAXAS



[ FINA STAKES OUT ITS CLAIM TO THE ADDITIVE OF THE FUTURE. ]

The following news item appeared in the San Francisco Daily Commercial News for March 21st, 1961:

Gasoline service stations will be filling your
tires with tinted or brightly colored air in the
foreseeable future, according to R. G. Lund,
marketing consultant.

Detecting a strong trend in the industry,
Lund said, “The oil companies are already

to win motorists’ favor in this highly com-
petitive field. They have added extra ingre-
dients to everything connected with an auto-
mobile except the air that goes in the tires.
An additive for air will definitely be the next
major advance.”

It will take ten years, the Portland, Oregon

marketer estimates, before the research and
manufacturing problems are solved. Existing
facilities will have to be converted to meet the
public’s demand for more colorful presenta-
tion of products, “But then,” he concludes,
“stations will feature air in decorator shades
of green, blue, purple and even pink.”

adding additives to additives in their efforts

word to the wise if we ever saw one. Fina's not the kind
of company that has to be told twice. Pink sounds like as
good a color as any and besides it’s short and catchy.
This is to serve notice we have settled on Pink Air,”
Not only that, but as of right now we are starting a crash pro-
gram: the Fina Five Year Plan. If it is going to take everybody
else ten years we'll do it in half the time.
So look for Pink Air at the thousands of Fina stations on May
12th, 1966! Give or take a few days.
The reason we're in such a rush is, as the man says, if you want
to stay on top you've got to have a little something new from
time to time.
But Fina's gas, oil, and accessories are already just exactly as
good as the best. We wouldn’t want to add more things to them
Jjust so we could say we did. (Oh, we've got additives, all right,
we just can’t think of any good names or numbers for them.)

And that’s why we're so pleased to have a brand new additive
of our very own: Pink Air. If you see anybody else claiming it,
just let us know and we will deal with them for sure. Keep
your eyes open.

Meanwhile we'd like to be able to give you a better idea of what
the air in your tires will look like on P.A. Day, May 12th, 1966.
And right now we're trying to make up a few experimental
batches of Pink Air. By the time our next ad comes out we'll be
able to mail you a sample if we can just figure how to keep it
from leaking out of the envelope.

Now, before we go here is a picture of our Fina emblem:

.. .80 the next time you see a Fina station
you'll recognize it. And if it's on your side
so you don't have to make a U-turn and
there aren't six cars waiting and you need

gas or something, please stop in.

01861, AMERICAN PETROFINA, DALLAS, TEXAS

COLLECTEDBY COPY LEGEND



[ VM sedops Fina by 2 yrs., 1 mo., 12 days, and 7 hrs.! |

S0 IF YOU'RE WALKING
DOWN COMMERCE STREET AND
YOU SEE A NEIMAN-MARCUS STORE
AND IT’S ON YOUR SIDE
S0 YOU DON'T HAVE TO
JAYWALK THROUGH TRAFFIC AND
THERE AREN'T 6,000 PEOPLE
WAITING AND YOU NEED
PINK AIR OR SOMETHING,

PLEASE §]

bring you Pink Air, the Additive of

the Future, on May 12, 1966 (about
4:30 P.M.; some of their trucks don’t
get around to the stations until late)?
Well, Neiman-Marcus is tickled pink to
announce that we have beat Finato it by
2 years, 1 month, 12 days, and 7 hours!
Yes, as of 9:30 this morning you can
buy PINK AIR, the Room Freshener of
the Present, from us!
PINK AIR Room Freshener is delight-
fully scented with the fragrance of
pinks (little-bittier carnations of a spe-
cial species, Dianthux Petrofinus). So
when you spray it around it will give
your house a pink air!
PINK AIR comes in an aerosol con-
tainer festooned with a sprightly sprig
of pinks for $2.00. Ask for it by name
on the 1st Floor downtown; or at Pres-
ton Center, Fort Worth or Houston, or
order by phone; or simply filll in the
coupon. If you have a Fina eredit card
perhaps you'd like a Neiman-Marcus
account opened for you also, Under the
cireumstances it's the least we can do!

YOU recall how Fina has promised to

58
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Noiwas s

PINK AIR ORDERING COUPON

Dear Neiman-Marcus,

Dept. N

Dallas 1, Texas:

Congratulations on breaking the Pink
Air Barrier first!

[ ] Please send me PINK AIR
Room Freshener(s) at $2.00 each
iNmse add 25¢ far delivery and handling),

[ ] Please put on your special Nelman-
Marcus gift wrap at 65¢ each.

[ ] Mycheck or money orderis enclosed,

[ ] Please charge my Neiman-Marcus
account.

[ ] I havea Finacreditcard (just a min-
ute while I look), No. "
Please open a Neiman-Marcus ae-
count for me and charge this to it

Yours very truly,
Name
Address
City _ _Zone__State___

O, NEINAN MARCTS

g S



[ FINA ANNOUNCES THREE IDENTICAL PRIZES

OR

IF A THING IS WORTH DOING IT’S WORTH OVERDOING]

~ MOTHER OF FIVE WINS
15 YARDS OF PINK ASPHALT

HE great Fina Pink Asphalt contest has ended in an unex-

pected three-way tie. We didn’t say anything about what we

do in case of ties so all three of the winners will each receive

the Grand Prize, 15 yards of Pink Asphalt laid down where
they want it. (This, you recall, is what the contest was about; to find
the most interesting use for a batch of Pink ‘Asphalt our asphalt divi-
sion whipped up to match Pink Air — Fina’s additive of the future
coming May 12, 1966 — as well as our pink gas trucks, pink valve
caps, ete.) The entries were so stimulating that the judges couldn’t
make up their minds, so we have had to scré.pe up an additional 30
vards to cover the other two winners.

GRAND PRIZE goes to Mrs. Bernie Rohling of 3407 Belmont Blvd.,
Nashville, Tennessee. This poses some problems, being outside our
marketing area; we may have to smuggle the stuff to her. She says
“For years I have been tying pink ribbons on bassinets, all to no avail,
—1I have five sons. Your contest has brought new hope into my life.
How could old man stork miss leaving the right bundle if our house
was plainly marked with 15 yards of beautiful pink asphalt drive-
way?” And she concludes, “Here’s hoping, or should I say expecting?”’
Good luck, Mrs. Rohling!

Consolation Prize goes to Valley Center High School, Valley Center,
Kansas —a new suburb of Wichita — 86 of whose students wrote rous-
ing letters. Several wanted a pink tennis court. “Which we badly
need,” says one, “‘since there isn’t a tennis court, or swimming pool,
or park even in the whole town — yet.” Another states: “We have done
so poorly at football this year there must be something we can excel

in; maybe it is tennis.” Still another: “The old school spiritat V.C.H.S.
(established 1958) can’t be beat. But we haven’t ever done anything
anybody has heard about. It is hard to brag under such conditions.
A pink tennis court would make us famous. Also it would match
the trim of our building, which is pink. Maybe we will even change
the school colors from purple and gold to purple and pink.” Four of
the 86 thought they needed a pink drag strip more, however. Well,
fight it out among yourselves and congratulétions all!

A Special Pink Prize goes to Mr. W. H. Moseley of 3901 Sockwell Blvd.,
Greenville, Texas. We found Mr. Moseley’s entry especially note-
worthy since he happens to be a Fina dealer; the first known instance
of a company man winning a contest; we forgot to make a rule against
it. You may remember that one time we mentioned in an ad that not
all Fina stations were big super-stations? That some Fina stations
were more modest? Mr. Moseley's is one of them, but he is anxious to
improve himself. He was about to repave his driveway when he heard
of our contest. He has stalled off in the hopes that his could be the
first Fina station paved pink; with the result that the drive is begin-
ning to collect a bit of water in the wet weather while he waits to find
out whether to go to pink or black. He ends on a somewhat familiar
note, “Meanwhile if you are driving down the'road and you see this
station and it is on your side and there aren’t six cars (or rowboats,
if you don’t hurry) waiting please stop by.” So, congratulations to
you, Mr. Moseley, and best wishes for a dry, Pink 1962!

Our sincere thanks to all of you who wrote in; we enjoyed the fun and
we hope you did, too; and that we will hear from you again sometime.

© 1962, AMERICAN PETROFINA, DALLAS, TEXAS

COLLECTEDBY COPY LEGEND
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[ FINA CONSIDE.

RS THE LOGISTICS IN GETTING PI
TO LITTLE FINQETATIONS AS WELL

...,‘.,i PE OF THE FUTURE,

The question has come up: How are we going to get Pink Air to the more than 2,000 Fina stations by May 12th, 19667

(Pink Air, if you recall, ix Fina's additive of the future; the xecret ingredient which will color the air in your tives. It is the only possible additive

left; everything elxe in your car has already been taken care of. So Fina can be first, we have started a crash program, The Fina Five Year Plan.)

There are two answers:

1. That we transport Pink Air the xame way we do our gaxoline; from our
refineries in Mount Pleasant, Wichita Falls, and El Dorado to distribution
points where our trucks would pick it up and deliver it to Fina stations
who would then put it in your tires. This is impractical because the pink
air might mingle with and color the gasoline. Our gas doesn't need any
more additives; it is already as good as the best and we wouldn’t want to
gild the lily — not even pink.

That we build a special pipe line for Pink Air: The Pink Inch. (See map
above.) This isn’t as easy as it sounds; it would be a lot of hard work and
would probably cost a pretty penny. You know, you don't just get out
there and lay pipe across the countryside. You've got to ask people’s
permission and pay them something to boot. Still, if we have to do it we
have to do it.

o

Maybe the easiest thing would be to make it a hose line, out of air hoses
like we use in our stations, only thousands of miles long. And a little
bigger: The Pink Inch Hose Line. We don't suppose people would mind
80 much having a hose strung across their front yards except they might
trip over it.

The real advantage to the proposed Pink Inch Hose Line is that it would be
fair. It would make Pink Air available at the big Fina stations and the little
Fina stations at one and the same time, without fear or favor.

A big Fina station has, in addition to lots of
"Wy Pumps you can see, lots of underground stor-
age tanks; and lots of attendants to keep
check on them. So taking care of Pink Air
would be no problem at all to them.

| B1G PINA STATION |

But a little Fina station might be just two
pumps in front of a general store and the
proprietor not only has no extra storage
space but is plenty busy as it is, what with
slicing bacon and all. You might have to honk twice, not that he doesn't give
you good service once he knows you're there. So you can see that a direct
hose from the refinery would be a real help to him.

| LITTLE PINA STATION |
b e e pon anbiasisletion

There are still a few details to be worked out in laying that much hose; such
as how to get it across highways. Maybe when we come to a road we could
string it between poles. If the telephone company people will cooperate.
Well, we have five years to iron out the kinks and we'll probably need every
minute of it.

Meanwhile, if you are driving down the road and you see a Fina station and
it's on your side so you don't have to make a U-turn through traffic and there
aren't six cars waiting and you need gas or something, please stop in.
(We've said this so often now that it's gotten to be sort of the Fina motto. It
isn’t very pushy as mottos go but it's realistic. We don’t expect you to do any-
thing that isn’t reasonable or convenient.)

0961, AMERICAN PETROFINA, DALLAS, TEXAS

COLLECTEDBY COPY LEGEND.



[A WORD ABOUT THE
ADJOINING FOR
THOSE OF YOU WHO
ARE EXCLUDED
GEOGRAPHICALLY FROM
DABBLING IN THE
MAINSTREAM OF
AMERICAN CULTURE,
SECRET INGREDIENTWISE:

m—>

HILE you living in the Far West
Wand Far East of the U. S. will

recognize the adjacent Neiman-
Marcus advertisements as a parody,
you may not know what we are paro-
dying, or why. Perhaps if you know
yvou will enjoy your Pink Air Fresh-
ener even more.

The parodyee here is American Petro-
fina, an oil company (and a neighbor
of ours in the next block up Commerce
Street). Fina, as it is called, advertises
in the Midwest and Southwest because
that is where its gas stations are.
The ads are, well, unusual. And well
read, too.

About three years ago Fina announced
that their research showed that as far
as additives were concerned there was
nowhere to go but down. Thanks to
scientific know-how, “everything in
your car is already chock-full of secret
ingredients...except tire air!”

That was for them. But since there
wasn’t much one could do to tire air
except maybe make it pink, they set
out on a crash program to produce
“Pink Air, The Additive Of The Fu-
ture,” with a target date of May 12,
1966, about 4:30 P.M.; “some of our
trucks don’t get around until late.”

As you can see, we beat them, even if
we did have to cheat a little. That'’s
gas biz.

And that’s the story except to explain
our headline. Their hard-sell slogan, at
the end of every ad, is: “Meanwhile,
if you're driving down the road and
vou see a Fina Station and it’s on your
side so you don’t have to make a U-turn
through traffic and there aren’t six cars
waiting and you need gas or something,
please stop in.”]

o o
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THE NEW YORK TIMES, THURSDAY, JUNE 9, 1966.

ADVERTISEMENT ADVERTISEM ENT

ADVERTYSEMENT

(If they can turn Grand Canyon into a “cash register”
is any national park safe? You know the answer.)

Now Only You Can Save Grand Canyon
From Being Flooded... For Profit

Yes, that’s right, Grand Canyon!
The facts are these:

1. Bill H.R. 4671 is now before Rep. Wayne Aspinall's
(Colo.) House Committee on Interior and Insular Affairs.
This bill provides for two dams—Bridge Canyon and Marble
Gorge—which would stop the Colorado River and flood water
back into the canyon.

2. Should the bill pass, two standing lakes will fill what
is presently 130 miles of canyon gorge. As for the wild, run-
ning Colorado River, the canyon's sculptor for 25,000,000
years, it will become dead water,

3. Is some places the canyon will be submerged five hun-
dred feet deep. “The most revealing single page of the earth's
history,” as Joseph Wood Krutch has described the fantastic
canyon walls, will be drowned.

The new artificial shoreline will fluctuate on hydroelec-

tric demand. Some days there will only be acres of mud where
the flowing river and living canyon now are.

4. Why are these dams being built, then? For commer-
cial power. They are dams of the sort which their sponsor, the
Bureau of Reclamation of the Department of the Interior,
calls “cash registers.”

In other words, these dams aren’t even to store water for
people and farms, but to provide auxiliary power for industry.
Arizona power politics in your Grand Canyon.

Morcover, Arizona doesn’t need the dams to carry out
#ts water development. Actually, it would have more water
without the dams.

5. For, the most remarkable fact is that, as Congres-
sional hearings have confirmed, seepage and evaporation at
these remote damsites would annually lose enough water to
supply both Phoenix and Tucson.

As for the remainder, far more efficient power sources
aze available right now, and at lower net cost. For the truth
is, that the Grand Canyon dams will cost far more than they
can eamn.

6. Recognizing the threat to Grand Canyon, the Bureau
of the Budget (which speaks for the President on such mat-
ters) has already suggested a moratorium on one of the dams
and proposed a commission consider alternatives.

This suggestion has been steadily resisted by Mr. Aspi-
nall's House Committee, which continues to proceed with
H. R. 4671. It has been actively fought by the Bureau of
Reclamation.

7. At the same time, interestingly, other Bureaus within
Secretary Udall's domain (notably National Parks, Fish and
Wildlife, Indian Affairs, Mines, Outdoor Recreation, Geo-
logical Survey) have been discouraged from presenting their
findings, obtained at public expense. Only the Reclamation
Bureau has been heard.

8. Meanwhile, in a matter of days the bill will be on the
floor of Congress and—let us make the shocking fact com-
pletely clear—it will probably pass.

The only thing that can stop it is your promps aetion,

i

U3, Buresu of Reciamation
The Grand Canyon: How man plans to improve it. (Newsweek, May 30, 1966)

9. What to do? Letters and wires are effective, and so
are the forms at right once you have signed them and mailed
them. (You will notice that there is also one in the box below
to the Sierra Club; that's us.)

10. Remember, with all the complexities of Washington

PLEASE CLIP THESE AND MAIL THEM

I No.1

WASHINGTON 25, D.C.

THANK YOU FOR YOUR STAND, THROUGH THE
BUREAU OF THE BUDGET, PROTECTING GRAND
CANYON. WOULD YOU PLEASE ASK CONGRESS TO
DEFER BOTH GRAND CANYON DAMS PENDING
INVESTIGATION OF THE ALTERNATE POWER

decnnnncanncccccanne

SOURCES. THANK YOU AGAIN.

Name

City. State. Tip.
- - -

4

0.2

SECRETARY OF THE INTERIOR STEWART UDALL
ASHINGTON 25, D.C.

ALL YOUR SPLENDID CONSERVATION WORK OF
THE PAST WILL BE BLIGHTED IF YOU ALLOW THE
LIVING GRAND CANYON TO DIE AT THE HANDS OF
YOUR BUREAU OF RECLAMATION. WOULD YOU
ALLOW THE FINDINGS OF YOUR OTHER
UREAUS TO BE REPORTED FULLY TO CONGRESS
EFORE THE VOTE ON H.R. 46717 THANK YOU.

ccccccacscnssresnneeccccacnne
3 3
i

i

¥

2

State. Tip.

politics and Arizona politics, and the ins and outs of
tees and procedures, there is only one simple, incredible issue
here: This time it's the Grand Canyon they want to flood.
The Grand Canyon.

WHAT THE SIERRA CLUB IS FOR

The Sierra Club, founded in 1892 by John Muir, is
nonprofit, supported by people who sense what Thoreau
sensed when he wrote, “In wildness is the preservation of
the world.” The club's program is nationwide, includ:
wilderness trips, books, and films—and a major effort to
protect the remnant of wilderness in the Americas.

There are now twenty chapters, branch offices in New
York, Washington, Albuquerque, Seattle, and Los
Angeles, and a main office in San Francisco.

This advertisement has been made possible by individ-
ual contributions, particularly from our Atlantic, Rocky
Mountain, Rio Grande, Southern California and Grand
Canyon chapter members, and by buyers of Sierra Club
books everywhere, especially the twelve in the highly
praised Exhibit Format Series, which includes books on
Grand Canyon, Glen Canyon, the Redwoods, the North-
ern Cascades, Mount Everest, and the Sierra.

David Brower, Executive Director,

Sierra Club

Mills Tower, S8an Francisco, California

{0 Please send me more of the details of the battle to save
Grand Canyon.

[0 Tknow how much this sort of constructive protest costs.
Here is my donation of . 1o help you contiaue
your work.

[0 Please send me a copy of “Time and the River Flowing,”
the famous four-color book by Philip Hrde and Frangois
Leydet which tells the whole stort of (irand Canyon and
the battle to save it. I am enclonog $25.00

[0 1 would like to be a member of the Sierra Club, Enclosed
I8 $14.00 for entrance fee and first year's duss.

Nama.
Addrom.

City. State. Zip,

Nose: All od bership duss are deductibl

0.3

;

'ATIVE WAYNE ASPINALL

HOUSE OF REPRESENTATIVES

WASHINGTON 25, D.C.

1 URGE YOU TO HALT PROCEEDINGS ON H.R. 4671,

BEFORE YOU. THANK YOU.

Addrem.
City. Stala. Tip.
-

0. 4 (To your Congressman)

HOUSE OF REPRESENTATIVES

ASHINGTON 25, D.C.

PLEASE JOIN IN THE FIGHT TO SAVE

GRAND CANYON BY URGING DELETION OF BOTH
DAMS PROPOSED IN H.R. 4671. THANK YOU.

2

2
g

.
3
i

Mata Yip

No. 5 (To one of your U.S. Senators)

2

PLEASE JOIN IN THE FIOHT TO SAVE
GRAND CANYON BY URGING DELETION OF BOTH
DAMS PROPOSED IN H.R. 4671. THANK YOU.

z
]

3
i

State. Zip.

e ———
No. 6 (To your sate's other Seaator)

LT L —

UNITED STATES SENATE

WASHINGTON 125, D.C.

PLEASE JOIN IN THE FIGHT TO SAVE

GRAND CANYON BY URGING DELETION OF BOTH
DAMS PROPOSED IN H.R. 4671. THANK YOU.

2

2
]

i

?
4
y




SHOULD WE ALSO FLOOD THE
SISTINE CHAPEL SO TOURISTS CAN

GET NEARER

ARTH began four billion years ago and Man two
million. The Age of Technology, on the other hand,
is hardly a hundred years old, and on our time chart

we have been generous to give it even the little line we have.

It seems to us hasty, therefore, during this blip of time, for
Man to think of directing his fascinating new tools toward
altering irrevocably the forces which made him. Nonetheless,
in these few brief years among four billion, wilderness has
all but disappeared. And now these:

1) There is a bill in Congress to “‘improve”’ Grand Canyon.
Two dams will back up artificial lakes into 148 miles of
canyon gorge. This will benefit tourists in power boats, it
is argued, who will enjoy viewing the canyon wall more
closely. (See headline). Submerged underneath the tour-
ists will be part of the most revealing single page of earth’s
history. The lakes will be as deep as 600 feet (deeper for
example, than all but a handful of New York buildings are
high) but in a century, silting will have replaced the water
with that much mud, wall to wall.

There is no part of the wild Colorado River, the Grand
Canyon's sculptor, that will not be maimed.

Tourist recreation, as a reason for the dams, is in fact
an afterthought. The Bureau of Reclamation, which backs
them, prefers to call the dams “cash registers.” They are
expected to make money by sale of commercial power.

They will not provide anyone with water.

2) In Northern California, four lumber companies are about
to complete logging the private virgin redwood forests,
an operation which to give you an idea of its size, has
taken fifty years.

Soon, where nature's tallest living things have stood
silently since the age of the dinosaurs, the extent of the cut-
ting will make creation of a redwood national park absurd.

The companies have said tourists want only enough
roadside trees for the snapping of photos. They offer to
spare trees for this purpose, and not much more. The
result will remind you of the places on your face you
missed while you were shaving.

3) And up the Hudson, there are plans for a power complex
—a plant, transmission lines, and a reservoir on top of
Storm King Mountain—destroying one of the last wild
and high and beautiful spots near New York City.

4) A proposal to flood a region in Alaska as large as Lake Erie
would eliminate at once the breeding grounds of more
wildlife than conservationists have preserved in history.

5) In San Francisco, real estate developers are day by day
filling a bay that made the city famous, putting tract

|

|

!mo
L ARST MAN

.

ELEPHANTS
80 MILLION YRS AGO

|

FRST REDWDODS
130 MILLION YRS AGO

FIRST MAMMALS
160 MILLION YRS. AGO

FIRST DINGSAURS
180 MILUION YRS AGO

FIRST TREES
250 MILUON YRS. AGO

FIRST REPTILES
275 MILLION YRS, AGO

e

FIRST FISHES
400 MILLION YRS AGO

550 MILLION YRS. AGO

ARST CORALS
578 MILLION YRS AGO

48

FIRST SPONGES
550 MILLION YRS. AGO

THE CEILING?

houses over the fill; and now there's a new idea— still
more fill, enough for an air cargo terminal as big as
Manhattan.

There exists today a mentality which can conceive such
destruction, giving commerce as ample reason. For 74 years,
the 40,000 member Sierra Club has opposed that mentality.
But now, when even Grand Canyon can be threatened, we
are at a critical moment in time.

This generation will decide if something untrammelled and
free remains, as testimony we had love for those who follow.

We have been taking ads, therefore, asking people to
write their Congressmen and Senators; Secretary of the In-
terior Stewart Udall; The President; and to send us funds to
continue the battle. Thousands have written, but meanwhile,
the Grand Canyon legislation has advanced out of committee
and is at a crucial stage in Congress. More letters are needed
and more money, to help fight a mentality that may decide
Man no longer needs nature.*

David Brower, Executive Director

Sierra Club

Mills Tower, San Francisco

(] Please send me more details on how I may help.

[[] Here is a donation of $ to continue your etfort
to keep the public informed.

[[] Send me “Time and the River Flowing," famous four color
book which tells the complete story of Grand Canyon,
and why T. Roosevelt said, “leave it as it is."" ($25.00)

[[] Send me "“The Last Redwoods'” which tells the complete
story of the opportunity as well as the destruction in the
redwoods. ($17.50)

[] 1 would like to be a member of the Sierra Club. Enclosed is
$14.00 for entrance and first year's dues.

Name

Address

*The previous ads, urging that readers exercise a constitutional right of
petition, to save Grand Canyon, produced an unprecedented reaction by the
Internal Revenue Service threatening our tax deductible status. IRS says
the ads may be a “‘substantial’ effort to “‘influence legislation.” Undefined,
these terms leave organizations like ours at the mercy of administrative
whim. (The question has not been raised with any organizations that favor
Grand Canyon dams.) So we cannot now promise that contributions you
send us are deductible—pending results of what may be a long legal battle.

The Sierra Club, founded in 1892 by John Muir, is nonprofit, supported
by people who, like Thoreau, believe “‘In wildness is the preservation of
the world.” The club’s program is nationwide, includes wilderness trips,
books and films — as well as such efforts as this to protect the remnant of
wilderness in the Americas. There are now twenty chapters, branch offices
in New York (Biltmore Hotel), Washington (Dupont Circle Building), Los
Angeles ( Auditorium Building), Albuquerque, S’::ttlc. and main office in
San Francisco.

COLLECTEDBY COPY LEGEND



Dinosaur and Big Bend. Glacier and
Grand Teton, Kings Canyon,
Redwoods, Mammoth, Even Yellowstone

and Yosemite. And
The Wild Rivers, and Wilderness.

-HowCan You Guarantee These, Mr. Udall,
It Grand Canyon Is Dammed For Profit?

1) A bill will soon be voted in Congress (H.R. 4671) which would put two dams into
Grand Canyon, maiming for all time the wild river that has been the canyon's sculptor for
25,000,000 years.

2) If the bill passes, two artificial lakes will back up into 133 miles of canyon gorge. And
hardly a century later, silting will have created wall to wall mud and tangled growth.

3) In some places, the inner gorge will be submerged five hundred feet. A vital part of “The
most revealing single page of the carth’s history,” as Joseph Wood Kruteh has described it,
will be drowned.

4) Itis argued that artificial lakes will be an “improvement”™ because tourists will be nearer
the walls.

Should we flood the Sistine Chapel, so tourists can float nearer the ceiling?

5) Between the lakes, the Colorado's depth will vary fifteen feet from day to day, depending
on hydroelectric demand.

Shoreline campsites will become suddenly dangerous. Wildlife will be disrupted, as will
the ecology of one of history's treasures.

There is no part of the Colorado River within Grand Canyon that would not be affected.
6) The dams will not be used for water. They arc called “cash registers” by the Burcau of
Reclamation. They are expected to make money by sale of commercial power.

7) But for even the making of money, Grand Canyon dams will soon be as obsolete as they
are unnecessary. Congressional testimony established they are fantastically expensive and
wasteful of water. Still the alternatives are ignored.

8) The real push for the dams is political—an attempt by the seven states in the Colorado
Basin to finance diversion of water from the Columbia River to the Colorado, at a cost of
an undetermined number of billions of dollars to the other states.

9) If the bill does pass, no national park will be safe. With the unthinkable precedent set
in Grand Canyon, it will be simple to approve dams or other commercial projects already
proposed in a dozen national parks,

10) If the bill passes, America will have violated a treaty obligation signed at the Interna-
tional Convention on Nature Protection and Wildlife Preservation, that it would never
subject a national park to exploitation for commercial profit.

Our entire National Park System, so brilliant it has been a model for every nation in the
world, would suddenly be meaningless.

11) Secretary of the Interior Stewart Udall could do much to save the day.

Taking advantage of the important new evidence presented in the House hearings, he
could urge the dams be deleted from H.R. 4671. He could urge that Congressional com-
mittees at least hear the findings of his National Park Service, Bureaus of Recreation, and
Mines and Geological Survey, instead of only Reclamation.

By failure to act, Mr. Udall is assisting the demise of the great park system he was pledged
to protect.

12) It is an accident of history, but it is this generation which must assure that something

untrammeled and free remains in the American carth as testimony that we had love for the
people who follow,

13) It is for all the above reasons that we
ran the two advertisements on June 9th—
protesting the destruction of Grand Canyon
—that produced an unprecedented reaction
by the Internal Revenue Service,

By d P.M. the next day, an IRS messenger
delivered a letter o us in San Francisco. It
cast a cloud over our tax deductible status,
clfectively stopping major financial assis-
tance for our public service program.

IRS read the ads as a sudden attempt to
“influence legislation™ in a“substantial” way.
(They do not define those terms, leaving or-
ganizations like ours at the mercy of admin-

Vasey's Paradice at Marble Gorge, where a fantastic natural
¢ : ; ! spring gushes out of the sheer rock canyon wall, will be sub-
istrative whim.) #nd they do not even raise | merged by 270 feet of water. The Statue of Liberty and its

ks base, placed at this spot, would have only its upper arm and
torch showing above the water. If the dams are built in
Grand Canyon, 133 miles of inner gorge will be submerged
by water as deep as 500 feet. and loter by that much mud.

the question with organizations that favor

the dams.
I4) The Sierra Club has been in the business of helping people enjoy and save natural beauty
for 74 years. Nothing new has been added to this goal in that time, except that the battle to
save Grand Canyon is now in its critical phase.

If the IRS succeeds in slowing us down, it will also have slowed every organization which
chooses to work for the saving of our resources. And this is no time to slow down.
15) Therefore, tax deductible or not, we intend to continue. After all, as astonishing as it
may seem, it iy the Grand Canyon that's in danger this time. The Grand Canyon.
16) Possibly within the next two weeks, the House Committee on Interior and Insular Affairs
will have reported out the bill and it will be ready for a floor vote in the House.

You can stop it by adding your coupons to those that have been sent already, or better still,
your own letters,

And while we cannot now promise that any contributions you send us are deductible, a
determination still in the hands of IRS, we can promise the funds will help fight the remain-
ing battles against a technology that fecls it no longer needs nature.

[ g gy
David Brower, Exccutive Director

The Sicrra Club

Room 1050

Mills Tower Building

San Francisco, California

() Please send me more of the details of the battle
1o save Grand Canyon,

(] 1 know how much this sort of constructive protest
costs. Here is my donationof S (o help
you continue your work,

[) Please send me a copy of “Time and the River
Flowing," the famous four-color book by Philip
Hyde and Francois Leydet which tells the whole
story of Grand Canyon and the batte to save it.
[ am enclosing $25.00,

WHAT THE SIERRA CLUB IS FOR

The Sicrra Club, founded in 1892 by John Muir,
is nonprofit, supported by people who sense what
Thorcau sensed when he wrote, “In wildness is the
preservation of the world.™ The club's program is na-
tionwide, includes wilderncss trips, books, and films 1

and wmajor effart 1o protect the remnant of wilder- ¥
ness in the Americas !

There are now twenty chapters, branch oflices in :
New York, Washington, Albuquerque, Seattle, and 1
Los Angeles, and o main office in San Francisco. ]

This advertisement has been made possible by indi- 1
vidual contributions, particularly from our Atlantic, :

[}
1
[}
1
[}
]
1]

Rocky Mountain, Rio Grande, Southern California (1 1 would like to be a member of the Sicrra Club,
ind Grand Canyon chapter members, and by buyers :I‘-"*"“"" 15$14.00 for entrance fee and first year's
of Sierra Club books everywhere, especially the twelve ies.

in the highly praised Exhibit Format Scrics, which Name_ -

includes books on Grand Canyon, Glen Canyon, the Address____

Redwoods, the Northern Cascades, Mount Everest,

and the Sierra, Chty— e —— )

COLLECTEDBY COPY LEGEND



ABOUT 2 MILLION. B.C WHEN r
THE FIRST MAN APPEARED

113 YEARS AGO. THE 1ST LOGGI

THE REDWOOD TREES THAT
MAVE NOT YET REEN CUT

ALL WE ASK TO SAVE

(a0

Brorehtd ool I O s amdbh ama it o il b gk oY

i'.‘('nlu'..r!ﬁ 'll‘.h] Wand b wama! ' L 0 AT b b Wil L d el ¥l L

LUVt o bl ¥l [}

“History will think it most strange that America
could afford the Moon and $4 billion airplanes,
while a patch of primeval redwoods—not too big
for a man to walk through in a day—was
considered beyond its means.”

ARTH BEGAN fosr billion years ago, and Mana two

millics. The Age of Technology on the other hand is

hardly two hundred yean old, and 1o give you an idea
of pust how little relative tame rhar i, imagine » line an inch
loag, and then cne from New York 10 Japan

Yet, during this ch of tme, Man has become w0 imprescd
with his brand new power s 10 alter his workd irrevocably
For instance

1) By the time Man appeared on thes planet a forest of

pant redwood trees already covered two mllon
acres of Northern California. (See chart )

2) They were there in the age of the dinossurs and
when Rome was bullt. They were there when Christ was
alive, and whea Columbes d d America. They
were still there during the Gold Resh jest 2 hundred
fifscen years ago; & reminder, to those who've walked
throwgh them, of how we all started

3) But in the last 115 years (a hall-inch on your men-
1al chart) nearly all of the forest kas boen logged

4) Of that which remains a few are in small state parks.
The rest is scheduled for cutting

5) A national park has been proposed for Redwood
Creek which could, at any rate, save 2% more of the
old trees.

6) But lumber interests, having cut 50 much snd taken
the rest for granted. are cager 1o get on with business
They soc lthe reason wiry they should pot

T) Tourists, they point out, want oaly enough old trees
for the snapping of photos, and they have offered o
leave “enough.” (The result woeld remind you of the
places on your face you mised whide you were shaving )

%) The compamses add that redwood forests are dark
and ghoomy, and farthermore clearing out old-growth
treen is pood for the forest. “Overmature™ timber they
like to call

I7's hard 10 sy how the forest grew so well before the
loggers were there 1o provect it.*

9) The real beart of the matter & simply this: A logger
will resist his job being changed from logging
2 time, and the companics believe they've an inalien-
able right %o cut down trees foe money.

But this planet o all we sceloggens have, snd say other
will forever feel strange

It seeems 10 us, therefore, we should not be %o hasty about
: the ol which

g all cur | emvir
makes Earth feel like home.

Deciding what is 200 much destruction in the name of com-

marce is not always casy, but in the case of the redwoods it is.

By defasly, the world has given up the rights 10 97% of
what has been growing for 2 million years. That i surely
more than enough. Buying 2% back ought hardly be thought
much 10 ask, om behalf of cur childeen’s children **

History will think it most strange that America could
afford the Moon and $4 billice sirptancs while a patch of
primeval redwoods—not too big for 2 man to walk through
= a day~was considered beyond its means ***

This generation will decide this question and hundreds of
others just Ike 1. questions that will descrmine whether or
mot something estrammelled and froe will remain to prove
we had love for those who follow. To impress people with
that, and 10 suggest they do have some sy i what happens,
the Sierra Club | now with 47,000 members), has been taking
ads voch s they

We have been asking that people write letters, mail
coupoen and that they sead us funds to continee our efforts.

~the anly p ) glel, varied
park —will face its preatest and probably its last test

More letters expressing your view are needed, and moee
dollars 10 help fight the aotion that maa no longer needs
natere.
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The Senra Cleb, fonended 1592 by Soba Maw. o
By people wha Mhe Thoress. belese "I wddnem b B proservation
of the workd " The ched's program = sssloewide. incledes wilderms
rpn. Dok and Shms - well s mch oBomm a4 Dha W e e
remmnant of wildermom of the Amercas. Ther s s Tennty chagter.
braoch officrs o New York (Bismans Hosll, Washingion ( Dvpom
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Scunte. and man oBor » Sen Frasemen
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you e | S0 we cannot now peami Tha ontrinsns you send
e deductible ~ pending weehs of what mey be o tong legal battie )

EDCGAR WAYBLEN
Viee Presdest. Sarrs Oub
Ml Tower, San Francecs
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HERE ARE SOME STEPS YOU CAN TAKE:
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MON. RONALD REAGAN

Guovermn, Sasse of Cubdarnas

St mmenta C dorne

Denr Georvermer Rengan.

1 wrge Bt you om = sepport of & seseegtel redwood
satensl park o your daw  S0.000 s ut Redwood ek
g bt 2N o of sl ovn g
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o e weward of tha mdertascs

¥k that you do your wtmost S0 sserr et ey aw pee-
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Temaie among Mas s mest moving Clpenences
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MR C DAVIS WEYERHAELSER
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Amlm(‘-ﬂ
Tacoms Badding, 1993 “A™ S, Tacoma, Walangpen #0400
Deae M. Weyrshaouser,
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Aba, write

The Provident. Secrecary of the Imeror Seewart Udall,
Your Senaton and Congressman.

Urge them 10 spport & 90,000 scre sational park
Redwood Creek, in 1his session of Congress.




‘The President
The White House
Washington 25, D.C.

Moaday, Jaly 11, 161

Mr. President: There is one great

forest of redwoo

ds left on earth;

but the one you are trying to save

isn’t it.

.Meanwhile they are cutting down both of them.

 Tiim tumber industry has already cut nearly two million
acres of redwoods down to two possible sites for our
much-talked-of Redwood National Park.
e of them — Redwood Creek—is magnificent still.
‘The other—Mill Creek? Well, it is Jess unacceptable to
the lumber companics.

Soon Congress will decide which of these to save
from the saws —which in the meantime buzz on, despite
'a so<alled moratorium on eutting.

It'san Dldllnr). Mr. PrmdtnL In the 1920's there

great : 1) thatalong the Eel River
lnﬂmlbﬂﬂllllC:wkndl)lDy!rﬂﬂe 2) along
the Klamath River, 3) along Redwood Creek, and 4)
on the Smith River at Mill Creek.

Considering these as possible sites for that year's
Redum)d National Park, Mad\mn Glln a founder of
the Save-the-Redwoods League, sai has its
pmlm beauty and it is dx/hruh 10 choose among
them.” And so they didn't.

“The lumber companies did, however :

& |hlvu\muxn lhenyrlppcdh-nuofﬂ!&l and

No one talks about a National Park on the Klamath

any more

e exqisi trgmetsof he S Rives roves
8t Mill Creek stll remai are already protected
in Califoraias Jedediah Smih and Del Noris Cont

lupl!npupmm.\lymnedlnduvdedbylcmnl 1
drove through the great groves left along the Eel—on a
highepend Iroeway tha has eflectively sad forever
Fuined the integrity and peaceful beauty

thea saw the glacier of gravel up
fuct of catastrophic logging and
fioods —moving Inexorably and lethally toward them.

0 longer a chance for & great Redwood
Neton Pk on B £ Rivs,

T have just scen the final throes in the destruction of
a landscape on the Klamath.
‘The waters of this riveronly a short time 450

oumdeummupuh\gmn 1 100 acres of
superior old- in Mill Creek.
Mm!.hnh.\lmlmhveben

park is gi long the Smith River

cu
now boasts & splendid multimillion dollar industrial

comples.
Hardly the stuff a great National Park is made of.
Yet Mill Crek would cost us an estimated 60 mil-
Tion dollars.
Much of that would g0 o buy developed pr
property. The rest would add oaly 7, Schmolm(m
ympic

Natona Park: carly 900000 aces. That, i

‘marvelous Douglas Fir forests of Wasb-

ingion for te enjoyment of people for all time. Can we

ol be tlkiag about aiding oly 7500 virgin

cre o ou prsent a puks o prsevethe ac
this for

m-mmm.«aummm by comservation roups troughout
A
 year

d Wallen report
10 the Secréfary of the Interior.

Twes four dasexplin Rcwod Crock nd s draoages i cp. Evn then
Tsaw only a fraction of the area I and other Sierra Club members hate been looking
into for four years. For there are great reaches of it not yet .mmm by logging
coads—s e cieumstance fn what s f o terodwood coun

loag stretches of virgin acres in all the redwood

country,
region are at Redwood
Cruk "nmlamduooo them. And there are more than 10,000 acres
of superior old- stands. Ten times what s left nMuI Creek.

gromth

“The las virgia forests oo wood Creek; over four
il of them, iclding the magaifcet Enersd e

In short, the last chance to preserve the eatire ecological variety of the redwood

species—{rom the océan shore at Gold Bluffs Beach through inland stands of near
rain-forest hexuriance to 3,000 foot high mountain ridges, is at Redwood Creek.

At er that the Nakoal Gograbic Socer the tallest tres
on earth—and where the mud.lmklmh.-lmb ninth, and tenth tallest

‘Yet this is the site that the Secretary of the Interior

3
it
cent forests, are now shom and scraped bare, are
shucking off huge fans of topsoil i T 'nz)

and roiled and swollen with silt. The high hillide

the mberindsty, anyway,

One last chance remains:
l.nllidemuu.lH
for a national

-pamrympun
‘national park.” In 1964, after fifteen months of

sudy,
large block of redwoods left, in terms of park values.

queatly discovered.

C!urly then the $60,000,000 mentioned as the price of a park at Mill Creek
Redwood Creck.
2 days work on federal highway consiruction projects—is all the money avallabe,
$140,000,000—but 3 more days of highway building —woul give us tho great
‘national park we ough to have.
o eamiihey ae cuting ¢ domn. The re e N

mal Park Secvice recome
preservation in 1964; that named at Senate hearings as the best possible
Rt Nons otk by 94% of those who favor any park at al; the subject of
Senate and House Redwood National Park bills sponsored by 17 Senators* (S. 514)
and 41 Congressmen®* (H.R. 2849, for example) ls beirg cut down.
oM. P, e S Clb i et o .3,000 member, e 58 Congre:
Tisted below —and we believe all conservationists, were some of them not afraid
{at humber nteret had rled W vt already—are convinced that Redwood Creek is
the ey naial prk s weathest s nhistory can afend o stabish
Speaking for them, and for future generations with every inerest in the crea-
tion of the park —but 8o voice in it -1 uxge you to reconsider the site of the Admin-
istration's proposed Redwood National Park, while there s stlltime.

Yours sincerely.
Edgar Waybur, President
Sierra Club, Mills Tower, San Francisco
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[Scientific American Calls For Entries: Can It Be
There’s A Paper Plane Which Makes The SST 30 Years Obsolete?}

IsT INTERNATIONAL
Parer AIRPLANE
COMPETITION

CIENTIFIC AMERICAN pri-

marily concerns itself with
what Man is up to these days,
and our readership is known
for travelling more than that
of any other magazine. So it
is little wonder we have spent
considerable time studying
the two designs for the super-
sonic SST airplane recently
announced by Boeing and
Lockheed. (See Fig. 1 and
Fig. 2.)

Soon we’ll all be flying
around in thin air at Mach 2.7,
i.e., from New York to London
in 150 minutes. Quite a pros-

pect!

FIG. 2: Boeing SST.

Still, at the close of our
inquiry there remained this
nagging thought: Hadn’t we
seen these designs somewhere
before?

Of course. Paper airplanes.
Fig.3 and Fig. 4 illustrate only
the more classical paper plane
designs, in use since the 1920’s
or so, having a minimum per-
formance capability of 15 feet
and four seconds.* (see over)

FIG. 3: Paper plane circa 1920, the
classic paper plane. Smoothness
of flight, grace.

FIG. 4: First developed among paper
airplane designers in the 1930's.
Known for spectacular darting
motions. Note hooked nose.

We do not mean to question
the men at Boeing and Lock-
heed, or their use of traditional
forms. But it seems to us un-
just that several million paper
plane designers around the
world are not also given their
due, a credit which if it had
been extended some years ago
would have saved the pros
quite some straining at the
drawing boards.

Well anyway, with design
having caught up with itself,
we can now postulate that
there is, right now, flying down
some hallway or out of some
moviehouse balcony in Brook-
lyn, the aircraft which will
make the SST 30 years obso-
lete. No?

Consider this: Never since
Leonardo da Vinci, the Pa-
tron Saint of paper airplanes,
has such a wealth of flight

research and experimentation
remained untouched by cross-
disciplinary study and publi-
cation. Paper airplane design
has become one of those secret
pleasures performed behind
closed doors. Everybody does
it, but nobody knows what
anyone else has learned.
Many'’s the time we’ve spied
a virtuoso paper plane turn
the corner of the office hall-
way, or suddenly rise up over

FIG. 5: Drawn from memory, this
plane was last seen in 12th floor
stairwell at 415 Madison
Avenue. Do you know its
designer? Where is he?

the desk, or on one occasion
we’ll never forget, veer first
down the stairs to the left, and
suddenly to the right, staying
aloft 12 seconds in all. (See
Fig. 5.)

But who is its designer? Is
he a Board Chairman or a
stock boy? And what has he
done lately?

All right then. In the inter-
ests of filling this information
gap, and in light of the possi-
bility that the future of aero-
nautics may now be flying in
a paper plane, we are hereby
calling for entries to the 1st In-

COLLECTEDBY
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ternational Paper Airplane
Competition.

RULES

1. Scientific American has created The
Leonardo (see Fig. 6) to be winner’s tro-
phy in each of these four categories: a)
duration aloft, b) distance flown, c) aero-
batics, and d) Origami.

2. A silver
Leonardo will
go to winners
not involved
professionally
in air travel,
and a titanium
Leonardo (the
metal being
used in the
SST) to pro-
fessional en-| FIG. 6: The Leonardo.
trants, that is, L=
people employed in the air travel business,
people who build non-paper airplanes, and
people who subscribe to Scientific Ameri-
can, because they fly so much.

3. We have left the page nearly blank so
you would rip it out and fold at will. If
this paper is not suitable to your particu-
lar design, feel at liberty to use your own
paper of any size or description. (Rag
content and water marks will not, how-
ever, have any bearing on the final deci-
sion.) Or, send for your free Official Entry
Form Pad — reprints of this ad, padded,
which you can stand on your desk, or hang
near it, and with which you and your as-
sociates can make literally dozens of Offi-
cial Entries.

4. You may enter as often as you like,
being sure to include your name, address,
employer, if any, and the classes in which
you would like your entry to qualify.

5. Send your entry to us, somehow, at
this address: Scientific American, Air-
plane Design Dept., 415 Madison Ave.,
New York 10017, postmarked by January
16, 1967. On January 21 all entries will
be test-flown down our hallways by a
panel of distinguished judges whose iden-
tity we'll announce at a later date (so as
not to influence anyone’s design).

6. Except that we will publish scale draw-
ings of the winning designs, all other rights
to same remain reserved to the designer.
We, however, will do our bit towards as-
suring i di production. Thank you.

*(In paper plane circles, of course, a
better time is a Jonger time. If a plane can
stay aloft, floating on the air as it were,
for 15 seconds, that is a virtue, as indeed
it was for the Bros. Wright. One would
assume that today’s commercial designers,
who seek planes to get from here to there
and down as quickly as possible, would
not have been much interested in the
study of paper planes, or the Bros. Wright.
In light of the illustrations, our assump-
tion appears to be wrong.)



[Leonardo Papers Found; Other Developments Analyzed |

1ST INTERNATIONAL PAPER
AIRPLANE COMPETITION:
A LASsT BACKWARD GLANCE

Airplane Competition shawn during Final Flyofis observing one of 43
finalists launched for their study und the press. The particular entry they
are watching was entered in the distance category, and flew some 57 feet
before crashipg inte a CBS camera, at one foot three inches above ground.
It was reflown.

) Fig. L. s..._mmhr.mujmummmwrw

names, performances and other details of the
Final Flyoffs held Washington’s Birthday
Eve at the New York Hall of Science. (As one news
accourmt put it, the event “drew international press
coverage not seen since
the visit of Pope Paul.”)

For ready reference,
however, we record the
winners elsewhere on this
page, together with per-
formance data where
applicable.

Our primary purpose
now, is to review with you
what we have learned
from this experiment.

This much is certain.
At long last the hitherto
uncelebrated and uncatalogued achievements of
aircraft design’s “underground” have had their
day in the sky.

And, there's this: A mere eight weeks after
our competition was formally announced the long
lost notebooks of Leonardo da Vinci, the Patron

B y now, most of you are acquainted with the

Fig. 2. The Leonardo. Proud

possession ol 7 winners

anes were
,..a,J'u.... of 11,851
entries.

; v\’

Q{g '

Fig. 3. Two pa, of drawis hlm-rdnd.\lnd.rltfuns.nn!nl

David Hazen of Princeton’s Aeronautics Dept.,
when asked if indeed we had found the key to the
SST of the year 2000 flying about in a paper air-
plane, stated categorically, “No, we have learned
nothing new at all.”
BERKELEY PROTEST

Not wishing to excite controversy within
academia, we must yet observe that another
juror, Prof. Edmund Laitone of Berkeley pro-
tested, believing Prof. Hazen may have spoken
hastily.

M;ﬂn from Mr. P. W. Swift of Xerox Corp., considered by Prof.
Laitone, Chairman of the Acronautics l)vp(_-llkl'md(‘.nlr
fornia, Itvhln %0 interesting aerodvnamically, as to warrant “serious
additional study

Several of the entries need further study, Prof.
Laitone indicated, particularly one dart-like object
distinguished by flight-perpendicular ring air foils
(hoops) both forward and aft. (See Fig. 4.) Prof.
Laitone felt “it raises important questions con-
cerning an aspect of aerodynamics that has had
virtually no study.”

“I would like to know,” he added, “exactly what
the optimum diameter-length ratio for cylindrical
lifting surfaces would be at various Mach and
Reynolds numbers? We may find it demonstrates
lift characteristics and stability potentials appli-
cable to both supersonic and subsonic speeds.”

An exciting prospect to be sure.

And now on to the statistical data.

U. S. GOVERNMENT

In all, 5,144 people entered 11,851 airplanes.
They came from 28 countries including Liberia
and Switzerland, though the largest number of for-
eign entries were from Japan (some 750), mostly
in origami categories. The U. S. government,
while not admitting that it considered the win-
ning of this competition vital to national interests,
was represented by entries from 18 of its agencies.

ﬁg &Au-luum.d"l-m-nmun Entered in the

I-Inntp-p«

The smallest entry received measured .08 x
.00003 inches (see Fig. 5) submitted by the Space
Particles and Field Dept. of Aerospace Corp. The
largest entry was 11 feet. Entered in the distance
flown category, it flew two times its length.

DR. SAKODA

The most interesting statistic, we believe, is
that against an estimated 5,000 entries from chil-
dren, the seven winners were all grownups and
between them have devoted 314 years to paper
airplane design and experimentation. All seven are
engaged in science and engineering, even the ori-

gami winner, Dr. James Sakoda, a professor of
anthropology who specializes in computer
programming.

Frederick Hooven, of Ford, whose flying wing
(see Fig. 6) won in duration aloft, learned his
aerodynamics as a student of Orville Wright's,
using Mr. Wright's own wind tunnel for early
testing.

And Capt. R. S. Barnaby, an aerobatics winner,
was founder of the N. Y. Model Aero Club back
in 1909.

ENGLAND, 1934

Captain Barnaby presented us with the start-
ling news that the very model that won him first
place in our competition won him second place in
a paper plane competition in England, 1934.

Does this suggest that aerodynamics has retro-
gressed over the years? It is hard to say since
who knows what won first place in '34?

6. Flying wing which won duration aloft category. It is shown here in
r:bw‘wil-—mmlliﬂnl"hn‘ﬂpw

You see, without continuingly available data,
we have merely our imaginations to guide us,
which brings us to this special good news:

Commander Richard Schreder, another of our
jury who is also national Soaring Champion, has
suggested that the American Soaring Society will
be pleased to keep our effort aloft, as it were, by
sponsoring the 2nd International Paper Airplane
Competition, a suggestion we heartily endorse.

For, even as a magazine whose readership is
devoted to technological advance and for whom
air travel is a way of daily life, we still remain
convinced that there is a world of discovery, pleas-
ure and satisfaction in all manner of subsonic
activity, from the walking through forests to the
flying of paper airplanes. Or as Capt. Lee Cermak,
still another of our judges and pilot of the Good-
year blimp Mayflower put it:

“I don’t care how much you fly, you won't ever
see a jet stop, just to take a better look at the
sharks.”

WINNERS OF THE LEONARDO

Duratioa aloft 9.9 seconds aloft

Nonprofessional*

Jerry A. Brinkman
Assistant Sales
Globe Industries, Dayton, Ohio

Paper Airplanes, discovered eight weeks after
This dev alone is 1aid to have made mmmn«hu«

Saint of Paper Airplanes, whose name graces our
winner’s trophy (see Fig. 2 and Fig. 3), were sud-
denly discovered.

If no further benefit accrued to science during
this project, would not this discovery be ample?

But, going on....

One of our distinguished panel of jurors, Prof.

Duration aloft Frtdoﬂci Hooven, Special 102 seconds aloft
Pr 1o the General

u..n..n. Ford Motor Co.,

t

Distance flown  Louis W. Schultz, Engineering 58 feet, 2 inches
Nonprofessional  Group Manager, Stewart Warner

Corp., Oak Brook, lilinois
Distance flown Roheﬂ B. Meuser, 91 feet, 6 inches
Prof R (At this point. while still

aloft entry hit rear wall
of Hall of Science.)

Umv of California, Berbeky

0% Professionals” were

defined us
American, because they fly so much.”

*“Nonprofessionals” were defined in our rules s those not involved professionally in sir travel
“people employed in the air travel business, people who build non-paper airplanes, and people who subscribe to Scientific

Arrcbatics Edward L. Ralston, University of Illinois,
Nonprofessional  (and Clark, Dietz & Associates,
Consulting Engineers) Urbana, Illinois
Aerobatics Capt. R. S. Barnaby, USN (Ret.), Exhibits
Professional Consultant to the Director, Science Museum,
Franklin Institute, Philadelphia, Penn.
Origami Prol. James Sakoda, Professor of Sociology
and Brown Uni 3
Providence. Rhode Island
Origami The judges did not consider that any entry in
Professional this category was worthy of The Leonardo.

NOTE: All entries were pre-tested by students of the NASA Goddard
Inst. of Space Studies who reported that entries performed consider-
ably better in preliminary testing than in the finals. The resson for this
was not pervousness before the judges, but rather that the TV lights
crested severs thermals invariably hazardous to paper plane fight.

COLLECTEDBY COPY LEGEND
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[On the Passing of Another Newspaper]

“WHAT GOOD IS FREEDOM OF THE PRESS
IF THERE ISN'T ONE?”

TODAY Friday January 24, 1964, is a

sad day: another newspaper has died.

*I wouldn't weep about a shoe factory or

a branch-line railroad shutting down”,

Heywood Broun once wrote, “but news-
papers are different™.

Well, it's happened before and I'm
afraid it'll happen again, soon. But this
newspaper was quite different. The
New York Times, Western Edition rep-
resented a genuine effort to publish a
national newspaper and get it to you
before breakfast the same day. (A paper
isn't quite the same thing if you get it
four days late; a morning paper isn’t at
all the same thing if you get it after
breakfast.)

90,000 OTHER DEAD

More than that, the New York Times
is unique in our nation; there is nothing
like it for either authority or sheer
volume of information. If “All the news
that's fit to print” isn’t always as fit to
read as one might wish, that’s a small
beef. Part of the Times's inestimable value
is that, in a time when most papers are
scared stiff of boring somebody, they have
dared to be dull in the interest of thor-
oughness.

But that, as of today, is all gone, at
least as a living part of my daily life. So
while we are mourning the death of the
New York Times in the West I hope you
won't mind if I shed a few tears over my
own corpse before I start the inquest. For
I, as a Times reader, have died too, along
with the other 89,999.

EPITAPH NICELY WORDED

The inquest then. The worst of it is I
didn't even know I was sick. Just last
week I paid the bill for the next month’s
Times. And then the following day I
learned that there wasn't going to be any
next month. It was a very nicely worded
notice, regrets and all that sort of thing;
and did anybody know of jobs for all the
reporters, printers, stenos, punch card
operators, etc.? Sadly, decently solicitous.

I know it’s a nasty thing to lose a job
in a dwindling industry; still, there are
other jobs. But what about us, the 90,000
readers? What we've lost is irreplaceable:
the peculiar community of a great news-
paper and its readers. Why didn’t some-
body ask us before they threw us away,
before it was too late? Maybe some of us
out of 90,000 could have thought of

something if the facts had been squarely
presented. Was it money? (It was money.)
How much? (Didn't say.) How much
more would a subscription have had to
cost to make up the difference? I would
have been willing to pay it.

COULD HAVE ASKED

As a matter of fact I got my chance,
after a fashion, the next morning. A
mimeographed insert in Saturday’s paper
said that if enough of us showed interest
the New York Edition would be delivered
the same day for around $7.00 a month.
I accepted with alacrity.

It was only after the wonder of it wore
off that I asked myself why, if they could
offer me the Eastern Edition at twice the
price the day after, then why the hell
hadn’t they filled me in on the facts and
offered me the Western Edition on the
same terms the month before, or when-
ever it was they were weighing the
decision? They could have at least asked.
I'm a reader, I'm the one they put the
paper out for; readers are the only reason
for a newspaper’s existence, aren’t they?

...THAN A BILLY GOAT

Before we get into that, let me say that
I have the greatest admiration for the
Times’s brave try, and the greatest sym-
pathy for them now.

If I am critical, it is of an industry-
wide system that has no more real notion
of where its basic responsibility lies than
a billy goat. It is my belief that it simply
would never occur to a big publisher to
take the readership into his confidence
about whether a paper should live or die.

Perhaps publishers feel that they are
conducting a private enterprise, and that
such things are properly private. This I
feel to be a highly dubious assumption.
Freedom Of The Press must imply the
public interest, otherwise why bother to
guarantee it ? If not for the citizenry, for
whom is it guaranteed? The publisher?
Then why circulate a newspaper? Just
run off one bold, fearless copy for him to
regard fearlessly. No, I think the Found-
ing Fathers must have had the Freedom
Of The Reader in mind, too. Maybe
that's all they had in mind.

BUBBLE GUM CUSTOMERS

As it stands, though, the subscribers to
a paper have less voice as to its conduct
or policies than do the customers of a

Lolelhaonnzivi:am widglacia o

—A.J. LIEBLING

bubble gum. And for a pretty obvious
reason: whereas the customer’s money
means everything to a product's econ-
omy, the subscriber’s money has very
little financial significance to a newspaper
compared to advertising revenue. That’s
why we can buy a 25¢ paper for 10¢.
Some bargain! To get it, the reader has
traded away the economic power to keep
our newspapers alive. With the rise in
production costs in the face of inade-
quate advertising revenue they are dying
like flies — even though they have huge
circulations.

You see, if a paper is losing money on
each copy it sells (because it doesn’t have
enough ads), then the more readers it has
the worse off it is. Isn’t that ridiculous?
If it's unlucky enough to have 800,000
readers, like the late New York Mirror,
it loses so much money on each of them
it has to fold up.

ADVERTISING CHANCY
BULWARK

It seems quite wrong to me that a news-
paper should go under while its readers
still want it; what is a newspaper for if
not for them? And yet, over half of our
big dailies have shut down in the past
generation, leaving monopolies in their
wake. Only four major cities still have
competing morning papers.

What to do about it? Well, two things
seem to be evident: 1) On the record,
advertising seems a mighty chancy eco-
nomic bulwark for a free press; 2) News-
papers ought to belong to their readers.

PROPOSAL:

Since our press needs to be subsidized
to survive, why don’t the readers do it?
Actually, it's not a matter of subsidy as
much as paying for value received. Who
says a paper should cost a dime? Why not
a quarter? Why not 50¢? Surely a news-
paper is worth more than a pack of
cigarettes.

Unless we are willing to pay for the
freedom of our press, the Constitutional
guarantee isn’'t worth a damn. We will
continue to have less and less press to
be free.

But before we can do anything to help,
some paper has got to give us a chance
to be something more than circulation
figures. Do you suppose one will?

Howard Gossage
451 Pacific
San Francisco



AUSTRALIA'S OVERSEAS NAME

R,

TWA SUPER-(G Constellation

R —

QANTAS SUPER- 7 Constellation

BE THE FIRST ONE
IN YOUR BLOCK
TO WIN A KANGAROO!

WE ARE pleased as Punch with TWA, and we
are sure that Henry Dreyfuss is, too. For TWA
have chosen for their domestic service the same
splendid super Super Constellation that Qantas
flies across the world to 26 countries on 5 con-
tinents. Dreyfuss designed interior and all.

And we admire the special name TWA have
chosen for their version of this ultra Super
Constellation. Super-G just, well, firs as a desig-
nation. We wouldn’t mind using it ourselves,
seeing they've done such a bang-up job of ad-
vertising it, but would that be playing the game?

What we really want is a name of our own,
neat, evocative, alluring; a name calculated to
send hordes of tourists to their Travel Agents.
Tourists brandishing fistfuls of large notes and

NEXT WEEK . ..

e e -

*As in Qality. I

l QANTAS

demanding to be sent via Qantas Super Con-
stellation to Sydney, London, Johannesburg,
Tokyo, or wherever. Wallowing in Henry Drey-
fuss luxury at several hundred miles an hour.
We need a name, and your help.

So we will be much obliged if you will fill out
the attached entry blank and send it to us. Neat-
ness and legibility will count for next to noth-
ing, but please try to spell Qantas without a “u”.
You pronounce it* but you don't write it.

First prize is a real, live Kangaroo; second
prize is a stuffed Koala Bear (live koala bears
are very picky eaters —you wouldn't want one);
and 98 prizes of one boomerang each. In addi-
tion, every entrant will receive, absolutely free,
an explanation of why there is no “u” in Qantas.
All set?

an idyllic domestic scene!

OFFICIAL ENTRY BLANK

Unioa Square, San Francisco, California

I think it is a shame that your speedy, sybaritic Super Coastellations do
not have as nice a name as TWA's. In an effort to correct all this, [ sug-
gest that they be called:

AIRLINE
| ADDRESS
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NEW YORK CHILD WINS
KANGAROO, HER FIRST!

THE gigantic Qantas Super Constellation nam-
ing contest is history and things just couldn’t
have worked out better, about the winning
name we mean. It's got everything: class, verve,
brevity! Especially brevity and class. And when
you come right down to it, there's too much
verve in the world today anyway, we say.

We won't keep you on tenterhooks any
longer, the name is SAM! Not “Super Sam
Constellation,” just plain old Sam, And don't
try to read any hidden meaning into the letters
S-A-M, for it's no use. Sam. Oh, there's con-
sternation at TWA tonight you can wager.

Of course there may be a little difficulty
working this gracefully into our advertising.
(Fly Qantas to the South Seas, Australia, the
Far East, South Africa; or conversely from
LondontoRome, Cairo, Singapore, and around
that way. All by Sam, splendid, speedy, Henry
Dreyfuss-decorated Sam.) We'll think of some-
thing. If you think of something first please feel
free to write. We insist on it, if it comes to that.

So, to you, Dena Walker Seibert, small
daughter of Mr. and Mrs. Wilson Seibert, 17
Stuyvesant Oval, New York 9,N. Y., our Grand
Prize Kangaroo and gratitude. Good show.

Now, in the travel trade category Norma
Davis of the San Jose (Calif.) Travel Service
wins a kangaroo as well. There’ll be hopping
in the streets of San Jose, one feels sure. And
a kangaroo to Mr. Warren Lee Pearson, Chair-
man of the Board of TWA, so they can start
their own contest. We personally feel that
they're stuck with “Super G,” though. After we
started our contest, they were nice enough to
say we could use “Super G" if we wanted to.
Well, maybe we will from time to time, if it just
happens to fit. And they can use Sam.

If you're wondering why all the kangaroos,
the fact is we got carried away. And after all,
i’s that first kangaroo that's tough; the ones
after that come easy. Winners of didjireedoos,
stuffed koala bears, Qantas ties, and boomer-
angs will be told by mail. Congratulations, all!

Well, there are probably some die-hards
around who think that Sam is an absolutely
terrible name. Although we're a big corpora-
tion (Itd., but not very) we're willing to listen.
We're not querulous®, so if you want to toss in
your two bob's worth, pro or con, even at this
late date, go on ahead. A simple “Sam!” or
“Sam?” scrawled on a post card will do nicely.
Qantas, Union Square, Sam Francisco.

QANTAS

-AUSTRALIA’S OVERSEAS AIRLINE

*Pronounce the Q
as in Qantas,
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[Rcim'er Ale Strikes a Blow for Culfure; a Public Service Adveﬁiaemem]

BE THE FIRST HIGHBROW
[NYOUR NEIGHBORHOOD T
OWN A BEETHOVEN, BRAHMS,

0R BACH SWEATSHIRT

&
BEETHOVEN

In accordance with our pohcy of bringing culture to the masses,
Rainier Ale sponsors an hour-long program seven mights a week
on a San Francisco classical music FM station, KSFR (949 mc)
That this sort of enfertainment 13 a trifle 100 starchy for our own
taste is umimportant compared to the pleasure it gives others
Besides. we are # thousand miles away n Seattle so we couldnt
hear it if we wanted to

+ Do you want 10 know the real reason > O K. the real reason is
we did & survey that shows the people who like Our Product the
mast are either highbrows or lowhrows It costs a lot of money 1o
reach lowbrows hecause there ure so many of them. and they
aren’l a purticularly grateful bunch. either - prubably because
everyhady wants to do something for them. You ask them to run
down to the store und buy sume. but do they ?

Nope Highbrows. on the other hand. are pitifully grateful for
any hittle thing vou do for them it sort of gets vou They may not
be numerous, hut by golly they can sure sprint down to the store
In the old mercantile track meet give us highbrows every time. )

Which 1s why we have been nffering Beethoven. Brahms, or
Bach Sweatshirts over KSFR The response was so enormous that
we are extending the offer 1o music lovers the country over, even
though Raner Ale 1 at present oniy avinlable on the Weat Coast

TRt A ARt wp fgs mmaa amip M MERl SR R RAS Sees Bees Bamme b Arah 4 ey
appasaatly dum | Ghre e 4 Ous Prasuet Ras & gess mels saier 4l 4 geed Macwr -
Sor Bt m—— e tor Doa § toy 18 w4 dawe
Noe Bese Bacowgs Al @ mers sebslantn  Seuis Be Sreal e sad goes IR Mme TSaseet
. a mgnael

BRAHMS

J.S.BACH

They are in “athaletic gray”™ and two large sizes only . men and
women. * They fit anybody in a roomy sort of way i you shove the
cuffs up Now, on the front 1s a hile-sized head of exther Beethoven.
Brahms. or Bach. exactly as pictured. each with his name below
1o wdentify ham to uminitiated passers.by The price a mere 54 00
each. We would like to give them away but state laws and our
own prudence forbid 1. $4.00. postpaid. no COD. s or any of
those tricks. please SEND FOR YOUR CLASSICAL SWEAT
SHIRT1S) TODAY'

THREE B’
SWEATSHIRT
2 e COUPON
Rasmier Ale
Box J104c

Seattle 14, Washington
Dear Sweatshirrs

Please And check or money order to cover the folluming ywewtahirts at 54 0
apwne | understand that sunce it's 5o lute they might not get here lor Chrst
mas. Huwever please send them as soon as poasble | will stall

~ Beethoven Sweatshirt No dewred Sex
7 Brahms Swestshirt No dewred Sex
_ ) Bah Swewtshirt No demred Sex
Name — Address
Y e rrmtt———— s tsiassie RN it i

£ e ——— T T
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[Anothcr Public Service Venture By Rainier Ale ]

8E

!
.
!

COACH STAHL

Y07

10 WALK TO SEATTLE!

Yes, this is your chance to win a free trip to
Seattle’s Century 21 World's Fair! And the
beauty of it is you will be able to enjoy the
great out of doors every step of the 1000

miles from the Opera House in San Francisco

to Seattle and the Space Needle. What finer
way to reassure man that he will still be able
to fill his lungs with fresh air amidst the mar-
vels of the 21st Century?

However, man does not live by breath alone.

COLLECTEDBY COPY LEGEND



line with Rainier Ale’s policy of combin-
n il . .

I the cultural with the vigorously masculine,
ing

a will, of course, be wearing one of our
yo '

Beeth
the glO
route wil

oven, Bach, or Brahms Sweatshirts* as
rious miles trudge by. Expenses en
| be paid; you will be fully equipped
from sweatshirt to shoes. On arrival at the
Fair each of you will receive a crisp $1000
bill from an official (at the very least) of the
Seattle Fair in recognition of your services to
music. ¥ *

All this if you can qualify as one of the
three man team to leave San Francisco the
day the fair opens, April 21, 1962, and arrive
whenever you get there. Applicants must be
between 21 and 65 and have about three
months to spare so they won’t have to hurry;
this is no race. Coach Stahl, shown at left, is
against walking for any reason except pleasure
and physical improvement. He moreover feels
that this project, in line as it is with the Presi-
dent’s fitness program, would be self-defeating
if the walkers arrived too pooped to have a
nice time at the Fair.

We are fortunate indeed in having John F.
(Old Iron Legs) Stahl, Rainier Ale’s Athaletic
Director, as mentor of our squad. Coach Stahl,
the dean of American walkers, has already
made the arduous trip himself in a “dry run”
(.a figure of speech, since he gratifyingly be-
lieves Qur Product to be an adornment to the
raining table). Mr. Stahl, 79 — he intends to
::::i :;Ss 80th birth.day on the road to the
. made walking his career since being
:::::ii“;r;:she Postoffice for physical dis-

- He has covered 17,832 miles
the harg Way during the last 27 years. His

walking feats on three continents include a
3000 miler from the Canal Zone to Austin,
Texas and from Fatima, Portugal, via Lourdes,
to Rome. He has received many honors in
recognition of his prowess, viz., he is a Papal
Knight of St. Gregory and an Honorary Texas
Ranger. He credits his longevity and excellent
physique to walking and is anxious to incul-
cate an appreciation of its pleasures in young
people. “The Twist is no substitute,” says he,
“the action is faulty.”

Of the Seattle Walk Coach Stahl says,
“Hitch-hikers need not apply; we do not need
their sort.” Those of you who are interested
in joining him at the San Francisco training
camp should have your applications in no later
than April 9th. Write: Mr. John F. Stahl], c /o
Rainier Ale, Seattle, Washington. Coach Stahl
will require the data customary in affairs of
this sort —age, occupation, photograph, shoe
size, previous experience in long distance walk-
ing, if any; and, without seeming to pry, a
report on the general condition of your health.
In a pinch he would be willing to accept your
say-so in this area, however a report from your
personal physician would be preferable. We
like to acknowledge the primacy of the medi-
cal profession in corporal matters whenever
we can. It only seems fair. Oh, one other thing:

men only.*** Happy Walking!

*You may still buy one—and we now have Mozart, too—by
sending $4.00 plus 50c postage and handling to: Sweat-
shirts, Rainier Ale, Box S3134N, Seattle 14, Washington,
Specify composer and size; either Male or Female.
**Since you are making the trip anyway perhaps youwon't
minddoing a service forus,too:returna Rainier Ale empty
to the brewery; a purely symbolic gesture to remind you
who put up the $1000.
***Rainier Ale itself is for men only, or so we like to think.
It has a strong male flavor and astrong malecolor. There-
fore itshould not be swilled down,butdrunk with the same
respectas a highball. Our Product is now available on the
West Coast only, but soon N.Y.,and after that who knows?
©1962 SICKS' RAINIER BREWING CO., SEATTLE, WASHINGTON

COLLECTEDBY COPY LEGEND.
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[ A Progress Report on the Rainier Ale Walk To T he Seattle World's Fair

COACR STAHL AN

’

D TEAM

OFF AND WALKING!

Yes, by now the three man team headed by its
playing Coach John F. “Old Iron Legs” Stahl,
Rainier’s Athaletic Director, is well on the long
walk from San Francisco to the Seattle World’s
Fair, “Century 21.”

Chosen from over 700 applicants who an-
swered our appeal, the three finalists selected
by Coach represent a broad if interesting cross-
section of American manhood.* They include

a Scots bagpiper, a millionaire, and a soldier

COLLECTEDBY COPY LEGEND



of fortane. They are: |
cHARLES KNOWLES, 28, 6 feet 4 inches
Secretary of the Clan Campbell and Pipe
tall.. of the Fraser Highlanders. Charles, not
Mnai]:}:ibited man, will play your favorite selec-
:1'0 ns at the drop of a piobreach. Since he habit-
ually wears kilts anyway he is marching north-
ward in them at a stalwart gait. At last report

he was in the lead by several furlongs.

he will head an expedition to certain lost cities
in Central America, an area he knows well
from previous scientific forays.

And, of course, there is COACH STAHL of
whom we talked in detail last time. The Coach
has done more walking than all the rest put
together and will have totalled over 18,000
miles by the time he reaches the Fair; this ex-

clusive of his pre-retirement U.S. Postal miles.

Not too far behind, however
_and we must repeat that .
this is no race, the Coach feel- -
ing strongly that walking is for
healthful, manly enjoyment — i
s HERBERT HASCHE, 62, :
a millionaire whose fortune is .
based on an invention which °
gives solace to each of us who
rides in a car since it appar-
ently has to do with the spring-
ing system and no American
car is without one or however
many it takes of whatever it is.
Herb, as he has asked us to call
him, is also the father of 5 chil-
dren under 10 years of age.
They (Gina, Nina, Tina, Her-
bert, Jr. and Henry II) and
his pretty blonde wife (Eve-
lyn) were at the Golden Gate
Bridge to wave a cheery, teary
goodbye on getaway day, May
9. (Oh, the excitement! The
Press was out in force and all
the TV stations and news-

reels; it was glorious.)

<

7% He plans to coincide his arri-

4 val with his 80th birthday on
August 13. Projected individ-
ual schedules by the others
will have them coming in the
27th of June (Knowles),
Fourth of July (Hasche; his
and the nation’s birthday),
and the 15th of July (Le-

Maire). However, the road is

iy ;

v

long and who knows what

£

hardships and adventures may
await our boys and alter their
well laid plans?

They are each proceeding
alone and by different routes
as we see by the accompany-
ing strip map. We hope that
any of you living along, or
driving along these roads to
Seattle will wave or honk a
friendly hello should you see
any of the four. But please do
not offer them a ride; it would
only embarrass them since
they have taken the pledge.

This concludes the news,

Our third man, ROBERT
LEMAIRE, 38, is a professional adventurer-
explorer who has spent his life seeing the world

the hard way. Immediately he reaches Seattle

now on to our footnote:

*We received many, many applications from well-mean-
ing women who wished to join the expedition. However,
the Great Walk, like Rainier Ale itself, is for men only.
The latter has a manly color and a manly flavor; men like
it. Lest we be accused of prejudice please understand
thatitis not adrink that mostladies would prefer anyway.

©1962 SICKS' RAINIER BREWING CO., SEATTLE, WASHINGTON
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[ The First of a Series of Open Forums Presented as a Public Service by Rainier Ale ]

SHOULD WOMEN
BE DEPRIVED OF THE VOTE®

Have you noticed that most things don’t taste the
same any more?

Some authorities hold this to be part of a general
trend. They say that the character of everything is
changing, and for the worse. They have even fixed
the date when this decline started: August 26, 1920,
the day the 19th amendment became law and wom-
en got the vote.

Since then everything has been going downhill,
and will keep on as long as women are allowed to
vote. That's what they say.

At first we were inclined to pooh-pooh this, but
now we're not so sure. Maybe there's something in it.

Because just the other day a prominent professor
was quoted in the newspaper as saying that we must
get back to “determining what is masculine and
what is feminine so that the sexes may keep their
mutual regard for one another and their self-
respect.”

Well, we are in favor of that. We determined a
long time ago that our ale is masculine. It has a
male color and a male flavor and we'd like to keep
it that way. Aren't we afraid of losing our female
trade? No. We don't have any.*

Back to the authorities. Is everything going to
blazes in a hand basket just because women got the
vote? Perhaps. Their reasoning is as follows:

1. You shouldn't ask women questions about things
that don’t concern them. Because . ..

. Women hate to be asked questions about things

that don't concern them. So...

The answers will be just about what you deserve.

They will do you no good at all. And . ..

Once you start asking women uninteresting ques-

tions there is no end to it and eventually every-

thing becomes a great big mess. Which it is now.

Therefore . ..

Man's mistake was in cver asking women un-

interesting questions in the first place. Like . ..

w

ABBOCIATE COLLECTOR
DISTRICT
OFFICE OF COLLECTIONS
Pirst Cotboction

[ @
YES ... NO

Elwood R. Fenstermacher
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. Drvimn

Pommndnd Pt
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] And their feeling is that things have gotten to such

SICKS' RAINIER BREWING CO., SEATTLE

a bad state that the only thing to do is to go back
and start over again: repeal the 19th amendment.

There is some merit to this idea but we don’t
think anyone should go off half-cocked before the
subject has had a good airing. So we are throwing
our advertising space open to discussion of this vital
matter. Our next will feature a guest contributor
who will go into it much deeper.

But still, it wouldn't be a bad idea if we did a
little research to find out how you feel about it. To
reward you for your interest we would like to send
you one of the badges pictured below, depending
on which way you vote. We welcome any other
comments you might care to make and may pos-
sibly include them in a future advertisement.

Thank you.

*As one well-wisher so succinctly puts it: ‘"Rainier

Ale is for men. | don't know that | ever saw a dolly
drinking it.""

BALLOT

Rainier Ale, Box 3134S
Scattle 14, Washington

SHOULD WOMEN
BE DEPRIVED OF THE VOTE?

YES__ NO—

Remarks.
Nome Address.
City. State

COLLECTEDBY COPY LEGEND



[Second in a Series of Open Forums Presented as a Public Service by Rainier AIe]

WOMEN ARE DIFFERENT
FROM MEN' ...

(The 19th amendment, as we know, became law on August 26, 1920 and gave the vote to women. This was a poor
idea, according to some authorities. They feel that, as a result, masculine and feminine roles have become so con-
fused that everything else has become confused too. Things don’t even taste the same any more. We are not con-
fused, our ale is male, just the way it always has been; it has a male flavor and a male color. We feel that the whole
subject deserves a good deal of thought, so today we have a guest contributor who asks that his name be withheld.)

“Many people believe that it used to be a man’s “Not that men get much out of it either; the roof is

world and now it is a woman’s world. This is not so.

“The truth is that it used to be a man’s and a woman'’s
world. Why? Because in those days even idiots knew
that men and women were different from each other,
they liked different things. Some things were for men
and some for women.

“She felt womanly and he felt manly—not that either
one of them felt there was a choice.

“And then one day (August 26, 1920) everything
started to change. The idea got around that women
were not really so different from men after all. So a lot
of things that used to be made to please men or women
are now made to please both. And nobody is very
pleased.

“Automobiles, for example. It used to be that a
woman could enter a car gracefully. She stepped on the
running board (after the man had opened the door for
her, remember?) and walked in, like a lady. Nowadays,
no running boards, and a girl has to sort of skootch in,
especially in a tight skirt. It’s the most pitiful thing you
ever saw.

so low they can’t even wear hats any more. All because
some well meaning mfr. got a thoughtful idea one day
and said, ‘Hey, let’s ask women what they like.’

“You can imagine the answers he got.

“The fact is that women hate to be asked questions
about things that are none of their business. Still, in
spite of all they have endured, they are quite anxious
to please men. So, a woman will tell a man what she
thinks he wants to hear, whether it makes any sense to
her or not. The very least we can do is quit bothering
them with foolish questions.

“Like: ‘Who do you want to vote for?’.

“So here we are, at the very heart of the matter:
should we repeal the 19th amendment? I say yes, be-
cause it is the only way to rectify the injury men did
women by inflicting suffrage upon them.

“And men did inflict it on women; not one woman sat
in the 66th Congress that enacted the law. Was this
fair? What chance did the pretties have to defend
themselves?

“I demand that the 19th amendment be repealed!”

These are strong words, indeed, in the defense of American womanhood. Our next public service advertisement
will offer the masculine side of the question. Meanwhile, if you would care to express your opinion on the subject
fill out the ballot below and send it to us. We will send you one of the badges shown, depending on which way
you vote. And we hope that the men in the audience will continue to buy Rainier Ale if for no other reason than
that, as far as is known, no woman has ever been known to drink it. A remarkable record.

N BALLOT: SEND FOR YOUR FREE BADGE ! I

Rainier Ale, Box '3134N
Seattle 14, Washington PROPOSED:

THAT THE 19TH AMENDMENT BE REPEALED,

FOR_— AGAINST__ 3

C
Name. Address
City. State.

SICKS' RAINIER BREWING CO., SEATTLE (At present our Ale is only sold in the West but we feel this to be a matter of national scope)

310
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(This “‘Subjective value” analysis pertains to another remarkable,
if controversial, feature of KLH stereo equipment.)

KLH & LOVE

A recent survey sponsored by KLH has proven
beyond doubt that when you buy KLH stereo equip-
ment you will love your wife (or husband) more.

Admittedly this is a flamboyant claim. How-
ever, let us review the facts:

This survey asked each respondent to assume
that he was for some reason to be deprived of his
wife (or husband), and to assume that dollars could
somehow prevent the catastrophe.

We asked how many dollars it would be worth
to keep her (him). Well gentlemen, the findings
showed that owners of KLH equipment said, on
the average, $541,616.23.

Owners of other sorts of equipment said a mere
$362,615.59. There
is, then, a difference
of $179,000.64 in
favor of the average
KLH spouse.

Now if this differ-
ence in marital value

is not attributable to the fact that KLH owners
become more loving people, then what is it attrib-
utable to? The statistics offer us no other answer.

Oh, there will be cynics who will rationalize that
these scientific findings are inconclusive.

But to us it is abundantly clear that when you
buy a Model Twenty Four three piece stereo sys-
tem at $3201, or a Model Twenty at $4007, and the
full dynamic range of a symphony orchestra or a
rock and roll group, as the case may be, or a
crooner, even, is heard, as if for the first time,
throbbing out from our famous
speakers, you are bound to be a
happier and more loving person for
it, aren’t you? You certainly are.

Yes.

ADDENDUM: For complete survey data
(scientific findings on other things: tooth-
paste, wives, mechanics, tv programming,
etc.), drop us a line, saying, “Love,” at
KLH, 30 Cross Street, Cambridge, Mass.,
02139. (If you also would like a catalog,
1’)’ut it this way: “Love” “Catalog.”)
es.

Tsuaaesteo revai srice
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KLLH Presents

—— . e e

N THE LEFT, please find a flower; on the
right a phonograph.

For some of you out there, the mere fact of
those, arranged just so on the page, will be
reason enough to start right in doing mantras,
headstands, deep breathing exercises, and
whatever other celebrations of your senses as
may please you most. If you are among those,
read no further.

But what of the rest of us, how can we more
fully experience this advertisement?

(STEP ONE)

Stop counting anthers, sepals, petals and
filaments; and resist labeling the stamen, etc.
Start remembering the fragrance. Remember?
(This experience is called olfactory memory;
not quite as satisfying as the real thing, but
clearly an improvement over sepal-counting.)

(STEP TWO)

Withdraw your gaze, somehow, from the
KLH Model Twenty centerpiece, despite its
superb cabinetry and FM radio, which together

A Sensory Awareness
Advertisemen

¢

with two splendid speakers sells for a mere
suggested retail price of $400.

(STEP THREE)

Stand up. Now go down to the hi-fi store
and there amid the stacks of equipment, locate
the salesman and whisper, “KLH.” He may at
this point start telling you all about the glories
of KLH equipment in terms of wattage,
amperes, tweeter thrusts, Hz measurements,
tone arm weights, and so on.

Recalling STEP ONE and the anthers, sepals,
etc., merely say, smiling, “thank you, but would
you be so kind as to play a record please.”

Then listen, taking your time.

If, having satisfied your ears, you may now wish toreturn to your mind,
in order to learn some of the technical details, mail this coupon to KLH
Research and Development Corporation, 30 Cross Street, Cambridge,
Mass. 02139. We will send you a lovely booklet with all manner of

visual stimuli (words, photos, etc.) which will explain why what you
Just heard was so nice. Thank you.

Name R

Address___

City _State Zip

COLLECTEDBY COPY LEGEND



( Interrupting our “subjective value’ survey in order to tally things
up, we present meanwhile the first in a series of regular ads. )t

The reason KLH doesn’t catch
your eye 1n a Hi-F1 showroom 1s:
we never supposed you were
planning to live there.

STEREO EQUIPMENT IS ordinarily
designed to stand out in the home-like atmos-
phere of your department store’s living-room

 TEST

1) Does your living room have four French
Provincial consoles []?

2) 83 Hi-Fi components (with 3% miles of
wire) []?

3) Twelve television sets tuned to the same
channel []?

No? Then maybe this will make some sense
to you: We make KLH equipment to look
good in your home. Actually it blends so well
you will hardly notice it at all; so you can
imagine how it disappears in the store.

We haven’t sold you yet, eh? O.K., here’s
how you sell yourself (let’s say that they won’t
let you take it home until you buy it).

Try this TEST:

1) Bring a record you know and like to a store
that sells KLH’s.

2) Peer around until you find a KLH some-
where among the authentic 18th Century
electronic furniture.

3) Play record.

4) Listen.

+Those who've been with us the past few wecks will remember

[KLH Model Twenty; at home with {riends.
Its speakers? Across the room, of course.]

Like toothpaste (which comes in scveral different sizes —
Large, Extra Large, Jumbo), KLH puts out its three-picce
sterco systems in several different sizes (Small, A Little
Larger, and Portable). The reason for the “a little larger”
size ts that we built it before we figured out how to do it
almost as well in “small.”

Still, they say a “full line” is a good thing, so if the
salesman talks you up to the “a little larger” size, well,
for one thing you can get more sound for the times when
you're sunbathing on the roof and the music has got to
make it all the way up from the living room.

Anyway, if you'd like to know more than prices and
sizes, use the coupon and we'll tell you about our dbs,
woofers, and tweeters, and where there's a store near you
that sells them.(Small Model Twenty-Four $300. A Little
Larger Model Twenty $399.95. Portable Model Eleven
$199.95; all these, suggested retail prices.)

Name
Address

City State Zip
Kindly send me KLH catalog, etc. (J; Survey report (J.

Mail to: Henry M. Morgan, Pres., KLH Research and
Development Corp.,30 Cross St., Cambridge, Mass.02139

we've been asking people how much they “value” things they

have at home, from tv to spouses. (1st returns: Many businessmen pledge “entire net worth” for wives...toothpaste returns

mixed...Other carly readings: Steinway pianos strong...N.
are proceeding with tabulation of the some 4,000 responses.
the coupon. Thank you.

Y. Times same...telephones shaky...toasters hot and cold.) We
If you'd like your own copy of the report we'll issue, just check

COLLECTEDBY COPY LEGEND



(““No gauges, flashers, and dashers
on the KLH Radio!”)

What'’s this about you wanting

to fly it?

TAKE YOUR basic FM radio manufac-
turer: As far as he’s concerned, you're some
kind of repressed airline pilot, irresistibly
drawn, glory-eyed, towards Instrument
Panels.

Or are those dials, meters, twinkers,
blinkers, and numbers meant to suggest
some higher maybe secret purpose? (Cap-
tain Audio knows!)

Maybe it’s to remind us how much in life
we've still to learn. (See Footnote.)

FoorNOTE: The canny thought has probably entered your
mind by now that the real reason we don't have many
knobs, buttons and sirens on the outside of our radio may
be that we just don’t know how to do it. Okay. Okay.

Use the coupon and we'll send you enough data about
the insides that you'll think we're secretly financed by the
National Science Foundation. We just don't like to make
such a display. But we know all that stuff, really. You
don’t have to, is all.

And now back to the ad, proper.

Men! We are for everyone fulfilling him-
self, but we'd rather start with ears. The
dazzlement of an FM radio—a KLH, at any
rate—is how perfectly it sounds; at home;
in a room; at low volume and high. Whether
it takes off is secondary.

All right. The next time you’re browsing
through your nearby Hi-Fi Mart, or what-
ever it's called, poke around behind all
those cockpit dashboards until you see a
little brown walnut box marked “KLH.”

Then try this simple test: Turn the knob
and listen.

(If you don't know which Hi-Fi Supermarket near
you ts carrying KLH use the coupon and we'll tell
you. If you can't find it once you get there, keep look-
ing, keep looking. It’s there somewhere.)

Suggested retail price $89.95

(1 KLH, where do I look forit? [ ) KLH, what's
inside it? [ KLH, you make record players?
(1 KLH, what on earth happened to that survey
you were running, where people told how much
they liked things they had at home? Very glad
you asked. We've had 5,000 responses and we can
tell you right off that people like their wives a lot
better than razor blades or book-of-the-month
selections. When we get it all collated, we'll pub-
lish the details and send you a copy, if you will
kindly return to the beginning of this thought and
check the box. Thank you.

Name

Address_.

City State Zip

Mail to: Henry M. Morgan, Pres., KLH Research
and Development Corp., 30 Cross St., Cambridge,
Massachusetts 02139.
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“Pongileoni’s blowing and the scraping of the anonymous fiddlers
had shaken the air in the great hall, had set the glass of the windows
looking on to it vibrating; and this in turn had shaken the air in Lord
Edward’s apartment on the further side. The shaking air rattled
Lord Edward’s membrana tympani; the interlocked malleus, incus
and stirrup bones were set in motion so as to agitate the membrane
of the oval window and raise an infinitesimal storm in the fluid of

the labyrinth. The hairy endings

of the auditory nerve
shuddered like weeds

L ]
ln a rOugh Sea- a vast number of obscure
9 miracles were performed
in the brain, and Lord Edward ecstatically whispered ‘Bach!’”
(Aldous Huxley, Point Counter Point)

LUCKY FOR LORD EDWARD, he didn't
know all that or his experience would have
been something like what happens when you
feel yourself smiling. Things go a little pasty
and somehow the joy goes out of it.

Likewise, we at KLH try not to discuss our
three-piece stereo set by listing the wattage,
cycles-per-second, dbs, and all the other hi-fi
gubbins manufacturers try to impress you
with. The statistics, after all, are beside the
point (though ours are as impressive as the
next fellow’s). The thing about a KLH is how
it sounds; which is great, believe us, just great.
Just ask someone who has one.

Then too, our 3-piece packages are a lot
simpler than hunting around fitting this
speaker with that tuner and that amplifier
and this record changer; and then connect-
ing them all, following the manual clearly,
with 39 feet of plastic covered spaghetti while
standing on top of an eight foot ladder.

That’s work best suited for people who have
Doctorates in Electronics which you probably
don’t. We do. Relax. Enjoy.

(As [or where you find KLH, in case you don’t know, use
the coupon and we'll tell you. And if after all the preced-
ing, you still want to know what's on the inside, check
the box and we'll send you enough pictures, data and
words to keep you busy until Bach's birthday.)

[KLH Model Twenty center section. Includes FM radio,
Garrard turntable. This unit plus two speakers, all
walnut finish, suggested retail price $399.95.]

(] Kindly forward a KLH catalog
[ Also the location of a KLH dealer near me

Name___
Address

City _State__ Zip________

Mail to: Dr. Henry M. Morgan, President, KLH
Research and Development Corp., 30 Cross Street, Cam-
bridge, Massachusetts 02139.

COLLECTEDBY COPY LEGEND



KLH launches an inquiry into “Subjective Value.”’

(SURVEY)

Question #1

How much would you pay to keep
your wife one more year?

DO YOU REMEMBER the game kids used
to play in school where you were asked how
much money it would take to get you to sell
your country’s secrets? (Assuming no tor-
ture.) Or your dog?

1t was a way of thinking about the value
you really placed on a thing.

One of the first things you learned was that
“features” had very little to do with it. (For
example, if your country had had 20 more
rivers, or your dog’s tail wagged at 86 Per
Minute—six less than an “average” dog’s—
the answer would hardly have changed.)

When KLH began making stereo equip-
ment ten years ago, our founders (K., L., and
H.) noticed that grownup manufacturers
talked as though features had everything to
do with value. We hated that. We still do.

“Feature:” Injecting 380 horsepower into
cars that have no plausible market save those
who commute back and forth over the Bonne-
ville Salt Flats.

Or Again: Advertising 300 watts of power
in a high priced stereo console unit to give it
the appearance of value. (Neglecting to men-
tion that large numbers of watts have nothing
to do with hearing the music accurately, or
even loudly, both of which depend on what
kind of equipment you've squeezed the watts

into. 35 watts in good equipment will do far
better.)

42-22-36
To define worth solely in terms of features
is like determining the “market value” of a
wife from her height, age, weight, width of
smile, tendency to suntan evenly, and the
number of pounds of food she is capable of
cooking up in an evening.

It’s true enough we all like to have some-
thing explicit to help our thinking. Even
Consumer Reports will sometimes find itself
detailing competitive features and statistics;
akin to Playboy’s 42-22-36 ratings.

But studying the centerfold and accom-
panying data simply doesn’t give us all the
information we really need. What does? Well,
probably nothing short of a few years in the
same house together.

BASEBALL PLAYER

Packard had it right, way back in the twen-
ties, when its advertising rested on the confi-
dent slogan “Ask The Man Who Owns One.”

(It was a new kind of “testimonial” but it’s
been watered down since. How is a man today
to depend on testimonials to choose, say, his
cigarette brand when dozens of equally
beloved baseball players can’t get together
about which is best?)

Still, the principle of determining value
through testimonials makes very good sense:

Economists, for instance, say value can be
understood as “some measure of the sense of
loss one experiences after being deprived of
a commodity or service,” or, ask the man who
owns one how much he’d dislike losing it.
(The boy contemplating his dog’s worth fig-
ured it out the same way.)

Any other way of measuring value, like
establishing a ratio between features and
price, is at best only a guess, made before any-
one could possibly know.

DEPRIVED OF YOUR WIFE
What we propose, then, is a technique of mea-
suring the sense of loss as a way of thinking
about “Subjective Value;” i.e., what a com-
modity means to someone who has it.

So. Assume for a moment that you are
about to be deprived of your wife. (Substitute

husband or “good friend” where applicable.)
How much would you pay in dollars to keep
her one more year? When you'’re through
thinking about that one, fill in No. 1 and have
a look at the rest of the questionnaire.

You see what we’re up to here.

We began on this idea because we already
have evidence (based upon a comparison of
the number of hours owners sit listening to
KLH phonographs as opposed to other
brands) that our $300 stereo system is cher-
ished somewhat more than at least one $400
system we could name; and perhaps twice as
much as another $300 set.

Doubtless the same situation exists among
magazines—some are surely valued more than
others—or sewing machines, or autos, or
toothpaste. Toothpaste? Well, we’ll soon see,
and if you're interested we will be pleased to
let you know what we learn.

QUESTIONNAIRE

If one or more of these questions interests you, then kindly
fill in the blank spaces that apply and mail to the address we
have listed at lower right. For our part, we will gladly send
you a tally of the results of this questionnaire, and others we
are doing in subsequent ads, if you also add your name and
address. Thank you
(See Headline).
2 Are you a subscriber to this publication?
If not, do you read every issue of it?
If your answer is yes to either of these, and you were
informed that because of financial difficulties the publi-
cation might discontinue publishing, how much would
you be willing to pay for one more issue rather than be
deprived of it? One more year's subscription?

3 Do you have telephone service at home? _____
If yes, assume you now pay an average of $20 monthly
for this service. How much additional would you pay,
rather than be deprived of it?

4 The automobile you now own was purchased in what
vear? At whatprice? __________ What
make? ing
it's in good running order, and that you couldn’t get
another one like it, how much would you pay to keep it
during the upcoming year?

5 Do you own a piano? What kind?

business. How much would you be willing to pay, above
its present cost, to have one more tube, rather than be
deprived of it?

7 Assume for the moment that an offer was being made
for your wife's wedding dress. How much would you be
willing to sell it for? What does your wife
say

8 Do you own sterco equipment at home?

A console? . A one-piece table model ?
A three-piece system? Components?
Which make(s)?
How much did it cost you to buy? — How
long ago? If you were about to be deprived
of the set you now own, and knew you could not get
another of the same kind, how much would you be will-
ing to pay to keep it?

(If you worry that by putting your name below you may
be subjecting yourself to a barrage of KLH literature,
or that we may send a salesman around, or sell your
name to some “list house,” rest easy. We won’t. Though
if you would like to have a catalog and the name of the
store near you that sells our equipment, please so indi-
cate in the appropriate box.)

Name.

How much did you pay for it? How long

ago?_____ How much would you pay to keep

from being deprived of it?

6 Do you regularly use a particular brand of toothpaste?

If yes, whichbrand?
Assuming you were informed that because of financial
difficulties your brand of toothpaste might go out of

COLLECTEDBY COPY LEGEND

Address.

City State Zip.

[0 Please send catalog [J Forward survey results

Mail to: Henry M. Morgan, Pres., KLH Research and
Development Corp.,30 Cross St., Cambridge, Mass. 02139
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DeaN SwiFt L.,
Box 2009, San Francisco 26
Gentlemen, I should very much like the following:

[] of your Snuffing Sampler(s): A balanced selection of three
DeaN SwiFr SNUFFs in Y% oz. Snuffbox-tins, plus Paisley
Snuff Handkerchief, plus Limited Edition “Discourse’’ in
Presentation Box @ $5.00 each.

[ ] of your Compleat Offering(s): All nine DEAN SWIFT SNUFFs with
Paisley Snuff Handkerchief and Limited Edition “‘Discourse”
in Presentation Box @ $10.00 each.

I am pleased that the prices include postage and handling, and I do
understand about “‘No C.0.D.’s.”” So find my cheque or money order
enclosed.  Yours faithfully,

Name
Address
City

Zone State

T L L L L L L LT )

-2

]

|

: SPECIAL

' INTRODUCTORY
! OFFERING

]

yo o |

o) )
7%
N7

G

DY
2

YOU WILL FIND DEAN SWIFT SNUFF
TO BE AT ONCE ELEGANT,
ASTONISHING, AND REWARDING

We of DEaN

cause of the human nose.”

[3] Because it is extremely satisfying, and much more so-

cially acceptable than smoking,

it for over 200 years! People simply gave up smoking for
something more rewarding. Perhaps they will again,

[4] (Smoking’s comeback in the
due to two phenomena: [A] The

Recall that snuff was the hallmark of the aristocrat; [B] The

invention of the ‘“‘Lucifer’” or

novelty of “instant fire’” demanded conspicuous use. In light
of this, the psychological reasons for smoking appear to be
balderdash. It is a fad pure and simple.)

[5] As to healthfulness, we cannot suggest that snuff is
actually good for you, of course. However, there is this:
if we are to credit the Surgeon General's remarks, most
unpleasantnesses are not present in the tobacco leaf, but are
formed during the burning process. So much for that.

[6] While, for the present at least, the graceful, cleanly pro-
cedures of fancy snuffing could attract you quite an audience
at a cockeail party, it can be accommodated without notice
anywhere; even at an investiture, one imagines. And one

simply sneers at ““No Smoking’

® Trademarks of DEAN SwiFT LTD.

EW of this age have known the ineffable
pleasures of snuffing.

-y propitious time to reintroduce fancy snuff,
hence the offering above. But first the points below:

[1] DEAN SWIFT SNUFF is sniffing snuff: dry, floured, aro-
maticked tobacco. Do not, we implore you, confuse fancy
snuff with the unfortunate, orally-induced “snuffs.”

[2] It is the most exhilarating form of tobacco ever devised.
In the words of Coleridge, ...

Swirr LTD. think this a well over a week!

BosweLL's BEsT, WREN'S

snuff! Perhaps it is the final

fancy snuffing quite eclipsed

[9] The $5.00 SNUFFING

19th Century was apparently
revolt against the aristocracy.

sulphur match. The heady

unabridged presentation of
their extraordinary variety,

in snuffing. Definitive.

" signs.

[7] DEAN SwIFT SNUFF is not only convenient, it is econom-
ical. A half-ounce tin should last the average ex-heavy smoker

[8] If you are not presently a snuffer you may not be aware
of the enormous range of taste DEAN SWIFT caters to. At the
moment we import nine fancy snuffs into this country:
DEAN'S OWN; MRs. SIDDONS's NoO. 3 & 47 DR. JOHNSON;
CAMELEOPARD NoO. 5; BEZOAR FINE GRIND; INCHKENNETH),

ReuisH, and Specrric No. 1t

All are exceptionally agreeable. Since space forbids detailing
the properties of each here (and since they possibly wouldn’t
mean much to you anyway until you have compared at least
three snuffs), we shall include descriptive material and reorder
forms when we fill your present order. The offerings then:

SAMPLER, in an exceptionally

comely presentation box, brings you three assorted mixtures
in half-ounce lacquered snuffbox-tins plus an imported paisley
snuff handkerchief plus a numbered copy of the limited
edition ‘A Discourse On Snuff or Its Nature Reveal'd;”
with precise instructions in the modes of elegant sniffing.
[10] (It should be mentioned that a proper snuff handkerchief
is highly desirable going in.)

[11] The $10.00 COMPLEAT OFFERING is a magnificent

all nine DEAN SWIFT SNUFFS in
plus the imported paisley snuff

handkerchief and the “Discourse’”’! A truly great adventure

[12] We shall also send with each order a Free Illustrated
Catalogue of snuffboxes in gold, silver, pewter, horn, and
precious woods; variously priced.

Thank you for your kind attention. Now back to the coupon;
what better way to find out whether you are up to snuff?

©1964, DEAN SwiFT LTDs

Howard and his merry band teamed up to reintroduce a new habit - snuffl Then he wrote

314
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an 18th Century brochure, “A Discourse on Snuff or Its Nature Reveal'd.”



Whatever became of back yard fallout
_ shelters? Remember? They were the
- topic for years. It was big business,
- remember the ads? Banks offered E-Z
credit. IBM gave employees interest-
- freeloans. Companies were formed with
names like Surviv-All. Clergymen
argued the morality of shooting your
neighbor if he tried to get in, and TV
was filled with dramas on the theme. Re-
member them? *“Life” published details
on How to Build Your Own Survival
Shelter. And every one of us, for at least
a moment, thought maybe it was a
good idea. Remember? What happened?
It was only seven years ago. How many
of those back yard shelters still exist,
stocked with condensed milk, stale
water, and army cots? Are they play-
- rooms now? When did we stop believ-
ing we could ever be “safe” in fallout

shelters? We were all taken in, for an
CQLLECTEDBY CORY LEGEI\‘ID
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instant anyway. It was a mass delusion,
but we wanted to believe we could still
do something. Remember? Well, now,
what do you think about the ABM?

r---------------1

Please fill in and mail to Cass Canfield,
Publishers, 49 East 33d Street, N.Y., N.Y. 10016. We
will tally the results and forward them to Congress.

TREALLY BELIEVE MY FAMILY AND I WILL BE SAFE
'SAFEGUARD” ABM

YESO NO[I

ONCE WE PROCEED WITH THE “

Just published, and in your bookstore now:

“ABM: An Evaluation of the Decision to Deploy

& Row,

h---

an Anti-Ballistic Missile System”
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IS THIS YOUR SHIRT?

HIS is a two-color striped button—down shirt designed and tailored

by Eagle Shirtmakers and sold everywhere by fine men’s stores.
Many of them admire our shirts so much they sell them under their
own names. High praise indeed, and we should like to reciprocate by
advertising their (our) shirts. But it’s hard to know just where to start.
Obviously we can’t say things like “None Genuine Without This Label”
when they are all quite genuine, you know. And it would be silly to say
“Try An Eagle Shirt Today!” when it is likely you already have a draw-
erful; even though you didn’t know it until just this minute. So all we
can suggest 1s that you send in for your Eagle label. Write Eagle
Shirtmakers, Quakertown, Pennsylvania; Attention Miss Afflerbach.

—

L R T——— __‘__M
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[cont. from preceding page]
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SEND FOR YOUR FREE
EAGLE SHIRTKERCHIEF
(SHIRTKIN?) (NAPCHIEE?)

S far as we know this is a brand new invention. Per-
haps you will be able to figure out how to realize its

full potential. "% It all started when we tried to devise
something to send you—short of an actual shirt—to illus-
trate a few of the fine points of fine shirt making. A sample
to take with you when you go shirt shopping. > So first
we hemmed a piece of fine shirting; 20 stitches to the
inch, just like in our shirts. At this point you could still
call it a handkerchief. ~= But it did seem a shame not
to show one of our threadchecked buttonholes, so we
did. It makes a pretty good shirt protector: just whip it out
of your breast pocket and button it on the second from
the top to avoid gravy spots. Good. And tuck your tie in
behind it. % But then somebody in Pockets said, “Look, if
you let us sew a pocket on it, it will show how we make
the pattern match right across, no matter what.” \7'2' So
if anyone knows what you can use a pocket in a handker-
chief/napkin for we will be glad to hear. We will give a
half-dozen shirts for the best answer. Make it a dozen.

el FRel Fllr= T 71 F 1T == |4

Eagle Shirtmakers, Quakertown, Pa.
Gentlemen :

Please send me whatever it is. (Signed)

Address. State_ e

City
COLLECTEDBY COPY LEGEND



THE MALACHI HOGAN SCHEME

OES anybody here recall the old Eagle Laundry gag? Maybe the only reason
we do is because we are 94 years old. First Man: My sister works at the
Eagle Laundry. Second Man: What does she do? First Man: She washes Eagles. -
% So much for the warm-up. Malachi Hogan, the Eagle (shirt) salesman out of
Kansas City, has come up with an idea to show you how beautifully our shirts are
finished. He contends that no man is really happy about the way his shirts are
laundered; and that this is because laundries (or wives) just don’t have the skill,
equipment, experience, time, or love of shirts to do them up the way the ladies |
in Finishing do. % Therefore, Mr. Hogan-being a salesman and interested in
such things-also contends* that we could at one time show up the competition |
and gain your goodwill by fixing your shirt up something like new; if we wanted to.
0. K., we want to: the Eagle Laundry is in business. For the moment. * We
can’t make a regular thing of this, understand, so just send us your favorite shirt
in good condition. If by some chance your favorite shirt isn’t yet an Eagle, send
: it anyway. Whatever it is, we’ll launder it, iron it, fold it,
pin it, and then put an Eagle label in it—unless it has one
already. But we won’t be sad if it doesn’t. Many Eagle shirts j
have other labels put in by the fine stores that sell them.**
And even if yours isn't an Eagle, the vicarious pleasure of owning a Mock Eagle***
may eventually lead you to the true joy of wearing the real thing. % In any case,
stuff your favorite shirt in a big manila envelope and send it off to Barry Boonshaft,
our Production Mgr. He'll bring it down to the Finishing Department and stand
by while the ladies give it the 8-step new-shirt treatment. Better pin the coupon
with your name, address and mark to the shirt so he can get it back to you as

soon as it’s done. Any shirts left at the end, he’ll give over to charity- —except |
maybe the [6-35’s. !

V- PP CEUURSR U

"He also contends that Ray Squire, our man in New England, had the idea first and thal we should mention him too. Al right.
**i.e. an Eagle shirt with a non-Eagle label,

***i.c. a non-Eagle shirt with an Eagle label,

Dear Barry Boonshaft. Eagle Shirtmakers, Quakertown, Pennsylvania: ]
I endorse the Malachi

Hogan scheme which I understand expires November 15, 1961. Here's my favorite shirt, Do it up. X
ste—"" |
'am’“""u |
i

¥ |

Name._. Address.
Laundry Mark

City.

@ 1961 EAGLE SHIRTMAKERS QUAKERTOWN.

COLLECTEDBY COPY LEGEND o : -



MISS AFFLERBACH’S GOLDEN JUBILEE: HURRAH!
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1 / OU have heard us mention Miss Revera Afflerbach who has been Forelady here at Eagle Shirts since 1918,
It is not often that one sees such allegiance, and we appreciate it. Also, she has been very nice to allow us

to bandy her name about in ads, books, etc. So we would like to proclaim something to honor her and also give
us another excuse to bandy her name: The Afflerbach Golden Jubilee Year. % Now, ordinarily this wouldn't
occur until 1968, but why wait until the last moment? Besides, we have already struck a medal (see above). The
cloth in the shirt upon which the medal is hanging is also named after her: Afflerbach Cloth. It is made in
Switzerland to her specifications, which are 20% wool and 80% cotton. Her reasoning is interesting. She wanted
enough wool to make it very soft, but enough cotton to make it light and washable. Any more wool than
that and it's not a shirt so much as a nice, if bulky, garment for woodchopping or other hearty activities.
% Additionally, it is mothproof; if for no other reason than that no moth would be willing to go to all that
work for such scant nourishment. Afflerbach Cloth is the moth equivalent of pomegranates. The Afflerbach Jubilee
Shirt comes, complete with medal as shown, in solid colors (flame red, midnight navy, loden green, winter white,
smoke blue) at about $13.00; and tartans, district checks and blazer stripes at about $14.00, wherever Eagle Shirts
are sold. If you're not sure where that is in your town, write Miss Afflerbach, Eagle Shirtmakers, Quakertown, Pa.
It might be nice if you said congratulatigns, | ECTEDBY COPY LEGER(DEAGLE SHIRTMAKERS. QUAKERTOWN, PENNSYLVANIA




[ Flavor-Of-The-Month at Howard Eagle’s]

THE TUTTI-FRUTTI TROMBLEE!

| | HIS shirt is so nice we could have called it Max. - However, since it

| “ 5“/ is for summertime, when ice cream sells like hotcakes (and hotcakes

sell like Max), it’s Tutti-Frutti all the way. = The colors are, hold on:

o A B Tutti-Frutti (shown here), Lemon on Pistachio, Burnt Almond on French
C" Vanilla, and Dill Pickle on Blue, if you can imagine those last as ice
\v/ cream flavors. The neo-Spumoni brick there will give you an idea of the
other three. * The fabric we call Oxfjord Voile, though a Viking would probably freeze to death
in it. + Like all Tromblees it has a button-down pocket and collar. It comes in short sleeves and
goes for about eight dollars where Eagle Shirts are sold. If you don’t know
where that is write the Good Humor Lady, Miss Afflerbach, at the below.

11967, EAGLE SHIRTMAKERS (**We Churn Our Own Shirts”), QUAKERTOWN, PENNSYLVANIA 18951
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DURABLE PRESS
507 DACRON POLYESTER-S07 COTTOM

If you can make out a figure 8
in this tie you’re color blind
but look at that shirt for 9.50

# Dacron is Dupont’s registered trademark.
© 1968, EAGLE SHIRTMAKERS (a buttoned-down subsidiary of Hat Corporation), QUAKERTOWN, PA. 18951,

COLLECTEDBY COPY LEGEND




[ The G---- G Tromblec |*

Do you recall that Great 1920’s novel,
the passage where the hero shows the
gir]l his shirts? And she cries because
she never saw such beautiful shirts?
Sometimes we cry too.
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copyriGnT 1967 [Our 100th anniversary and we are swept into nostalgia. The shirt above, made of chambray, also comes
in Zelda Red (a poignant cinnamon ) and West Egg Grey; and with our lovable, bulgy button-down collar if you'd rather.
About $8.50. If you don't know where Eagle shirts are seld write Miss Afflerbach at] EAGLE SHIRTMAKERS, QUAKERTOWN, PA. 18951

*We had this all spelled out but Whosis's estate said nix.

COLLECTEDBY COPY LEGEND




THE NEW HUE IN EAGLE BUTTON-DOWNS:
FORESEEABLE FUCHSIA

OOKS pink, doesn’t it? * We chose the name for this color from among the entries in our recent
competition for new color-names because of its aptness: we predict great things. Remember you
heard it here first. * What makes our solid pink new is that it isn’t solid pink: the vertical yarn
(or warp) 1s somewhere between a Robert Shaw Coral and a Lawsy Miss Scarlet; whereas the

horizontal yarn (or woof) is a sort of "Enry ’Iggins Just You White. * Thus creating an illusion,

but of the finest oxford cloth all the same: with button cuffs and our dear, old bulgy collar, about
$7.00. If you don’t know where to buy this and other Eagle Shirts in your town, please write Miss
Afflerbach who does; at the address below.

O 1964, EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA
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| Eagle introduces its Durable Press shirt® with Dacron: about 39|

6?‘@ We are 100 years old and the
last time we made striped shirts

that didn’t have to be 1roned was during
the 1920s Florida land boom when the Real
Estate Promoters were making so much
money they bought *20 silk shirts and,
although land had been discovered on
some of their land, no laundries had; so
they wore the shirts until they were soiled
and then threw them away. Those were
the days, hey Charhe"

*Durable Press means that you can wash the shirt in a washing machine and dry it in a dryer and put it on and it will look
like a bra nd new shirt (th t has been washed in a washer and dried in a dryer). This shirt of 65% Dacron™ polyester and
35% cotton oxf rd comes in several dandy stripes, and if you want to pick onc out we advise you to rush around to
wherever you buy Eagle shirts. If you don’t know where you buy Eagle shirts, Miss Afflerbach at the address below will
be more than glad to remind you.

Dacron® is DuPont's registered trademark.
©1967, EAGLE SHIRTMAKERS, QUAKERTOWN, PA. 18951
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[An Eagle Naval Spectacular]

TRAFALGAR SQUARES
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T appears that we are eight years too late to celebrate Vice-Admiral Horatio
Lord Viscount Nelson’s 200th birthday, but a nice shirt is welcome any-
time. * His mother’s maiden name was Catherine Suckling, which is almost
the last light-hearted thing we read of him. At age 16 (acc. Encycl. Britt.,
11th Ed.) he prophesied, “I will be a hero, and, confiding in Providence, I
will brave every danger.” * On this authentic note we inform you that Tra-
falgar Squares come in Navy Blue, Navy Red, Navy White, and Navy Silver.

* The colors themselves are from the Haywood portrait in the Trafalgar
Room at Trader Vic’s, San Francisco. The shirts themselves are of fine gingham and are for sale
with button-down collars and short sleeves for about $10.00 wherever Eagle Shirts are sold. * If
you're not certain where that is in your port, write Miss Afflerbach at the F. P. O. below.

© 1966, EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA
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[Or, The Eagle Also Rises)

THE STRIPES OF KILIMANIJARO;
OR,
FOR WHOM THE PIPE BOWLS

Kilimanjaro is a snow covered mountain 19,710 feet high
and it is said 1o be the most popular mountain in Africa
Close to the western summit there is the striped and
hutton-downed carcass of an Eagle. No one has explained
what a shirt company waxs seeking at that altitude

AT THIS POINT it is necessary that you see a meerschaum pipe. Some
aficionados try to imagine one, but either the imagine-ing is not good
and true and honest or they imagine something else entirely. a calabash
perhaps, which is the wrong color.

Where the bowl sticks out did you notice that its color is that of the
oxford shirting, and that the inside is that of the stripes running up and
down vigorously? This is the why of Eagle's Meerschaum Troniblees.

A Tromblee is like this: buttoned-down at collar and cuff and at
pocket-flap too. Men find security where they can. It costs about $8.00.
[t is true that some men who can't find security can't find Eagle shirts

cither. So they write Revera Afflerbach, the Pennsylvanian, at the ad-
dress below. It seems to work out, clearly.

What may not be clear to the reader, or consumero, is how Africa
comes in here as implied unless dragged by its heels. In this fashion,
Senor; do not the celebrated Amboseli Block Meerschaums, of which
this twenty dollar pipe is one, come from Lake Amboseli in the shadow

of Mount Kilimanjaro? A far-fetched tie-in, Bwana, but is it not
damned manly? And look at that shirt.

01966, EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA. 18951
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IS IT PERFECTLY ALL RIGHT TO WEAR
BUTTON-DOWN SHIRTS AT NIGHT?
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URE. * But perhaps you're looking for a more motivational-researchy sort of
S answer? O.K., try this: * Some men feel positively uneasy with nothing to tack
down their collars except gravity and starch, two of the most dreadful contribu-
tions of science. * It is in response to this: demand for security in a free-floating
age that most Eagle Shirt collars are button-downs. We are merely doing our part
in the fight to Help Stamp Out Gravity; and get starch back where it ought to be,
in low cholesterol diets. * Now, as to why you should have wondered about the
propriety of button-downs at night: It probably stems from our society’s innate
conviction that it is not quite moral to enjoy yourself without something gnawing
at you; even if it is only a collar button or the suspicion that your tie knot has
migrated East for the evening. * But there is something else, too: the button-down
collar had humble beginnings, if you call polo humble. That’s right, the first ones
were on polo shirts. Well, the horse has largely vanished from the scene, leaving
only nostalgia in his wake; and button-down shirts. * Speaking of button-downs,
we have a new model, this one without Eagle’s famous sloppy bulge. It has shorter
points. * Speaking of horses, we call it the Derby collar. It comes with button cuff,
tapered body; in broadcloth: White, Blue, and Oyster. Speaking of Oyster, it is our
own color; a versatile off-white with a twist of lemon. About $6.50, and if you
don’t know where to find Eagle Shirts please write Miss Afflerbach, Eagle Shirt-
makers, Quakertown, Pennsylvania. ©196) EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA
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AT LAST: DIGIT EAGLE SHIRT BUYING!

FOR years now we have been reminding you that not all Eagle Shirts have
Eagle labels; that many fine stores prefer to sew in their own. So, even
when you go to the store in your town to which Miss Afflerbach has directed
you, how can you be absolutely sure you are getting the real McEagle? True,
a meticulous man with a long lunch hour, sharp eyes and a magnifying glass
might go over the merchandise to see that it has Eagle’s twenty stitches to the
inch, pockets matched right across no matter what, and (in the case of button-
downs) a sightly bulge at the collar. But, short of that, how can one be certain?
* At last there is a solution: Digit Eagle Shirt Buying! % The Federal Trade
Commission (FTC), requires all shirtmakers whose goods sometimes appear
without the manufacturer’s label to imprint in every garment an assigned num-
ber. This is so the FTC can trace any shirt, regardless of its label, back to its
maker. * You may have noticed up above the strange device “WPL 10968.”
That is Eagle’s number. You will find it printed on the neckband of all Eagle
dress shirts, and on a little extra label in all Eagle sport shirts. A// shirts with
WPL 10968 in them are Eagles, and no shirts without WPL 10968 in them can
be Eagles. * If you suspect a violation, notify your local FTC Enforcement

Officer or wire Miss Afflerbach at once.

@© 1964 EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA, “BIRTHPLACE OF WPL 10968"
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k A Show Of Linen At The Cuffs]

REMEMBER WHEN YOU COULD
BUY A LONG-SLEEVED SHIRT
IN THE SUMMERTIME?

EY, remember palm fans? Ice Cream pants? And hopping on the back
step of ice trucks to snitch those little slivers? You don’t? * Well, back in the
olden times, men used to wear the bottom of the sleeves, too, because they liked

[ Eagle Brings Bac

a brave show of linen at the cuffs. Which is why Eagle is bringing back the long-
sleeved summer shirt. * The collar is Eagle’s old-fashioned bulgy button-down,

\' ® ~  Dbut the shirting is new-fangled, cool Oxfjord Voile, very big in arctic circles. * It
\ N g : .

- comes in Iceland Blue, Iceland Yellow, Iceland Ice, and, as shown here, either
Iceland Green or Greenland Ice. * About $7.00. * Hey, remember where Eagle Shirts are sold?

Miss Afflerbach at the address below does.

© 1966, EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA

COLLECTEDBY COPY LEGEND



Abilene Christian
Air Force Academy
Akron

Alabama

Alabama State
Alasky

st [ Quakertown

Alfred
Allegheny
Allen University
Alma

Michigan
American
American Int'l
Amherst
Appalachian
Arizona
Arizona State
Arkansas
Arbansas State
Arkansas Tech
Army
Auburn
Ball State
Baltimore Colts
Bates
Baylor
Birmingham-Southern
Boston College
Boston Patriots
Boston University
Bradley
Gridgeport
Brigham Young
Brockport

Brooklyn College Concord
Brown Connecticut
Bucknel |
Buffalo

Buffalo Bills

Buffalo State Dallas Cowboys

Buller Dartmouth
California Davidson
Calif. State Poly Dayton
Caltech Delawarc
Carleton Denison
Carroll College Denver
Wisconsin Denver Broncos
Catholic University DePaul
Chattanooga DePauw
Cheyney Detroit
Chicago Detroit Lions
Chicago Bears Dickinson
Cincinnati Drake
The Citade! Drew
Clark University Drexel
Clarkson Drury
Clemson Duke
Cleveland Browns Duquesne
Cleveland State Earlham

Coast Guard East Carolina

Coe Emory

Colby Fairfield
Colgate Florida
Coforado fforida Soufhern

Florida State
Fordham

Colorado State U
Columbia

O.K., MEN,
WHOSE OLD SCHOOL TROMBLEE
DID WE LEAVE OUT THIS TIME?

Copyright 1966, Eagle Shirtmakers [So as not to offend Alma Mater, or anybody clse, we doubled the list
of old school colors and tossed in the pros, too. * The Old School Tromblee (button-down collar and

pocket) is Oxford Cloth and costs about $8.00 wherever Eagle Shirts are sold. * 1f you don’t know where

Frankiin & Marshal
Fresno Stat
Furman

Gannon

Ge

own

Ge

Georgia

Georgid Tech
Gettysburg
Green Bay Packers
Grinnell
Hamilton
Hampden-Sydney
Harvard
Haverford
Hawail

Hofstra

Holy Cross
Houston
Houston Oilers
Howard

Idaho

Iinois

IHlinois Wesleyan
Indiana

lowa

lowa State
Johns Hopkins
Juniata

Kansas

Kansas City Chiefs
Kansas State
Kent State
Kentucky
Kenyon

Kings Point
Knox

ge Washington

Lafayerye

Lake Forect
LaSalle
Leban

Lehigh

Manhatvan
Marietly
Marquente
Marylang
Massachusetts
Memphis State
Miami (Florida
Miami (ohio

2an State
Middlebyry
Minnesota
Minnesota Vikings

Mississipp)

Mississippi College

Mississippi State
Missoup
U M ¢

Montany State College

Morgan state
Morris Harvey
.‘.Yuhh'nhvvg

Nebrasky
Nevada

3

rk Jels

New York University

North Carolina
North Carolina State
North Dakola

North Dakota State
Northeastern
Northern Arizona U
Northwestern
Norwich

Nolre Dame
Oberlin

0 idental

Ohio State

Ohio University
Ohio Wesleyan
Oklahoma
Oklahoma State
Oregon

Oregon State

Univ. of the Pacific
Pennsylvania

Penn State

P.M.C

Philadelphia Eagles
Pittsburgh
Pittsburgh Steelers
Pomona

C. W. Post
Princeton

Univ. of Puget Sound

Purdue
Randolph-Macon
Rensselaer Poly

that is Coach Affierbach will put you in the game. Please write her]. Quakertown, Pa. 18951.
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Rochester

Eagles Field Heftier Squad; Coach Hopeful But Not

R¢ 3
Rulgers

San Diego Charger

San Diego State
Univ. San Fran
San Francisco 49¢rs
) State

San Jose State

San Francis

Santa Barbard
St. Joseph's
Philadelphia
St. Louis Cardinals
St. Louis University
St. Mary's
Seton Hall
Sewance
South Carolina
South Dakota
South Dakota State
Southeastern Louisiana
Southern California
Southern lllinois
Southern Methodist
So'western at Memphis
Springficld
Stanford
Swarthmore
Syracuse
Temple
Tennessee
Tennessee Tech
Texas

Vél‘_\‘]
Trinity College

Trinity Universilty

Union (N.Y
Upsala
Utah

Vanderbilt

Virg
Virginia Tech

Wagner

ke Forest

shington

hington College
hington & Jefferson

hington & Lee
ashington Redskins
Washington State

liam & Mary
Williams
Wisconsin
Xavier (Ohio)
Yale

i
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[A Tromblee Is Born; In Glorious Color ]

NO, FANS, HEATHER COVERT
IS NOT A NEW STARLET

O, Heather Covert is a new Eagle shirting in both solids and stripes. It is so named
because it has the mixy character of cottage spun yarns—by which we don’t mean
once-upon-a-time, but right now. * Yes, you can buy a Heather Covert Tromblee, with
button-down collar and pocket, for about *8.00 wherever Eagle Shirts are playing. If
you can't find the box office write Louella Afflerbach on location below and she will
send you an Exclusive. * The ground colors are named Heather Blue, Heather Yellow,
and Heather Green. » If these shades do not seem as poignant as, let us say, Heather-
and-Yawn or Thou Shalt Not Covert, at least you know where you stand, hue-wise.
* The stripes appropriately, are in Keeler Ruby, Diggers of 1933 Gold, and Cat Ballou.

©1966, EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA 18951
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[ Stroll down Memory Lane, wing in hand with Eagle |

First, rip oftf the collar...

OU people who are on the shady side of 90 will remember this Eagle fabric from the first time

around. * This being Eagle’s 100th anniversary we roamed nostalgically through our pattern
archives and found this authentic British stripe circa 1885. * Of course, it is not absolutely authen-
tic. If you old shirt buffs want to restore it to mint condition, first rip off the collar and install brass
studs fore and aft; and that Tromblee flap pocket has got to go too. Also, the original was bunchier
around the middle, slimness not having been invented then. * The Memory Lane Tromblee is made
as before, of fine, long staple cotton broadcloth. About $10 where Eagle shirts are sold. If you don’t
know where that is, write Miss Afflerbach at the address below. * About our
birthday, if you want to buy a little something, make it a shirt.

© 1967, EAGLE SHIRTMAKERS, QUAKERTOWN, PA. 18951
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EAGLE’S FIRST HERRINGBONE OPINION POLL;
A REPORT

our unbiased opinion 1s that we guessed right in introducing solid color Herringbone
O. K oo oxfords. * [You can do consumer research three ways: 1) Employ a Motivational Sage
(a sort of grayish green?): 2) Or ask several people a question; 3) Or anxiously ask one person several
times. We chose the third way and asked our Forelady, Miss Afflerbach, how Herringbones were doing,
and she kept saying good.] * So this year, our Herringbone-Inishowen-Cheviot-Button-downs, in addi-
tion to being a hyphen manufacturer’s dream, will aiso come in stripes. * As follows: in white with
stripes of either True Blue, See Red, or Favor Curry: or in blue with stripes of either Free Loden, Willy
Maize, or Holler Copper. All with our beloved bulgy collar and at about $8.00. * We hope that this
scientific research aids you in your decision. If you don’t know where to find Eagle Shirts in your
town, please poll Miss Afflerbach at the address below. Eagle, claw in hand with science, marches on.

& 1964 EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA
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O.K.MEN, i1s NAME 1s:

WITH, UH,
TROMBLEE”

FRAID that they are going to laugh at you in the locker room, is that it? + Look at it this
way. After you buy it (for about 8) you can call it anything you want to; it’s a free country;
as long as you have about *8. * The shirting itself is Chambray, which we’ll grant you isn’t terribly
butch sounding either, but it is some nice, manly cloth all the same; really, ask anybody. * Say!
not to change the subject, did you notice the distance between the stripes? Very far. To give you
an idea, if ants played football these would be five yard lines ... * Look, it’'s a swell shirt, a
Tromblee (button-down pocket and collar), with short or long sleeves, and everything. And if you
don’t know where Eagle Shirts are sold Miss Afflerbach at the address below will be glad to . .
Hey, you didn’t turn the page did you?

91967, EAGLE SHIRTMAKERS, QUAKERTOWN, PA, lH"‘C@EtE@TEDB‘v; éow KEKGENDL HAVE LOTS OF OTHER SHIRTS, SO IT'S NO SKIN OFF OUR



[ An Eagle plaid so true, and in gingham, too ]

Urquhart
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E deny that Urquhart (pronounced “irk heart,” more or less) is an ugly word. Strange looking,

certainly, but not necessarily ugly. * To us, it is beautiful, conjuring up misty Scottish glens,
skirling pipes, and so forth. But then we have all these beautiful shirts to fortify our imagery. We are
willing to let a few of them go to fortify yours at about 385° per copy. * The colors then: Urquhart
Rose, which by any other name would sell as sweet; particularly if the other names are Urquhart
Blue (shown here) and Urquhart Gold. * We suspect that the last word has not been said about
the pronunciation of Urquhart. If any of you wishes to toss in his two groats worth or, failing that,

wishes to know where to buy Eagle shirts, please write Miss Aflerbach at the address below.

1967 EAGLE SHIRTMAKERS, QUAKERTOWN, PA, 18951
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HELP YOUR FRIENDS SHAKE THE CIGARETTE HABIT THE EAGLE WAY:

WEAR A TROMBLEE!

ONL school of motivational theory holds that the popularity of button-down collars stems
from fear that somebody will steal your necktie. If that is so, what better way to keep friends
from snitching your cigarettes than a button-down pocket, too? * Our newest model, the Tromblee,
i1s the answer, especially with friends who are tryving to shake the habit! * It is the man who is striving
to quit who resorts to hard core bumming: i.e., simply plucking one out as he murmurs, “Do you
mind?” * Sure you do, but it is too late; he is already lighting it with shaking fingers—and your
matches, like as not. A button-down pocket is a great deterrent. So don’t delay: A Tromblee in time
saves nine,” and occasionally the whole pack. * If you yourself are still trying to stop or cut down,
try a Tromblee. It beats the hell out of will-power. * The first step is to buy a triple* button-down
Tromblee, for about $7.00; in white and various conservative colors {(here shown in Barrywater Gold)
and stripes. * As to the name, it i1s to honor Mr. Douglas Tromblee of Baytown, Texas, where it is
no-coat weather oftener than not. Over the years he has become an authority on using shirt pockets
to carry things in. We therefore sought his opinion on button-down flap pockets. He thought it
was the worst idea he had ever heard of. Having decided to fly in the face of his judgment the
least we can do is name it for him. So there’s a Tromblee in your future if not in Tromblee’s.

We got the extra button fram the back of the collar; buttons don’t grow on trees, you know

1964 (I you want to know where to get Eagle Shirts in your town, write Bunny Afflerbach, EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA.)
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[ Eagle Goes Along With The Law Of Gravity |

WINDOWPANE CZECHS

1. 80.8.2.8.6. 0.0 8882880808200 68 808888888888 68 8 & 4 ok

VERYBODY talks about the Defenestration of Prague but nobody pransiaminna
does anything about it. * Therefore Eagle has decided to commem-
orate the 547th anniversary of the First Defenestration—or throwing
people out the window—in which both the people and the windows were
high up in City Hall. * (The Second Defenestration, in 1618, was of Am-
bassadors from the HradCany Palace, and started the Thirty Years War;

which is too long to go into here.) * The lesson is clear: When in Prague
do as the Czechs do; and do it low down. * Now, in addition to Blue & Mo AN A
on Greenish, these checks also come Blue on Yellowish, and Yellow on
Bluish. The shirting is our very own Oxfjord Voile; the sleeves short; the
collar, Eagle’s beloved, bulgy button-down. * If you'd like to get in on
the ground floor, you may buy Windowpane Czechs for about $7.00 == Frdsss s
wherever Eagle shirts are sold. Please write Miss Afflerbach at the address
below if you aren’t sure where that is in your town.
1966, EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA
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3 LOCOMOTIVES
AND A TROMBLEE

Brings You 136 Old School Tromblees 136]

i
‘
§
\

FOR DEAR OLD LISTED BELOW!
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'IF you are feeling guilty because you ignored the last five appeals from Alma Mater and would
like to show her that as long as it can be done inexpensively you would give her the shirt off
your back, here is the shirt to do it with: The Old School Tromblee. * A Tromblee is a button-
down shirt with ‘'a button-down pocket. An Old School Tromblee is in Oxford cloth in the
school colors of your choice provided you chose to go to one of the 136 schools below. If not,
we're sorry; it’s been a tough season. Coach Afflerbach says just wait till next year. * O.S.T.’s
sell for about $7.00 wherever Eagle Shirts are sold. If you aren’t sure where that is in your
at Quakertown. The 136 lucky schools, then:

quadrangle, please write Coach Afflerbach here

Akron

Alabama
Arizona U.
Arkansas U.
Army

Auburn

Bates

Bering Straits U.
Boston College
Boston U.
Brigham Young
Bucknell
Buffalo

Butler
California
Catholic U.
Chattanooga

Chicago
Cincinnati

The Citadel
Colby College (Me.)
Colgate
Colorado State
Columbia
Connecticut
Cornell
Dartmouth
Davidson
Dayton
Delaware
Denver

De Paul
Detroit
Dickinson

Drake
Drexel

Duke
Duguesne
Emory
Florida U
Fordham
Fresno State
Georgetown
Georgia U.
Harvard
Hawaii
Houston
Howard
Ilinois
Ilinois Wesleyan
Indiana

lowa State
lowa U.

Johns Hopkins
Kansas U.
Kansas City U
Kentucky U
Lafayette
Louisville
Loyola

Maine
Marquette
Maryland
Massachusetts
Memphis State
Miami (Florida)
Michigan State
Michigan U.

Minnesota
Mississippi College
Mississippi State
Mississippi U.
Missouri

Montana State
Navy

Nebraska

Nevada U.

New Hampshire
North Carolina State
North Carolina U.
North Dakota U.
Notre Dame
Oberlin

Ohio State

Ohio U

Oklahoma State
Oklahoma U
Oregon State
Pennsylvania
Penn State
Pittsburgh
Pomona
Princeton
Purdue
Rensselaer Poly
Rhode Island State
Rice

Richmond
Rochester
Rochester Tech.
Rutgers

St. Louis

@© 1965, EAGLE SHIRTMAKERS, QUAKERTOWN, Pa., R“CBT_'LECTEDBY COPY LEGEND

St. Mary's

San Diego State
Seton Hall

South Carolina U.
South Dakota
South Dakota State
Southern California
Southern Methodist
Stanford

Syracuse

Temple

Tennessee

Texas

Texas A& M

Texas Tech.

Toledo

Trinity

Tulane

U. of Pacific
Utah U.
Vanderbilt
Villanova

V.M. L.

LRk

Virginia

Wake Forest
Wash. & Jeff
Washington & Lee
Wesleyan U.
West Virginia
Western Reserve
Wichita
Wisconsin

Yale
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WHY WEAR LESS INTERESTING SHIRTS IN EUROPE THAN YOU WEAR
AT HOME?

. NOW that spring is here and you’re planning your trip to Europe
E - or somewhere, Eagle suggests that you give a thought to the
logistics of shirt-planning, too. Unless you're going on one of those
see 58-countries-in-3-days tours, you’ll probably need more than one
shirt. And unless you want to pay overweight on your baggage, you
can’t take more than 103 (154 first class). * Eagle recommends that
you strike a comfortable medium - perhaps five or six. Then you’ll
have room for the cameras, Berlitz books, and currency converters
going over, and the lederhosen coming back. » But what kind of shirts to
take? Share with us the results of a recent survey: Every year between
April Fool’s and Columbus Days, approximately 522,983 shirt-wearing
men travel to Europe. With them go many wives®*, several children,
and 3,137,898 solid white drip-dry DACRON** and cotton shirts. * We
find the lattermost datum particularly interesting. And since Eagle
makes a wide array of handsome striped, checked, colored, and
printed drip-dry DAacroN and cottons, we simply cannot understand
why men wear less interesting shirts in Europe than they wear at
home. (Say, that would make a catchy headline - a little long, though).
* So when you pick those five or six shirts for your next European jaunt,
give a thought to including a few from among Eagle’s drip-dry stripes,
checks, etc. They’re guaranteed to drip and to dry just as well as the
whites, but they sure look prettier. # Would you drop Miss Afflerbach
a note and tell her where you’re going. .. she likes to keep track of
everybody. In return, she’ll tell you where you can buy Eagle DACRON
and cottons in your neighborhood -they don’t always have the
Eagle label in them, you recall.

*Note that we've included one lady’s blouse among our lavish display. It's one of several DACRON-cottons we make.

i : s
ERPO NI S gulieWer e, ©1962 EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA
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SEND FOR YOUR FREE
EAGLE WARDROBE WATCH STRAP

ERE are two matching questions we feel may be of interest to shirt-wearing men.

Also our answers. (1) Does the shirt now on your back match the shirt you plan

to wear tomorrow closely enough to give you a feeling of continuity in an otherwise
disjointed world, but not so close people will think you're economizing on your laundry?
ANS: Probably not, unless they both come from an Eagle Wardrobe Shirt set. (2) Does
the shirt on your back match your watch strap? ANS: Probably not, unless you’re given
to wearing leather shirts; or chromium expansion shirts. % Eagle realizes that many men
buy their shirts three or so at a time. So we’ve taken three short sleeved shirts—a stripe, a
check (in broadcloth), and a solid (Pima Batiste Madras)— and boxed them together at only
three times the cost of a single shirt.* Y% Now, each of the three patterns comes in three

A F

4

RRTReRs o

colors, blue, green, and flax, so when you reach the store (we’ll tell you which one —many
fine stores like our shirts so well they sew in their own labels), you’ll have nine shirts from
which to choose your three. % To improve the odds that you will actually so choose, we’ve
had a strapwright fashion our blue, our green, and our flax checked shirting into three
Eagle Wardrobe Watch Straps for you. % Your Eagle W. W. Strap will (a) show you our
quality shirting, (b) show you our unique pattern and colors, and (c) keep your watch
from falling off your arm. s We’ll be glad to send you one in the color of your choice
or, if you faithfully pledge to buy an Eagle Wardrobe Shirt set, we’ll send you all three
watch straps gratis. If you cannot find it in your heart to so pledge, we shall have to ask
for three dollars. On your honor, then, here is the coupon: *about $6.50 each

EAGLE WARDROBE WATCH STRAP ORDER FORM AND HONOR PLEDGE

Dear Eagle Shirtmakers, Quakertown, Pennsylvania:
[] Please send me one free Eagle Wardrobe Watch Strap in [7] blue [] green [] flax.  [7] Please send me three free
E.W.W. Straps. I pledge, on my honor, to buy a matching Eagle Wardrobe Shirt set as soon as you tell me where.

[] Please send me three Eagle Wardrobe Watch Straps. I cannot promise to buy the three Eagle shirts, so I am enclosing $3.

Name Address. City. State
COLLECTEDBY COFY'P% EAQ}H SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA
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SHOULD YOU WEAR A BOW T1E
WITH A BUTTON-DOWN?

HY NOT? <+ Having disposed of that question, let us go on to what

happened about the Shirtkerchief. We were going to give away a dozen
shirts for the best suggestion as to what a napkin /handkerchief with a pocket
and an Eagle Label was good for. A good deal happened, so much that we
prepared a special ad which we were going to run instead of this one. But a
cooler head —it might have been Miss Afflerbach’s— pointed out that since
this 1s the very heart of the button-down shirt buying season it would be
shrewd to capitalize on it, and we have. It i1s a two-color stripe of oxford
cloth. Notice the bulgy flare of the collar—shared by all our button-downs.
You can buy them at fine men’s stores throughout the country under their
label or, occasionally, ours. If you will send in the coupon below we will tell
you where in your community. <> So, we have moved up the other ad, titled
“Dear Miss Afflerbach, or Shirtkerchief Revisited.” to November. Those of
you who are too curious to wait can send for our November ad now; don’t
be afraid of rushing the season, just fill in the form below. When you get it
please don’t show it to anybody else in the shirt game. This is a very com-
petitive business and a scoop like this might give them a two month lead in
their own Shirtkerchief plans. Thank you for your discretion.

REQUEST FOR PRE-PUBLICATION COPY OF EAGLE SHIRT NOVEMBER AD
Miss Afflerbach, Eagle Shirtmakers, Quakertown, Pa.

Name
Dear Miss A.ﬁlerbach: ~ S -
Please send it to me and also where I can find Eagle Shirts in )
my town. City State
Mum’s the word about that other. © 1961 EAGLE SHIRTMAKERS, QUAKERTOWN, PENNSYLVANIA
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AT LAST:
THE NRA TROMBLEE!

Yk e ke e e sk e ke ke e sk vk ok ok ok ke ke ke ok sk gk sk ok vk ok ok ok ke ok ok ok ok ok ok ok

E thought of bringing out our own Blue Eagle 32 years
ago. Perhaps it is just as well we waited, for in those
days a man had less need for a button-down pocket. If he
lost anythipg it was his entire shirt. * It comes in Oxford

EXPLANATORY NOTE FOR YOUNGER CITIZENS

Many people tend to lump the Great Depression in with the Charleston, Calvin Coolidge. Jean Harlow,
and the St. Valentine's Day Massacre as ways to pass time between World War I and World War II. If
50, the Depression was the most widespread fad you ever saw, and it lasted 10 years. * In 1933 the Na-
tional Recovery Act came in; its symbol, the Blue Eagle, its slogan, “We Do Our Part”. We also did jig-
saw puzzles and played Monopoly. Hotels on Park Place and Boardwalk—now there was Security, Kids.

cloth of a new, more profound (Deep Depression?) blue, both
as a Tromblee (button-down collar and pocket) and a Half-
Tromblee (only the pocket buttons down; however—get this—
the collar stays bulgy (as shown) anyway! * Those lusting for
an NRA Tromblee should pass “Go.” proceed directly to
wherever Eagle Shirts are sold, and pay about $7.00. If you
don’t know where that is in your town write Miss Afflerbach
at the address below. * Write her anyway and she will send
you a genuine NRA Button as shown. While they last.

€ 1965, EAGLE SHIRTMAKERS, QUAKERTOWN, PA. “We Do Our Part."
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GEE...
IT°'S A TROMBLEE IN BLUE CHAMBRAY
WITH UNREGIMENTED STRIPES! sxsxxsxx

HAMBRAY, that fine shirting, is named for Cambrai in France where it was first woven.
One wonders how they found the time. Consider just these introductory words from the
Encyclopedia Britannica (14th Ed.; Brain to Castin) : * “Fortified by Charlemagne, (Cambrai)

was captured and pillaged by the Normans in 870, and besieged by the Hungarians in 953.
During the 10th, 11th, and 12th centuries it was the scene of frequent hostilities between the
bishop and the citizens.” Nor was the news much cheerier during the next 800 years. * Until
now. Here in unfortified, unpillaged, unhostile Quakertown, Eagle Shirtmakers are using a
specially woven chambray to make Tromblees. * A Tromblee, as we know, is a button-down
shirt with a button-down pocket. This one comes in Collar Worker Blue with or without stripes
of yellow, red, or white; about $7.00 where Eagle Shirts are sold. If you don’t know where that
is, besiege Miss Afflerbach at the address below. Better write first.

© 1965, EAGLE SHIRTMAKERS, QUAKERTOWN, PA.




[An Eagle Never Forgets]

LET’S HEAR IT FOR GEO. WASHINGTON;
HE’S 233 YEARS OLD!

E have been criticized in some quarters for forgetting Washington’s

Birthday again. * We didn’t forget; we just wanted to avoid the

holiday traffic. Besides, who ever heard of sport shirts in February? You

have? * Well, not like Eagle’s four new Revolutionary Plaids (Washington

Squares?). Their authentic colors have been taken from the Pine portrait at

Independence Hall (near Quakertown). We hold these hues to be self-evident.

* However, for the Continental Congressional Record they are: Of-Their-

Eyes White, Saratochre (shown here), Wallis Corn, and Unroyal Blue. All

with short sleeves and Eagle’s traditional, Early American button-down collar (“First on the

necks of its countrymen”), about $9.00. * If you don’t know where to find Eagle Shirts in your
colony, write Goody Afflerbach at the address below.

(What do you suppose General Washington is saying above? “Sure I said natural shoulders, but this is ridiculous”: “Martha is doing the whole house
Early American”; or “I don’t want a refund. Sam’l, just fix the lapels™? The 13 best answers by July 4th win all four Eagle revolutionary plaids.)

Send them to: EAGLE SHIRTMAKERS, QUAKERTOWN, PEQEHEETIEDB¥s COPY LEGEND




FLAHOOLICK

[VOL. A NoII]

LMTIOLAC is an Irish word meaning

openhanded generous expansive and

Oh much else. It is pronounced “Fla-
hoolick,” which we | The Whiskey Distillers
of Ireland} admit looks a bit earthy; English
is a simply wretched language that way. How-
ever. /™ Anything can be flahoolick under
certain conditions. Even water, supposing
you were crawling on your hands and knees
across the desert and in the broiling sun and
came upon a waterfall though what it would
be doing there we are not prepared to say.
Lemon squash can be flahoolick if you are
nine years old or inordinately fond of lemon
squash. Draught beer is flahoolick; large linen
napkins are flahoolick; long nightshirts are
virtually always flahoolick. /™ Tea bags, on
the other hand, are unflahoolick, and so is one
lambchop. Wrapped sugar cubes, tiny glasses
of orange juice, doormats without “ WEL-
COME?” on them, and wire coat hangers are,
for one reason and another, not flahoolick.
Irish Whiskey is flahoolick; O it is the acme
of burnished, emphatic flahoolickness. And
so is Irish Coffee with its luscious collar

of chilled, frothy cream. /M People can be

flahoolick, as well. Still, bear in mind that:

““ All of the people are flaboolick some of the time
Some of the people are flaboolick all of the time
But all of the people are not flaboolick all of the time.”
—Anon
To this end we are putting out the very nice
badge pictured below and in our next install-

ment we shall include a coupon so you may
send off for one. Oh, we have a bit of room
so it will do no harm to put it in here, too,

The Whiskey Distillers of Ireland
Box N186T, Dublin, Ireland

Gentlemen:

Please send me my Flahoolick /Unflahoolick badge.
I'll read next week’s installment to find out what it’s
all about. (I am printing this so you can read it.)

Name.
Address
City State.

Country

and tell you more about it later. A Now,
those of you with sharp eyes will notice that

(concluded next week)

COLLECTEDBY COPY LEGEND



(A Burnished, Emphatic Flavour Guide )

WHAT DOES IRISH WHISKEY
TASTE LIKE

3

[VvOL. Il NoIX] *

WELL. ob\'iou.\ly the best way to find chis out is to rtaste it for ‘\'our.\cH. and
sce. But even that method has its shorccomings, we { The Whiskey Distllers
of Ireland ]} find, because so many chings can influence the way something will taste
to you and not the lcast of these is your preconceived ideas. In case you doubr this
justrecall it wasn't so many years ago thac vodka was believed by everyone to be Russian fire-
water and now, of course, we know it is so mild it has no taste acall. A I is very hard to
describe a flavour except in comparison to other flavours. So here we shall try to show

more or less where burnished, cmplmtic Irish Whiskey falls in the taste spectrum:

[ e e o o o o o o S SR S S

IRISH | | scorcH
WHISKEY | |  WHISKY

AMERICAN
WHISKEY

So if you know what Scotch and American \\"hiskcl\'s taste like you can get some
idea of what to expect from Irish Whiskey. @ But what cannot be shown on any
chart or for that matter b)' any ligurcs is how thoroughly you will enjoy the delicious

differences of burnished, cmplmtic Irish \\'hiskcy now you know what to raste for.

@ 1960, THE WHISKEY DISTILLERS Ol IRELAND, BOX F186, DUBLIN
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@/g Has Irish Whiskey by the Case Become a Status Symbol ? }@

GOOD NEWS
FOR WEALTHY DRINKERS

Please do not be put out by the heading if you are rich but are reluctant to discuss ic. We [The
Whiskey Distillers of Ireland | understand such delicacy of feeling and wouldn't broach the subject
were it not for a devastating morsel of intelligence recently passed on to us: that certain of you buy
Irish Whiskey by the case! Oh that is fine, and you save a lictle something, too, we should imagine.
/2 We suppose you ask one of the staff to carry it in for you? Considering the weight and all. Though
just which one should do it poses a nice problem to our minds; servants are that jealous of their own
provinces. Perhaps the Footman takes it only as far as the door where the Butler or his apprentice
hoists 1t on down to the cellar where the Sommelier takes over. This seems sound theory burt {fas in
so much else ]} practice probably varies from house to house and for all we know the Gamekeeper may
take it the whole distance. /& Yes, if you would care to complete the questionnaire below it would
be of immense help to us in gaining a clearer picture of the average affluent home. In return we shall
pass back these findings to you as soon as we have compiled them. /A Now, if you are wealchy but
are not truly acquainted with our burnished, emphacic Irish Whiskeys we have good news indeed!
What better way to sample the magnificenc differences between us than to buy a mixed case, one or
two boctles of each; the man ac the whiskey store will be helpful. You might check the list below
against his stock and what he hasn'c got, ask him please to order. A If you are not wealchy but
would not balk at being thought so it could do no harm that we can see were you to ask the man to

pack your single in an empry Irish Whiskey case; taking care to center it so it won't carry lopsided.

| QUESTIONNAIRE |

Please return to:
Whiskey Distillers of Ireland
Box 186, Dublin ( Postage : Air Mail, 1 5¢; Surface, 8c¢)

Note: Please do not divulge your income as it will be more of a challenge for us if we have got to guess it.

Question: Who carries the case in?

Answer:
Nanme. Address
City State Country

o DUNPHY'S FOWER'S
MURPHY S PADDY

GILBEYS
BUSHMILLS ORIGINAL IRISH GOLD LABLL CROCK 0'GOLD

©1961, THE WHISKEY DISTILLERS OF IRELAND.
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[ VOL. 11T N© VIII]

(An Irish Whiskey Time & Motion Study )

TO DRINK
OR TO WAGER?
A DILEMMA.

e e e e ]

UNHJ Huu 'al'

[ H inner crossing ﬁmsb line at ]roparr{srown Race Course near Dublm ]

LEASE understand chat we [ The Whiskey Discillers of Ireland } have no wish to
foscer serife ac the course berween curf commissioner and drink purveyor; the bookie
and the barman should be friends. A And yet, in the normal run of things it is not casy to
do justice to the both of them —or to one’s self—for there 1s only so much time between
races and the two things to do: A) have a drink; B prepare for the next event. Both are
time-consuming. 42 Consider: the race being over one is cicher elated or depressed and in
cither case with tongue hanging out for refreshment of burnished, emphatic Irish Whiskey.
But unless one is exceprionally fleet of foot the bar is six deep on arrival and the upshor 1s
no time to visit the paddock, review the form sheet, exchange confidences wich the jock-
ey’s brother, check the odds, or, in short, make thoughtful wagers. On the other hand 1f
one works, works, works all through the intermission why then there is no time for refresh-
ment, is there? Since man does not live by bets alone there is obviously no real answer here
either. Is there any answer? @ Oh, to be sure there is; are: 1) You might station a female
(your wife if you have got one and she is self-eflacing or non-horse oriented; oran obliging
lady friend who is more interested in the pageantry than the results) to hold your place ac
the bar during the race. 2) Make friends wich the bartender, possibly developing a code
whereby you, by waving something —a pound note, say —can arerace his ateention from:
afar and gain priority. 3) Regular roadwork in empty grandstands to improve your uphill
sprinting form. / Lacking confederaces or speed you had best employ 4): The Alcernace
Doubles System; i.¢.,a large Irish Whiskey every other race. This ts probably the best sys-
tem ever devised for the ordinary man. If there are better we should like to know of them.

@ 1960, THE WHISKEY DISTILLERS OF IRELAND, BOX E1#6p, DUBLIN (Awr Mail 1 5¢; By Ship &)
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Continued: A Short Treatise on Irish Whiskey in America

e VoalleS ol 1LY

LIS R AT E D

OO0 CAN BE A
GO INTER . SPY;

ROM time to time we [ The Whiskey

Distillers of Ireland] receive reports

from those who, thirst-frenzied by our
burnished, emphatic accounts of Irish Whiskey,
have sprinted to the Whiskey store or bar to sam-
ple the eight grand brands. But when they got
there the cupboard, while not exactly bare, had
only five or six of them or three or four or some-
times two or one; and in one dreadful instance
the poor creature found none at all. /& Now,
this would seem to be easily remedied, wouldn't
ir? One might suppose that all one needed do
was ask: “Will you ever mind putting in an ad-
equate selection of Irish Whiskies?" Or even:
“Would you ever be so kind as to keep so-and-so
brand in supply?” /& No, we understand this
simple stratagem does not work and you are
better off saving your breath. Oh, the man will
order a particular bortle for you and be happy,
indeed he will, but he will not granc it perma-
nent place on his shelves; not for just one per-
son. It is something like the story of the cafe
whose boast it was they served any meat in the
world so a man came in and asked for an ele-
phant cutlet and the waiter said he was sorry but
the man surely couldn’c expect them ro kill
their elephant for just one chop. /& Well, how

© 19%0, THE WHISKEY DISTILLERS OF IRELAND

many requests does it take? We do not know
how many for elephants but in the case (or bot-
tle) of whiskey we are given to understand the
magic number is three. Presumably on receiving
his third request for such-and-such a brand the
man at the Whiskey store or bar will telephone
his supplier with singular haste, particularly if
you are adamant. /& How to put this intelli-
gence to use? We suppose you could form into
teams of three and synchronize your watches.
Or, if you prefer the lone game, don false beard,
smoked glasses, etc. and go around thrice your-
self. This is chancey and if you are caught bur-
nished-handed we shall, of course, blandly deny
everything. /& However, should you care to
work directly with us we would very much
appreciate your going underground for the mo-
ment to provide us with some sorely-needed and
specific information. If, your next trip to the
pub or Whiskey store, you will kindly fill in the
form on the page facing and mail it to us at
Dublin we shall follow-through. /& Ah, please
do nor think we are proposing this lightly; in
truch cthere 1s no other way ac all for us to
obrain such precise “consumer data”, as they
say. Yes, your efforts will be of great service to
us and we thank you.

TULLAMORE DEW

NAM

cITY

FORM |

JOHN JAMESON

DUNPHY'S : GILBEY'S
ORIGINAL IRISH CROCK O'GOLD MURPHY'S

The Whiskey Distillers of Ireland, P.O. Box 186, Dublin. ( Pestage: Airmail 15¢; by surface 8¢)

Gentlemen:
Using the above caralogue as my guide, T have lurked about the public house (or whiskey
store) known as:

E. — ADDRESS S—
(R — STATE — S—
Just “Irish Whiskey”" ) Gilbey's Craock O’ Gold
() Gilbey’s Crock O’ Gold Jokn Jameson
Jobn Jameson ) Power's Gold Label
Power's Gold Lakel Padd
I asked for: ) Paddy They had: tise e
Dunphy's Original Irish Dunpky's Original Irish
) Old Bushmills ) Old Busmills
Tullamore Dew ) Tullamere Dew
Murphy's ) Murphy's

() Tdon't mind if you use my name; () T would rather you didn't use my name.

NAME ADDRE — —
cITY STATE
P.S. If I call on any more stores oc bars I will write the information out on a plain piece of paper.

COLLECTEDBY COPY LEGEND



MISS MURPHY WINS
BIG SMALL BOAT RACE

[voL. 111 Ne vi]
\— JES, we ﬂ’l’]\c Whiskey Distillers of [rclnnd]} are a]wnl\'s plcmcd to foster
nautical competition. Especially when Irish Coffee is served at che finish
line as it is at the yearly race of El Toro Class boats —lictle biccy chings they are

but sturdy — on San Francisco Bay. It has become a tradition. /So this year

| Miss Murphy winning race

we were invited to officiate at their Seventh
Annual Regatta and since we were in the
New World anyway on our recent trip we
detached one of our number, Mr. Desmond
Williams of Tullamore, for temporary duty
in the Far West. His report then: ““To my
delight and surprise a very pretty girl won
handily over 8.4 other craft though it was her
first time out. She was either most daring or
quite unacquainted with ordinary prudence
for when the others headed for the Golden
Gate Bridge she took off for Alcatraz Island,
caught a breeze straight away, and came in

streets ahead of the pack. She isa Miss Lynne

Murphy; her facher, an old sailing buff, came
in 18th or well enough under any other cir-
cumstances. WhereuponIrish Coffee was laid
on for the multitude”. A1t was apparently
a grand day and for those of you who collect
authentic Irish Coffee recipes here it is as
served at San Francisco’s Buena Vista Cafe:
Pre-heat a glass wich very hot water, fill and
let stand a few seconds, then empty. 2. Fill
glass three-fourths full of hot, black coftee
before glass has cooled. 3. Drop threc or less
cocktail cubes of sugar into coffee. Stir until
dissolved complerely. 4. Add full jigger of
Irish Whiskey.

top w ith a head of light w ln}\pmg cream.

5. By pouring over a spoon,

Miss Murphy following race |

tofe, THE WHISKEY DISTILLERS OF IRELAND, BOX Bid
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PROPOSING:
THE IRISH
GEOPHYSICAL
YEAR

[ voL1t nev ]

It's the old story: man’s eternal thirst for truch. Since our problem defies the laboratory
there’s nothing for it but we [ The Whiskey Distillers of'Ixjeland] must o to the field. Pure
rescarch. Even if we don’t make a penny out of it the first three months. @ Our problem
has nought to do with the whiskey itself, understand. Perfection there was arrived at long ago; progress
is perhaps our least important product. And even if we did achieve unthinkable advances you'd wait
with your rongues hanging out for some time; the burnished, empharic Trish Whiskeys you so enjoy
today were laid down years and ycars and years ago. @ No, we pursue another enigma: Yoursell
[ The Irish Whiskey Drinker]. What are the solid innate qualities that turned you to Irish Whiskey ?
And how to encourage these traits in others? @ What is needed is geographical isolarion from the
distractions of compeutive drink. Yes, and a scientific Control Group of non-_lrish Whiskey drinkers.
All under the aegis of the Irish Geophysical Year Expedition. @ Well, you'll appreciate that
appropriate base camp sites are not to be found on every street corner. Only one seems to fill the
prime requisites of cleanliness, vigorous climate, and unspoiled councryside: McMurdo Sound.
@ Now, as to organization and indoctrination of the Expeditionary Party:

IRISH GEOPHYSICAL YEAR

[1] 1rish Whiskey drinkers should A) Send in or their EXPEDITION RECRUITMENT FORM

kY Exf:d".lo: "hl:; :‘":s;vi:) Lr:un‘;dla;cly Whiskey Distillers of Ireland

e o Touch: Wil gehiex: Jeshy NRIHAREy ERIRETS Box A186, Dublin (Air Marl t5¢; Ship 8¢; Past Cards 5c)
and arrange among Y"‘f““’"’“‘ about transpors, 1 am interested in doing my part for the advancement
projects, mittens, spending money, and so forth. of scicnce and the propagation of Insh Whiskey. Please
Yes, and partake of a Jdrop as you ponder; main- send me my 1.1, Card and inscribe my name on The

1.G.Y. Honour Roll which you will publish later.

taining mood is important in the planning stage.
— Tam an Insh Whiskey Jrinker

[2] Non-Irish Whiskey drinkers wha wish to join the ] am a non-Irish Whiskey drinker ¢heck one
Control Group will please do norhing ar all be- .
: 3 . Name
yond sending in the form below. Instructions will Address
be forthcoming from Dublin with your 1. D. Card City State e

Ah, were we free to join you on this great adventure ! Alas, someone must stay behind here at G. H. Q
to guard the sales curve. Watch this space: from time to time there will be bulletins of signiﬁcancc.

® 19%g, THE WHISKEY DISTILLERS OF IRELAND (On 151b X?un the Irish ical Year Trme Table)
COLLECTEDBY COPYLEGEND.
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@/{ Proposing an Open Aur Irish Whiskey Conclave }@

SHALL IT BE THE

BOSTON
COFFEE PARTY:

[ NUMBER vIII ]

As we know, Irish Whiskey drinkers are divided into two more-or-less militane factions:
1. Those who take it in the Irish Coflee and 2. Those who relish irs burnished Em:
phatic flavor unadorned save for the usual additives, or “Upon The Rocks,”” as you say,
Please appreciate that we [The Whiskey Distillers of Ireland] are loathe even to hint that
there is any strife between you. And yet, across the water have come reports of the harsh
word, the bitter jest. Perhaps as a result of your being cooped up during the hard weather,
It's neither natural nor desirable for people to stay indoors all the time and have no fun.
So what we should like to propose is the first of what we hope will become annual out-
ings in which both parties may participate, mingle, vent high spirits, and mend differ.
ences. Tuesday, December 16th, seems as good a day as any, coming as it does in the
middle of the week when hearts need lifting. We find, interestingly enough, that this is
also the 185th anniversary of the Boston Tea Party! Let ours be the Boston Coffee Party,
then. £ While we shall have to leave the actual arranging of the affair up to those of
you who are natural-born leaders, we can outline something of an agenda. The following
is one which might be followed in Boston itself though we expect that celebrations in
other cities could be arranged around whatever body of water is at hand.

L]

‘5 AGENDA FOR BOSTON COFFEE PARTY. E}
Tuesday, December 16, 19 58

HIGH NOON:  Assemble peaceably at Scollay Square wearing Pride, Profit or other

identifying Badges. Hotheads may carry banners with appropriate inscriptions.
Everyone bring a token quantity of coffee, say a spoonful, in a paper bag.

12:01: Listen well to exhortations by leaders.

12:02: Form ranks and march on Harbor. Allow ample time for stragglers, last-minute
speeches, and for such side excursions as the occasion demands.

12:30: Irish Whiskey purists dump their coffee into Harbor as gesture of protest.

B2H3L Irish Coffee buffs cast their coffee upon the waters in the hopes that it will return to

them ten-fold.

12:5%: All adjourn. The rest of the day will be devoted to unsupervised activity.

Now then, synchronize your watches.

© 1958, THE WHISKEY DISTILLERS OF IREl AND (we witl LI«_.!Ii:b next on JOIbﬁmmnry
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@f A Refresher Course on :be Various Boules }o \
A NEW & INGENIOUS

SHOWING OF IRISH WHISKEYg

[ NumBER VII ] msm

And don’t we know the better part of out’’. Moreover, a Pyramid js :

a month has past since we have shown Y SN buitd whien vt hinve, oy ls.sudty to
you pictures of themselves to feast your C"“"::‘E""'S brands. In the end it work dmm grand
eyes on? A It's not so much that we A IRIEND tifully because none of ys ¢d out bey,,.
[ The Whiskey Distillers of Irelandate  “esssmeeer’  any of the others to be on :V:Uld allow
thoughtless as that we too often become Time was too short to Sub-letl;h:nmy'
engrossed in"‘the hard sell” / The next issue b Space,

. ut
and fill up the page with that of 6th Deccmba,:,ni;i

words. A But this week we
have portrayed the bottles
again the better to help you

announce an outing. We haye
taken to announcing com.
ing attractions because a nice |
woman in Plainfield, New
Jersey, we think it was, wrote 7

asking" Wherewas your page

browse at the whiskcy store.

Bearing in mind chat while
thereare splendid differences

Jrfpee

between Irish Whiskeys, all GOLD LABEL ORIGINAL RISH this week?"’. Well, bless her -
share an emphatic, heart, if we pub-
burnished favour. lished every week

1t would have us out i

It was no easy task
in the street, adver-

tising is that dear.
But thoughtfulncss
costs nothing at all.

rearranging the lot
to present a star-
tlingly different but

still attraaive"lay-

GILBEY'S
CROCK O’ GOLD

JOHN JAMESON

v D owivs o SbBUrbosvet

© 1958, THE WHISKEY DISTILLERS OF IRELAND { Box 186, Dublin, Ireland. Air mail is t5¢; by boat 8¢; postcards 3¢}
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@{ An Irish Whiskey Study of Hot Weather Reading Habits }@

IS IT WORTHWHILE TO ADVERTISE
IN THE SUMMERTIME ?

[ voL.11 No1v ]

After the many times that we { The Whiskey Distillers of Ireland } have been
told by them { Those In The Know ] that we simply must do or must not do
such-and-such we decided this once to disregard them altogether, oh entirely,
and perhaps we made a mistake. /A This time it was about the advisability of
advertising in Dead of Summer: we were never to do that { they said } unless

we wished to throw our money out into
the street; not that there would be anyone
to pick it up with everybody away on holi-
day and all. /A Well this made no sense
to us. For even if you are gone away surely
you will return one day soon and when you
do you'll find a stack of journals there and
this one among them and presently you
will open it and eventually arrive at this
very page and it being a hot day you'll make
yourself a tall glass of something with
burnished, emphatic Irish Whiskey in it
{and the ice cubes clinking merrily away]
and you'll settle down to read what we have
to say here and nothing will be lost after
all. A So we believe. Still, we would feel
easier if we could confront Them with the

evidence that you had indeed seen this
piece. The report form below is so simple
as to seem simple-minded, we'll grant, but
how else to put it> /A Before we go we'd
like to recommend Iced Irish Coffee. But
please to omit the whipped cream; that is
to say it is plain iced coffee with a noggin
of old Burnished Emphatic. Delicious.

. SUMMER READING REPORT '
FORM ]
i Whiskey Distillers of Ireland, Box 186, Dublin

(Postage: Air Mail 15¢; Surface 8¢; Post Cards 5¢)
i X Ireadit.

: Name

Address

©1959, THE WHISKEY DISTILLERS OF IRELAND (On 181} July,an Aunowncement of Scientific Importance)
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ROVERSEAS DELIVERY PLAN

LAND ROVER continued from P. MARK 11 ROVER continued on P. MARK II ROVER continued from P.

LAND ROVER continued on P.

S long as you're going to buy a car anyway—and you can hardly
afford not to—you might as well get the best thing of its class.
Rover has two cl
The unique Land-Rover, unquestionably the finest and most ver-
satile 4-wheel drive vehicle in the world. (With its all aluminum body
and low center of gravity it can withstand the full charge of a bull
rhinoceros; not that you're likely to run into a lot of those in Europe.)
The Land-Rover comes in such a variety of body styles that yours is
virtually custom-built. (A man in Connecticut ordered a Land-
Rover on the Roverseas Delivery Plan with a right-hand drive
because it was easier for him to get the mail out of his R.F.D. mail-
box.) And, oh, they are fun to drive!

Passenger cars, including the Mk. II Rover 3-litre Sedan. Al-
though not unique (there is one other car comparable to it in engin-
cering and appointments), it is very good indeed.

You can pick up a Rover or Land-Rover cither at the factory in
England or in 166 other countries. If you would like to know more
about either, and about our overseas delivery plan, please drop a
note to: THE ROVER MOTOR CO., Overseas Delivery Dept.,
405 Lexington Avenue, New York 17, N.Y. As we said carlier:

Continued on P.
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How to
get your mother-in-law

to fasten her
Rover 2000 (simp=s)
safety harness:
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G i S bereems 7

HONNEUR ET PATRIE

- 102820288 h“““]

YYSYY LA A RERS
FEAEEES 1

One imagines they're worried sick over at the Brand X Limousine Division.

@©Rover Motor Co.of North America Ltd., 405 Lexington Avenue, New York 17, N.Y. (should you wish to write for catalog or name of nearby dealer)

CRrepiTs : Wicker work by Charlie & Nellie Bernhardi; White side walls by Pirelli; Lacquer job by Wade Looper (on overtime): Bumper chroming and
Technical Direction by Ken Sykes; Gold fine-striping by Bob Funke; Coach lamps by Cost-Plus Imports; Carpeting color by Ace Dye Works; Mink
lap robe by Neiman-Marcus; Flower vases by Michelob: The Two Pink Carnations by Podesta Baldocchi; Silver flask in glove compartment by Aber-
crombie & Fitch; Pink valve caps by American Petrofina; Basic black Model 88 Station Wagon by Land-Rover; The Thinker by Rodin.
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UNRETOUCHED PHOTO
OF LAND-ROVER
PARKED ON
SAN FRANCISCO HILL!

HE LAND-ROVER, despite its magnificent height, has such an extremely

low center of gravity that it is next to impossible to tip over. To prove this
we chose the Kearny Street hill, which is so steep (27 degrees) that its side-
walks are stairs.

Even so, the picture was a factual flop; the Land-Rover can mancuver with
perfect safety on much more vertical terrain. What San Francisco nceds is
steeper hills. So, to make up for the city's flatness we twisted the picture side-
ways to give it realism.

The Land-Rover can casily handle slopes of over 45 degrees; the real limit-
ing factor is the flat ground at the bottom which can bash the devil out of
the bumpers on take-off or landing. (Mr. Morris Hider, a West Virginia Land-
Rover dealer, was recently quoted in the press as saying: “It will climb the side
of a building—pulling a house behind it.” Bumper-bashing aside, the project
would be worth a trip to W. Va. for the resulting architectural effect alone.)

The secret of the Land-Rover's stability is its bottom-heavy construction:
an extremely tough aluminum alloy body which will neither rust nor corrode:
on top of a steel frame that looks like a stretch of railroad track, only sturdier.

When you fit this magnificent monster with a versatile engine worthy of it
(15 gears—4 two-wheel, 8 four-wheel, 3 reverse) you have unquestionably the
finest 4-wheel drive vehicle in the world, though we say it ourselves. If you'd
like further Land-Rover information, such as where to see one, please write:
THE ROVER MOTOR COMPANY OF NORTH AMERICA LIMITED,
405 Lexington Avenue, New York 17, New York.

COLLECTEDBY COPY LEGEND
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DOWN
ROVER!

N low-range low and 4-wheel drive,
the Land-Rover will crawl by itself*
down the steepest slopes at 6 m.p.h.
Basic model costs only $2654 POLEL.

*Unsuspecting passengers should beware of Alex
Jovce, British Land-Rover Ace, whose favorite
trick is to head down a precipitous slope — then
half-way down quietly step out of the car!

LAND ~
<ROVER

[Dealer’'s Name and Address]
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[ The 1967 Mountain Goat |

ERE YOU SEE THE SIX-CYLINDER 109 LAND-ROVER. It is

tough, sure-footed, and nimble. Its chassis is built like a section of
railroad track. Its body is of aluminum alloy for two reasons: 1) It doesn’t
rust, and 2) It is light, so that the Land-Rover’s center of gravity is some-
where down around the railroad tracks. This means it can climb any chiff
within reason without falling over backward. m Furthermore: It has four-
wheel drive. Also low-range drive and high-range drive, giving it altogether
8 speeds forward and 2 in reverse. (In low-range you are in four-wheel drive
automatically; in high-range you can take it or leave it alone.) m And on
the highway, fully laden and headed for home, it will do 0 to 50 m.p.h. in
17.2 seconds and 80 to 85 m.p.h. top. It’s not always a mountain goat;
sometimes it’s a combination antelope and pack mule. m The price: $4343
East Coast, $4529 West Coast, and between at places between. Options so
many only your Rover dealer knows for sure.

The Rover Motor Co. of N. America Ltd.: Chrysler Bldg., New York, N. Y. 10017; 231 Johnson Ave., Newark, N.J.07108; 1040 Bayview Drive, Ft. Lauderdale, Fla, 33304,
171 Shaw Rd., South San Francisco, Calif. 94080; 10889 Wilshire Blvd., Los Angeles, Calif. 90024 ; Mobile Drive, Toronto 16, Ont.; 156 W. Second Ave., Vancouver 10, B.C.
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DESERT-
ROVER!

HE tropical roof - which was

designed primarily for deserts of
Africa and Australia*—keeps the Land-
Rover station wagon 10 degrees cooler
inside wherever you drive. Basic model
costs only

“Where there are road signs which read " Road
Open to Land-Rovers Only.”

LAND ~
=<ROVER

[Dealer's Name and Address]
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HOW YOU CAN

BUY A NEW CAR AND GO TO EUROPE
FOR LESS MONEY THAN
IF YOU TOOK IT UP TO THE LAKE.

E\-u?)l:ody knows that. Buy it on the Over-
seas Delivery Plan,

Then bow come so many people buy cars and
then take two glorious weeks at Lake Lota-
wana.

Maybe they don’t know exactly how to break
the habit. Here's how.

AS LONG AS

YOU'RE GOING TO EUROPE ANYWAY,
HOW TO BUY A NEW ROVER AND
SAVE ENOUGH TO PAY YOUR FARE
AND THEN SOME.

Everybody knows that. Buy it on the Over-
seas Delivery Plan.

Then how come so many people come back
without cars?

Maybe they think it's too much trouble. It's
not.

From here on we shall confine our remarks to the MK Il Rover, the Land-Rover, and the revolution-
arv Rover 2000 Sports Sedan. It's not only that this is our ad, bet if one of these masterly cars doesa't
make you happy what is the use of going on? Or abroad, for that matter.

1. Go o a Rover or Land-Rover dealer, as the case
may be. If you don’t know where, write us and we
will tell you. He will take care of everything, and
your warranty after your car is back bome,

2. He will sk you where you are going. Do you want
2 Land-Rover Camper delivered in Africa? A Rover
2000 at your hotel door in Paris? A MK II waiting
for you at London Asrport?

3. Pick ont the exact model, colog, leather, etc. you
want. If you give us, say, ten weeks' notice, that's
pormally enough; but even if you give us only ten
days we can often nd you what you want.

4. Your dealer will arrange for registration and
msurance while you're over there and for shipping
the car back; all the paper work: And figure out the
cost 50 you can go to the bank.

5. All night, money, Let's take a MK 11 Rover with
automanc transmuission and power steering. It hists at
$5495 in New York; it delivers in England for $4020
—a saving of $1475!

6. Even when you deduct from this all incidental
costs including shipping and import duty—which

could be as low as $450 total — you still are abead
over $1000! Not to meation the money you save by
having free transportation through Europe.

7. {The Rover 2000 Hists a1 $3885 or $39835 here,
depending on East Coast or West Coust delivery,
and $2986 there. A Model 88 Land-Rover Station
Wagon is $3384 here, $2435 there. Incidentally, the
Land-Rover i not only the finest 4-wheel drive in
the world, but the Rover Company is uniquely set up
to supply any onc of a great variety of models in 160
countries on this price-saving basx. )

8. When vou take delivery of your car a Rover rep-
resentative will meet you, check you out in the car—
and the traflic. especially if iUs on the wrong side.
He'll put you in touch with Rover dealers wherever
you are going: under your warranty they will take
care of servicing and any other help you may need.
9. When you get ready to come home, leave your car
wherever you agreed with the dealer, and we'll take
care of the rest. You'll be notificd when it's on its way,
10. That’s about the JoL except you might fill in this
coupon.,

cmmmmmmmmmmmoczes COUPON =====-nnmnnmmneee

Dear Patrick Savage, Roverseas Delivery Plan N, 305 Lexington Avenue, New York 17, N.Y .-
Would you please send me complete details on overseas delivery of 3

[] MK 11 Rover [ Rover 2000 Sports Sedan ] Land-Rover

1 cither want to save a lot of moncy or would like to look at Lake Como, Lake Geneva, or the Lake Dastrict
for a chanpe. .

Name Address i i
g N S LTI S~ Y ar i Zone . T Re— e

AIGE, Raover Mocar Co of Noeth Awwrica, L1d 408 Lacngton Ave . New Yook 17

COLLECTEDBY COPY LEGEND
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Land-Rover 109 Station Wagon with Heat Shield Roof

“At 60 miles an hour the loudest noise in this new
Land-Rover comes from the roar of the engine”

What makes Land-Rover the most conspicuous car in the world? “There is really no
secret)’ says an eminent Land-Rover enthusiast.

1. “Except for rattles, | am against
silence in a car,” writes John Steinbeck,
a Land-Rover enthusiast, “and 1 don't
know & driver who doesn’t want to hear
his engine,”

2. If this is so, then you may like the
Land-Rover very much indeed,

3. Our 4-wheel drive (8 speeds forward,
2 in reverse) masterpiece is not mousey.
Its throaty authority is assuring in times
of stress; which nowadays is usually.

4. Nor is this claim true only at 60 miles
an hour. A Land-Rover is more conspic-
uous even when it is standing still. With
the ignition off.

5. The Land-Rover stands nearly seven
feet tall. All its features tend to heroic
proportion.

6. Therefore, when driving, you will

simply loom over traffic which previously
had scared the devil out of you.

7. This is not only safe-and enjoyable,
but you will exult to observe how other

©1965 Rover Motor Ca. of North America, Lid., Chrysler Bldg., New Yad GO LLECTEDBY

drivers, awe-inspired by the Land-Rover's
casual might, yield in deference.

8. (Small wonder that women are enor-
mously fond of driving Land-Rovers. The
easy command of such massive, maneu-
verable masculinity is heady stuff.)

9. You may have read of tests where
“imported cars™ fared badly in collisions?
It's a pity we weren't in there to help out
the side. The Land-Rover is built to resist
the charge of a bull rhinoceros; or a bull
Lincoln for that matter.

10. The Land-Rover's sturdiness of con-
struction (the under-frame resembles a
reinforced section of railway track)
makes it ideal for trackless wastes, car
pools of small children, wretched ordeals,
el cetera.

11. There are perhaps 14 Land-Rover
hardy perennials ranging from safari cars
and campers to police vans and getaway
cars. Our most popular passenger models
are the 7-seater Model 88 and the 10-
scater Model 109 Station Wagons.

11-A. An auractive feature of the '66
Land-Rover is that it is precisely as
attractive as the '65.

12. Both of these have capacious rear
doors for unloading bulk or people. The
unathletic may use the fold-down step.

13. The after compartment has facing
seats, This arrangement, although some-
what reminiscent of riding in a paddy-
wagon, is extremely sociable. Late at
night, it is hilarious.

LAND-ROVER WITH & WITHOUT
TIRE ON HOOD
14, The Land-Rover is available with a
spare tire either mounted on the rear
door or on top of the hood. The tires are
identical in every respect save that it
costs $7.40 more to have one on the hood.

COPY LEGEND.

15. People who feel diffident about driv
ing a Land-Rover with the spare tire on
the hood c¢an buy the conventional Land-
Rover and save $7.40.

PRICE: The Model 109 Station Wagon
illustrated in this advertisement costs
$3,906 on the Atlantic Coast, $4,092 on
the Pacific Coast; at places in between,
it costs in between. The Model 88 Station
Wagon (shorter by 1 door) costs about
$600 less.

If you would like to listen to the Land-
Rover, or to the embarrassingly quict
Mark 11 Rover Sedan, or to the Rover
2000 Sports Sedan (which has“a hittle
panty mutter when idling that rises to
a whispering roar in the lower gears,”
according to Mr. Steinbeck), please
ask any dealer here listed. (LR) signi-
fies a Land-Rover dealer; (R),a Rover
dealer; (R & LR), both.

Thank you.
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of:{; money in one's spare time.
f;lllhcr the opposite: 10 abet law and

tion.
by useful sUBges 5
For iynsllncei in two recent major

. d-Rovers were most helpful
: h,u]:::awny £2,500,000 (§7,000,-
I;oo, and £90,000 ($252,000), respec-

8 although it is well-known
tively. Now, % i

that the police of the United ngd.or?
slso employ Land-Rovers, nowhere is it
reported that they employed 'lhem on
these occasions for hot pumfut qf the
brigands. Perhaps that was their mistake.
NEAR LEIGHTON BUZZARD, BEDS.

The first theft, widely if grudgingly
admired for its sheer bulk of loot, was, of
course, the Great Train Robbery which
brought the title back to England.

This Olympics of knavery took place,
you recall, at Cheddington, just five miles
out of Leighton Buzzard, Bedfordshire,
on August 8 last, a Thursday.

Nearly a week passed before any clues
wrned up. Then, on Tuesday, August
13, a Times of London article datelined
Brill, Buckinghamshire, reported :

“A lonely farmhouse near here, twelve
miles from Oxford, was the hideout for
the mail train gang and their haul of
£2,500,000 in bank notes. Mailbags in
three abandoned vehicles—an Army type
tnuck and two Land-Rovers—have been
found but no money."

Dismissing the Army lorry, one sur-
mises that the Land-Rovers were given
the arduous getaway assignment not only
for their rugged dependability, but for
their capacious rear doors, as well.

Bank notes in excess of so many tend
to be cumbersome. When you are trying
to on-load literally bags and bags of the
stuff you simply haven't got the time to
aim nicely; it's not like darts.

No, robbing a train is a very near thing
at best and one has got to have the tools
to do the job.

FOUND BY MUSHROOMER

Paradoxically, another Land-Rover
feature, its outstanding over-all height,
caused the thieves to flee the farm, it is
thought. According to The Times:

|

Lef Profile Rear View

“On Sunday afternoon a local man
went mushrooming near the farm and
noticed the top of a Land-Rover sticking
out of a dilapidated outhouse among the
trees.” This he duly reported.

The Times account continues: “Police
believe that the gang fled in haste. In the
garden, near a row of runner beans, was
a partly dug hole about 3 ft. deep, a spade
still standing in a mound of clay.

“Detective Superintendent Fewtrell,

\
v'> HEDDINGTON,)
/ STATION
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-ROVER AND CRIME”

PREFERRED BY THE POLICE OF 37 COUNTRIES
AND THE BANDITS OF AT LEAST 1

head of Buckinghamshire’s C.I.D., sur-
veyed the hole and commented: ‘Presum-
ably they intended burying the evidence.
We know they got out before they in-
tended...they must have got the wind
up’.”

Naturally we are pleased that, having
been an accessory to the crime, the Land-
Rover was also helpful in its solution.

AN -
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|
warikey NGFIELD
) PINOEN
0 Miles
: 3\ Meopham'

LAND-ROVER STRIKES AGAIN

Though piddling by comparison, the
latest Land-Rover effort—the Longfield,
Kent, job of September 27—was respect-
able by county competition standards. It
also illustrated an entirely different aspect
of the Land-Rover's amazing versatility.

Under the headlines ** £ 90,000 Stolen
In Bank Van Ambush” and “Getaway
By 8 Masked Men: Guard Felled By
Cosh”, The London Times describes how
the armoured car was high jacked. The
bandits lay in wait with their vehicles
along a hedgelined road at the T-junction
leading off to Horton Kirby and South
Darenth. And then:

“A brick was hurled through the wind-
screen of the bank van, forcing the driver
to stop. The bank van was hemmed in
by the Land-Rover and the lorry.”
Whereupon the bandits leaped from the
ambush vehicles armed with pick-axe
handles, enveloped the bank van, carried
the day, and drove off towards Horton
Kirby.

To our knowledge this is the first time
the Land-Rover has been used in the
actual commission of a stick-up of this

magnitude. While this dubious demon-
stration of its versatility would seem con-

clusive, one wonders: what would the
(cont. on next page)

COLLECTEDBY COPY LEGEND

“THE
LAND-ROVER
AND CRIME”

& (cont. from previous page)

outcome have been had the victim-
vehicle also been a Land-Rover (Model
109 Bank Van)? An interesting conjec-
ture.

LAW-FEARERS ASK

“Why,” decent, law-fearing people
may ask, “do you sell Land-Rovers to
chaps who are going to use them to rob
trains and banks?”

Actually, we can’t always tell.

We've sold Land-Rovers to all sorts
of customers in over 160 countries, in-
cluding the armed services of 26, the
police forces of 37, veritable legions of
country squires, desert chieftains, titled
persons, oil and gold prospectors, light
and heavy sportsmen; and to multitudes
of nice families for skiing, beach buggy-
ing and other pleasant things. With this
limitless range we often don’t know pre-
cisely how a buyer intends to use his
Land-Rover.

NEW OWNER OFTEN CLUELESS

More often than not the new owner
doesn’t know himself until he's tested its
enormous virtuosity. For all we know,
the recent bandits were ordinary citizens
who only turned to lives of crime after
they found their Land-Rovers were just
the thing for sticking up trains.

As a matter of fact, we can give you
what appears to be a character reference
on one of our customers; this one also
from The London Times of August 13.
A member of the Mail Train Mob got
the key to the farmhouse hideout from a
neighboring housewife (he said he was
the new owner).

She describes him thus: “He was a
well dressed, well spoken, and charming
man. 1 have not seen him since.”

Neither have we; we do hope he’s
keeping it serviced.

BORED WITH YOUR
PRESENT LIFE?

IF YOU STILL TRUST THE MAILS,
MAIL THIS COUPON TODAY'!

Rover Motor Co. of N. America Ltd.
Section 009
405 Lexington Ave., N. Y. 17.

My name is:

Address

City. State.




[Some Thoughts on Advertising by a Company About to do Some]

P

. Sea

HOW DO YOU
FEEL ABOUT
BILLBOARDS?

OR reasons which will surely keep until next

time we have not been as aggressive as we might
at advertising our Rover cars and Land-Rovers to
you. But that is in the past, and now we are pre-
pared to be as aggressive as you please. And we
really mean “as you please”; you should not allow
yourself to be imposed upon if you can avoid it.

Usually you can avoid it: if a salesman is officious
or over-zealous you can, and ought to, walk out
on him. (If a Rover salesman should ever prove
rude or pushy—or you simply can’t stand him—
please let us know immediately and we will take
steps and inform you of them by return post.)

If an advertisement displeases you, you can, so
to speak walk out on it, too. Unless it is a billboard;
it is very difficult to walk out on a billboard. Which
is probably why they continue to enjoy the favour
of advertisers—despite the fact that many people
apparently don't care for them at all.

How many people? Well, there must be quite a
lot, to judge from the enormous amount of anti-bill-
board legislation and other activity one reads about.

In view of this flood of public opinion it is strange
that no advertiser has thought to ask the people to
whom he hopes to sell his goods how they feel. It
seems to us a prudent and legitimate question to
ask, so we shall ask it.

You will note that the wording of the reply form
is more explicit than that of the headline above.
For this reason: many people who profess to dislike
billboards may not, by the same token, dislike the
advertising on them. They may even like the adver-
tising, or some of it, very much indeed. And some
people may not care a fig one way or the other.
Hence the three questions.

However, we would not have you think for a
minute that this effort at fairness conceals even the
slightest impartiality. We don’t mind saying that we
personally loathe billboards, and for a highly per-

©1963 THE ROVER MOTOR COMPANY OF NORTH AMERICA LIMITED

HOW DO YOU
FEEL ABOUT
BILLBOARDS?

sonal reason: they tend to diminish our value to you.

We make motor cars, and make them with ,
great deal of care so that they will please You in
every possible way. The Land-Rover is unquestion-
ably the finest four-wheel-drive vehicle—and the
most versatile vehicle—in the world. Of the Mark
II Rover (Sedan and Coupe) let us say that the
only car even comparable to it in engineering or
comfort costs thrice the price.

However, the single best feature about a Rover
—or any car, for that matter—is the world as you
drive through it from one place to another. So, it is
to our interest that the world and its views be as
attractive as possible; for, to the degree that they
are not the car’s value to you decreases. Therefore,
it does not seem shrewd for a motor car manufac-
turer to purposely make the world /ess attractive by
publicly sponsoring eyesores.

In passing, however, it would be churlish of us
not to admit that the most engaging and clever
automobile advertising campaign in the country
looks wonderful on billboards; but then, it looks
wonderful in magazines and newspapers, t0o.

Well, we'd appreciate your filling in the form
and sending it to us. One other thing: we haven't
allowed room for pictures of our cars or much
other information, but if you'd like them just check
the appropriate boxes in the postscript. Thank you.

The Rover Motor Company

405 Lexington Avenue, New York 17, N. Y.

[J I'd just as soon you didn't advertise on billboards.
[0 I have no feeling one way or the other.

[ I'd like to see you advertise on billboards.

Name

Address

City. State

P.S. I would like some information on [J The Land-Rover;
[0 The Mark II Rover; [] Your Overseas Delivery Plan

COLLECTEDBY COPY LEGEND.



TONIGHT
COULD BE THE
NIGHT!

EVEN AT
THANKSGIVING
DINNER
If you’ve no objections let’s not talk about how good
Paul Masson California Champagne goes with
Thanksgiving Dinner. It’s abundantly self-evident
to us and besides we covered it nicely in the
headline. Let’s get on.

Still, perhaps we’re being too hasty. What, '\.
after all, is Thanksgiving?

Exactly. It’s grateful recognition of the
smiles of fortune — and the celebration

q

thereof. Now, we have said all along
that you ought to keep a bottle of our
California Champagne at the ready &
in your ice box. (So when something
nice happened you’d be set without

a lot of scurrying around and hating
yourself.) Thanksgiving can come
anytime, you see.

In November alone there are 29 other
days and nights, and maybe you think
some of them aren’t fun! In case your o~
own prospects are a little thin you can ® ' \ »
always break out the Paul Masson (Brut, I e
Extra Dry, or Pink. Or Sparkling Burgundy) ‘ ..\:J
for these: Election Day, Save a Wife Week, v

. NOVEMBER, in this XIVth Cen-
Cage Blrd Week, and Long Underwear Week, i tury plate, portrays a man fooling
| around a wine keg. The artist was
We haven’t heard from you lately. Are you sure &'  probably a dreamy, impractical fel-
5 . 2 low who never met a vineyard pay-
you've written? We write back, you know. Oh, yes. . rollin his life.
‘D

f)
§

The anxious

%M/({M =

Bz prp et .
Rmfrfe=

©PAUL MASSON VINEYARDS - SARATOGA, CALIFORNIA
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Paul Masson said: Tether the horses
and set out my brandy!

An early riser and a hard driver. From his Vineyard in the Sky
to San Francisco is 50 miles, a good day’s ride. But Paul Masson,
in full fig, always managed to halloo into the Palace Hotel court-
yard in time for a dollop of the best before a lingering lunch. And
after. “In those days I couldn’t decide when my brandy tasted
better,” he’d say. “I still can’t. Decisions, always decisions.”

Paul Masson was the last of the bon vivants until you came along.
Don’t worry about decisions is what we say. Play both ends but
watch that lingering.

84 PROOF 9PAUL MASSON VINEYARDS + SARATOGA, CALIFORNIA
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Paul Masson said:
Save that match for your cigar;
my brandy is for drinking

A conservationist and a gourmet. “Mind you, I've no objections to

Crépe Suzette Flambée”, remarked the old gentleman as he thoughtfully
poured a finger of his brandy (which he fondly called “California whiskey” ).
“Still it seems a piteous waste to use my beautiful brandy for committing
arson on pancakes. How nobler to relish it pure and unscorched!”

Paul Masson was the last of the bon vivants until you came along.
We'd rather you didn’t add fuel to the fire. But if you must, be loyal.

9PAUL MASSON VINEYARDS + SARATOGA, CALIFORNIA « 84 PROOF
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AUTUMN in this
fourteenth century

. grape harvesting and

stop where they are
and get an empty bucket
under that spout if we
know anything about it
and we do.

the frost 1s on the paul masson: toniGht could Be the night!

If you're temporarily short on things to celebrate with frosty champagne the season is
reason enough. According to the above Mediaeval Latin critique on autumn. We translate:

AUutUMN’S NATURE 1S: NICELY stiMUlATING. 1ts GOod: TINGLING antICIPATION. ITS BENEfIT:

IT OVERCOMES SUMMER’'S harmful VApoRrs and dispels Lassitude By means of WeEt

we take this to mean around the bottle. In those days there were no re-
COMPRESSES (frigerators for keeping Paul Masson California champagne at the ready in.) and SERENE thougGhts.

Have a thought for future joys and stand by with ?auf,mlusson champagne.

Tonight could be the night! I |

-
=

PAUL MASSON VINEYARDS
SARATOGA, CALIFORNIA

COLLECTEDBY COPY LEGEND

. illumination shows people

crushing. They had better




Chile con Carne
and Sparkling
Champagne

Rodgers and Hart mentioned
this homey combination in a
fine song about romance. And
no matter how you (or they)
feel about chile, there’s no de-
nying that there’s a strong af-
finity between champagne and
romance.

If you have a romance going,
or hope to have, or you’re cel-
ebrating the anniversary of one,
then you should know about
the most enchanting wines ever.

They’re created by Paul Masson
of Saratoga, California, and you
have quite a choice: Cham-
pagnes (Brut, Extra Dry and
Pink) and Sparkling Burgundy.
They come variously priced,
variously packaged, each ro-
mantically designed for gifting.

You may choose, for example,
The Ace Box (a fifth) or The
Magnum Box (a magnum).
Either is as romantic a gift as
we, Paul Masson, or even Rod-
gers and Hart could think of.

(Insert price lines or
distributor name)

Sl Masson

extraordinary
GIFT CHAMPAGNE
and other wines

PAUL MASSON VINEYARDS, SARATOGA, CALIFORNIA

Who'd
put a cellar
in a penthouse?

We would. As a matter of fact, we'll go a
step further and say you can put a cellar
on any floor you please; first, second, fifth,
even the basement. You furnish the space.

We'll furnish the cellar.

The Paul Masson Home Wine Cellar has
this advantage: you can drink it. It con-
tains twelve bottles of our California
table wine. Four of red (Burgundy), four
of pink (Vin Rose Sec), and four of white
(Chablis). A pretty colorful sight. But

there’s more: the cellar, itself.

It is a sturdy plywood rack in a 14" unit
that can be tucked almost anvwhere: in
vour liquor cabinet, in your linen closet,
or under your bed (providing it’s not a

top bunk or sleeping bag).

You need not stop at just one cellar either
(though it makes an admirable start).
Our Home Wine Cellars can be placed
side by side on the floor or shelf to make
up a whole vear’s supply.

Your liquor dealer is the man to see. He
has them for around $16. Which isn't
much for so firm a foundation to happi-

ness, we'd sav.

“COLTELTEBEY EUBYLESEND

Why there was
no rare brandy in
Paul Masson’s
day. For you.

Oh it existed all right. But in the old gen-
tleman’s day, you couldn’t buy a thimble-
ful; he kept all the good stuff for himself.

He never let it out of his sight.

An inveterate hoarder of fine liquors,
Paul Masson guarded his California
brandy like a miser. And from time to
time, while taste touring through the cel-
lars of his Vineyard in the Sky, he’d dis-
cover a brandy of extraordinary aroma
and flavor. As his trained nose and tongue
savored the goodness, he’d nod grudg-
ingly, take out a piece of chalk and write
on the cask: RARE.

And move it to his section for further
aging and observation. If it continued to
improve, he’d have it put in his private

cellar. His, all his.

Today, not only can vou see Paul Mas-
son’s Rare Brandy® (at vour liquor deal-
er's) but you can taste it (for about
$14.75). We've bottled a whole fifth gal-
lon of it in a porcelain replica of a XVIth
Centux"\' zlp()thvcur_\’ jar. It bears the
Latin inscription “Spirit. Vini Vitis™
which is a rare way of saving Rare

Brandy. And so it is.

© Paul Masson Vineyards « Saratoga, California. *80 proof.



Only a
stockbroker’'s
daughter...

... she was a girl who had every-
thing, and everything was sim-
ply splendid. She had an eye
for the finer things, you might
say. What could you do for
such a girl? Plant the North
Forty to orchids? Hardly.

Now Paul Masson just happens
to create the finest wines ever
to grace your Steuben or Fos-
toria. One of these choice items
is California Rare Cream Sherry.
It comes in a heart shaped bot-
tle—(which is more than co-
incidental . . . this being a love
story of sorts), containing a
fifth. But we digress.

Well, her young man had the
right idea. Next time her door-
bell rang, there he stood, hat
in hand, grin on face...and
under his arm a gift box of
Paul Masson Wine.

She was only a stockbroker’s
daughter, and the stockbroker
was his boss.

Sure, there are other roads to
success, but none so pleasant.

(Insert price lines or
distributor name)

Sl Masson

California
RARE CREAM SHERRY
and other extraordinary wines

PAUL MASSON VINEYARDS, SARATOGA, CALIFORNIA

It’s
Valentine’s
Day!

Bring her an original gift. For a

change. However, just originality
is not enough. A double-bitted axe
is loaded with originality but
somehow lacks, well, sentiment.

A Valentine Gift of our delicious
Paul Masson Rare California Wine
is all those things. It comes com-
plete; a heart-shaped bottle of
Rare Tawny Port or Rare Cream
Sherry and four handblown crystal
wine glasses. Gift-wrapped mag-
nificently; heady with romance.

The wines themselves are what we
call Paul Masson Rarities. Why?
Because we press them from choice
grapes and let them mature in old
oaken casks so they possess an
extraordinary bouquet and flavor.
“Rarity” also means there isn’t

much of it, so on your mark . ..

Your liquor dealer is the man to
see. Drop us a line after you’ve
given it to her. We’ll enjoy hearing
how she liked it.

Sl Masson

PAUL MASSON VINEYARDS, SARATOGA, CALIFORNIA
COLLECTEDBY COPY LEGEND

Paul Masson Rose,
Liverwurst,
and You

Paul Masson Rosé Sec, trod
from choicest Grenache grapes,
well chilled, is just about the
prettiest thing in the world
for washing down a liverwurst
sandwich. Or breast of capon.

Not only pretty but popular
and we think the reason is that
lots of people like a wine a lit-
tle lighter than red wine and
also one they can ice. That’s our
Rosé, all right, and anything
tastes good with it.

Have we sold you one bottle
yet? Good. Now, will you try
for a case?

The advantage to a case—out-
side of the 10% your liquor
dealer will knock off—is that
when somebody says: “Boy,
wouldn’t a bottle of Rosé go
good with dinner!” everybody
won’t just sit around and look
wistful because there isn’t any.

Also, by the time you've sa-
vored a few bottles of this fine
wine you'll have a firm idea of
what a superior Rosé ought to
taste like. While we don’t want
to run down other people’s
Rosés (though actually we do it
all the time and rather enjoy it)
not many of them are nearly
as good as ours. We try to be
broad-minded but aren’t too
successful at it. Neither would
you be if your Rosé were as
splendid as ours.

Try a case. Drop us a note at
Paul Masson Vineyards, Sara-
toga, California afterwards, or
even before. We like fan mail
and are good about answering.

Sl Masson

PAUL MASSON VINEYARDS, SARATOGA, CALIFORNIA



2 PAUL MASSON’S

As you may remember, Paul Massons remarkable table was c%pcciallv designed to display our remark-
able variety of award-winning California table wines. After the picture was taken, we thought it
only fair to offer this very special piece of furniture to whoever (whomever?) could best unlue
all of its remarkable tcatures, several people wrote in. Miss Agatha Acres’ table-winning answer

e —— o —

AGATHA L. ACRES OF BALTIMORE WINS
PAUL MASSON’S REMARKABLE TABLE!

Dear Sirs:
Please send me that table: I can’t think of any clever reasons to give

you—it’s just that I’'m an old lady in Baltimore and it would suit me.
My name is Agatha Louise Acres and if I had that table

it wouldn’t matter so much. I save things—little unimportant ugly
things—I’d hide them in those three deep drawers. I have a y ¥
brown and white cat named Edward — Edward would sit in that center

part and keep the guests, which I’d invite, from using
that lovely guest towel. I’d put my father’s picture on one side and
I’d certainly buy some of your wine for the other.

Sincerely, A?Jk.,&mlzjﬂuv.)

COLLECTEDBY COPY LEGEND



Annual Report to Contestants

is herewith reprinted. « The handy little safe covered with genuine 23 karat gold leaf was won
by Philip Welshimer as reported below. * And the names of the ten prize winning chess experts
who won the Second National Paul Masson Chess-Problem Tournament are inscribed opposite the
picture of our king-sized chess pieces. Congratulations! And our sincere thanks to all who wrote in.

=l W —

PHILIP WELSHIMER WINS
GOLDEN SAFE!

After we had our safe covered with 23
karat gold leaf in order to indicate the
valuable character of our appetizer wines,
dessert wines and rarities, we offered it to
whoever (?) came closest to guessing the
total weight of the safe complete with
lock, stock and wheels. Mr. Welshimer
estimated the weight to be 476 pounds
and 15 ounces, a matter of only 8%th
ounces less than the 477 pounds 6%th
ounces registered by our super Toledo.

e —

TEN EXPERTS WIN SECOND
NATIONAL CHESS TOURNAMENT!
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PAUL MASSON VINEYARDS,SARATOGA,CALIFORNIA

The ten winning solutions* to the chess
problem worked out for us by George
Koltanowski, Author & Blindfold Chess
Champion, were submitted by: Foster
Anderson, Eugene, Ore.; Geo. H. Bube,
Union, N. J.; Alfred Carter, Seattle,
Wash.; Name Withheld, Rego Park, N.Y.;
O. L. Evans, Boulder, Colo.; Dr. Alfred
Gilmore, Phoenix, Ariz.; Milton W.
Green, Menlo Park, Calif.; John V. Pinto,
Miami, Fla.; Robert C. Smith, Green
Bay,Wis.; Ken Zubay, Rochester, Minn.

*Mr. Koltanowski's solution: 1.K-K5; and now that

y 3 P
You RNose tNe anssoer, 1sn't it easys

COLLECTEDBY COPY LEGEND
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CABINETMAKER: ALBERT MEAKIN

PAUL MASSON

DESIGNS A REMARKABLE TABLE'

And now that we've used it to display our remark-
able variety of award-winning* California table
wines, we’ll be delighted to send the table to you
or any friend of yours who can figure out the best
way to utilize all of its special features. As you can
see, it has three deep drawers like the one balancing
the pretty glass under our four outstanding red table
wines (Burgundy, Cabernet Sauvignon, Pinot Noir,

Dear Paul Masson Vineyards, Dept. Y, Saratoga, California:

|| Gamay Beaujolais), a trim brass guardrail running

behind that level to the right side (Chablis, Pinot
Chardonnay, Chateau Masson), a dandy secret slide-
out shelf under the center niche (Rhine Wine, Rhine
Castle, Emerald Dry, Riesling), and an inlaid cup-
board with adjoining corkscrew holder across from
the mezzanine shelf (Vin Rosé Sec, Dry Sauterne).

* Please note the blue ribbon. All of these wines won high awards!

11 feel 1 deserve to win the unique table pict tured above since it is exactly what I’ve always needed for reasons enclosed (or mailed

sq\lrmn) I understand your contest ends April 1, 1962 and is void where prohibited by law. However:

[] Please send me your free booklet that explains all about table wines w hether I win the table or not.

NAME ADDRESS

— STATE

0§y g (R

COLLECTEDBY COPY LEGEND
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cont. from overleaf

TWELVE HINTS
TO HELP YOU WIN TIT'!

(If you don’t happen to need a safe of shining gold, just check part one of the coupon below.)

Hint:

[1] The safe is 21% inches wide, 19% inches deep and 33% inches

high (including wheels). The back has not been removed.

[2] Paul Masson Pale Dry Sherry (dry & light-bodied) 21bs. 12%5 0z
[3] Paul Masson Fine Sherry (medium-dry & mellow) 21bs. 13'%0z.
[4] Paul Masson Golden Cream Sherry (rich & smooth) 2 Ibs. 133g0z.
[5] Paul Masson Tawny Port (medium sweet) . . . . . 2lbs. 14 0z.
21bs. 13%0z.

21bs. 133 oz.

[6] Paul Masson Rich Ruby Port (robust, smooth). .
[7] Paul Masson Choice Muscatel (sweet, smooth). .
[8] Paul Masson Oro Fino (mature aroma and flavor) 21bs. 133g0z.
[9] Paul Masson Rare Dry Sherry (special pale,dry) . 21bs. 13% oz.
[10] Paul Masson Rare Cream Sherry (extrarich,sweet) . 21bs. 140z.

[11] Paul Masson Rare Tawny Port (extra mellow) . . 2lbs. 1414 0z.

[12] The gc . s worth its weight in Paul Masson’s f@bﬁ_ﬁ\fééulhﬁbng COF()IYTIIEGEN,D

Dear Paul Masson Vinevards, Saratoga, California.

1. [] Please send me yvour free booklet about the how,

when & why of wines.

2. [] I've always wanted a gold safe weighing exactly
Ibs. 0z. so please send me vours

postpaid unless somebody else makes a luckier guess. (I

understand that in case of a tie, the first answer received

gets the safe—lock, stock and wheels.)

NAME A N S P AT

ADDRESS

STATE



- WIN PAUL MASSON’S
GENUINE GOLD PLATED SAFE!

(Actually, it's 23 karat gold leaf!) We discov-
ered thisdandy little safe one Tuesday morning
as we were searching for a way to properly in-
dicate the valuable character of Paul Masson's
appetizer wines, dessert wines and rarities. We

had it gilded.

Now that it has served its purpose we'll be
delighted to give it to you or anybody you
might know who'd really appreciate it. How-

PAUL MASSON VINEYARDS, SARATOGA, CALIFORNIA

ever, since we have only one safe and we may
get several requests, we suppose the fair thing
would be to give it to whoever comes closest
to guessing the total weight of the safe with
ten different bottles of our rare and delicious
wines inside. (If you've got a scientific knack,
you'll find some helpful hints on the back of
the safe; otherwise just close your eyes and
guess like the rest of us.)

(Offer void where prohibited by law.) over —>
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WIN PAUL MASSON’S
DESIGN-IT-YOURSELF
DESSERT WINE CART

And we’ll have it built to your very own specifica-
tions by master cabinetmaker Albert Meakin and
sent to you free and postpaid. As the kit shown
above indicates, a dessert wine cart can be almost
anything with wheels that will accommodate our
ten different appetizer wines, dessert wines and
Rarities®as well as a bottle of our De Luxe Brandy.
[t may also have a number of convenient drawers,
shelves and nooks for wine glasses, brandy snifters,
bottle openers, fruit knives, cheese dishes, and other
such adjuncts to adequate living you might wish to
offer your guests as they gather at your fireside or
in the study or on the patio. As the case might be.
Naturally, we expect you to design your dessert wine
cart in any style from Doric to Danish Modern that
best suits your own tastes and furnishings.

RULES: Simply sketch a dessert wine cart, using
all the components illustrated, that will suitably
(Oﬂ{r void where prohibited by lazv)

accommodate all the fine Paul Masson California
wines and brandy shown above and send your sketch
along to us before April 1, 1963. There is no limit
to how much the winning cart will cost to make;
however,a word to the wise: Paul Masson has never
felt undue extravagance was necessarily a sign of
good taste and any cart costing over two or three
hundred dollars will have what you might call a
strike against it. Good luck.

Dear Paul Masson Vineyards, Dept. Y-1, Saratoga, California:

[[] Here is my design for the perfect dessert wine cart; I naturally expect to
win, so after Mr. Meakin finishes making it, please send my cart to me,
free and postpaid,

[[] But in case your judges award the dessert wine cart to somebody else, 1'd

like to have vour free booklet, “Ways With Wine”, and I'll build my own.

Cordially,

NAME = —

ADDRESS

CITY - STATE

PAUL MASSON VINEYARDS,SARATOGA, CALIFORNIA

COLLECTEDBY COPY LEGEND



(Order the wine first; be a food snob)

There is a great deal to be said for ordering the wine first, especially if you have never been
in the restaurant before. You don’t know 7, but you do know Paul Masson. So you pick one
you are in the mood for (our 4 California champagnes and 16 table wines cover a lot of moods)

...and then you say:"Now what
dish would you recommend

to go with this Paul Masson
Chablis (or whichever)?

C1960, PAUL MASSON VINEYARDS (please visit us), SARATOGA, CALIFORNIA
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((Quick without lo()king at the picturc)

FULL-B

. £
CELLARED AND
B—

What wine do you drink
betore (and after) the wine
you drink with dinnerr

We used to think we knew. Those on the left, cocktail wines; on the right,dessert wines:

%] Paul Masson California Cocketail Sherry Paul Masson Calitornia Rare Cream Sherry X
X n " " Pale Dry Sherry " " " Golden Cream Sherry (X
Xl " " Rare Dry Sherry l n " Rare Tawny Port (X
X n " ] Fine Sherry " " " Tawny Port X
X on " " Sweet (Red) Vermouth " " " Rich Ruby Port X!
Xon 1 Double Dry (White) Vermouth " " " Choice Muscatel (X)

...but we found that people don't necessarily drink them that way anymore. They drink them
F ) y an) )

when and how they like them.

160, PAUL MASON VINEYARDS (please vinit us), SARATOGA, CALIFORNIA
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“THE
CRITICAL PERIOD IN
MATRIMONY
[S BREAKFAST-TIME"”

W

(Ser Allan Patrick Herbert)

You know the feeling. The married breakfast is an uncasy sal And five sizes: La Petite, the Half-Bottle, the Bottle, the
o

» { \ 3 -
time, no matter how much in love the participants. You try to gsS3s 4 Magnum, the Jeroboam. When you've faced up to break

escape it by leaving the house before breakfast or sleeping fast with it we'd like to hear from you. Fill out the coupon
through till lunch. Stop all that. Face up with Champagne. below, adding comments if you choose. We'll recipro-
You break out a bottle of our effervescent stuff—midweck, cate with a brochure on our Champagnes, Wines, and

say, when it feels like the bloom is off the marriage. This L) Brandy. If you're in our ncighborhood (Saratoga,
Breakfast Champagne comes in four different types: Brut, California) stop by our splendid Champagne Cellars. Wo

Extra Dry, Pink, and California Sparkling Burgundy. &{M have tours daily, and we'd love to show you around

- T

PAUL MASSON

CALIFORNIA CHAMPAGNE
B o o o b b b b o b o ok o ok

Paul Masson Vineyards, Dept. A

Saratoga, California

Gentlemen

My spouse and I had your Champagne for breakfast and: it was just the ticket [J; we deaded after seventeen years of marriage to seed the

backyard with bluegrass [J; the children missed the school bus and had to take a cab [J. Other

Name Address: City State:

worn

COLLECTEDBY COPY LEGEND



("lonight could be
the night in black,
white, red or pink)

VO B Gy

N, e

Vs
O
~ oAt

i

© ('()pvright 1965, Paul Masson Vineyards, Saratoga, California. (We have shown the bottles sideways
to protect their corks. Champagne is properly never upright until it is served. Most people nowadays
even chill it in the ice box. It 1s a nice idea to keep a hottle of the color of your choice in there on its

side just in case there is something to celebrate; like its being evening again.) (We have shown the labels
sideways to protect your neck.)

COLLECTEDBY COPY LEGEND



PAUL MASSON

WINT NCE '8

e\ W | 2 .l
— - : %ll”“(l&b(ny |

HATOGA. €

) TABLE

£

Before you decide
what Rubion tastes best with,
perhaps you'd better taste it.

ONE OF SIX RED TABLE WINES BY PAUL MASSON VINEYARDS, SARATOGA, CALIFORNIA, © 1966

COLLECTEDBY COPY LEGEND



(Just Checking)

Say, do you know
what day this 18’

© Copyright 1965, Paul Masson Vineyards, Saratoga, California. (We note a deplorable tendency to drink

(hm\pu{nc anytime, just because it tastes so Lm)d This is all wrong. (h.nnplgnt should be saved for
special occasions; like its being Thursday or havi ing driven home \\lthuur getting angry once. Or because
you did get angry and want to get unangry.) (lx this your birthday? (Tumght could be the night?)

COLLECTEDBY COPY LEGEND



What to do until the
waitter comes back.

We refer to that pleasant time when you would just as soon sit a bit be fore you
order. There are a number of tl]lnb\ you can do besides cating the bread and
wondering what it is that the lady in the green dress is having that looks so good:

) Drink the bottle of wine you ordered when the waiter came by. Why wait
to enjoy life?> Have a glass now. 2)"Yes,” you 1n1;3ht say, “but 1 haven't decided
what I'm going to eat yet!” 1) Who says you can’t do it the other way around?
4) The more we think about it (ordgrmg the food to suit the wine) the better
idea it seems. Perhaps we should copyright it.

Copyright 1966, Paul Masson Vineyards, Dept. 2, Saratoga, California. (We have 10 table wines—9 whites, S reds,
2 pinks—which you can order food to go with. Write, and we'll send you a complete list.)

(Man does not live by bread and butter alone)

COLLECTEDBY COPY LEGEND



[l’uul Masson and the New l,cisurcl

A hobby

vou can drink

Awine cellar can run anywhere from a [ But as a hobby table wine collecting is espe-
12-bottle rack to the point where the || cially challenging; possibly because one is
tamily is sleeping in pup tents on the lawn. ” forever drinking up the very best specimens.
For a starter it might be well to start with " If you'd like some help on getting started
just a corner of the basement. We’'d hate to || you can count on us. Just write to the address
see you rip out the furnace before you are | below. We'll also send you the labels from

quite sure that it is necessary. all 15 of our table wines with a descrip-
Now, as to which wines, we can cer- tion of each so you'll recognize them at
tainly recommend our own. Paul Masson's ()| the wine store or restaurant. If you're
list of table wines (15), cocktail and already a wine collector, write anyway;
dessert wines (13), and sparkling wines () you may find some items of particular
runs to impressive length. (Let’s see: 33). interest in our catalog. Thank you.

(The inset modular stackable wine rack is our own design and is available with our wines in states which permit it.)
C 18 PAUL MASSON VINEYARDS, DEPT. Y.§, SARATOGA, CALIFORNIA
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[Send for Your Free Starter Kit Today!]

WINE COLLECTING TAKES UP
LESS SPACE THAN ANTIQUE CARS,
IS QUIETER THAN HI-FI,

AND TASTES BETTER THAN STAMPS

XK =

SHoka

People always say that every man ought to | the collecting of wine is, like hunting,
have a hobby but they never mention the | man’s work. And so it is.
real reason, which is: it's the only way he Wine collecting has one magnificent
can be alone at home. advantage over other hobbies: you can

Most men, therefore, will choose a ' drink it, Also, it is neither expensive nor
hobby that is so bulky, messy, noisy, or | complicated to start. One may begin with
haring that no one can bear to be near him; | two or three different reds and two or three
a high price to pay for solitude. whites; but which ones? To help vou we

The wise man will forsake these sclf- | will be happy to send vou the labels of all
tortures and take up wine collecting. It thirteen Paul Masson table wines (plus a
works just as well, no one will bother him: | description of the delicious differences
A} children do not drink and so are not || of each) to give you a collector’s feel right
intcrested; B) women love to have wine at | away. Write: Paul Masson Vinevards, (s
the table, but they feel, quite rightly, that ' Dept. Y 1, Saratoga, Calitornia.

COLLECTEDBY COPY LEGEND



EEP TIMES SQUARE GREEN!

(A MODEST REFORESTATION PROPOSAL FROM OREGON'S LARGEST & ONLY BREWERY
AS A FITTING PRELUDE TO OREGON'S GLORIOUS 1959 CENTENNIAL CELEBRATION)

Jl'mt picture what reforestation will do for Times Square! Cool and green, teeming
with game, salmon swimming up-Pepsi Cola sign to spawn. Why, it’ll be a little
corner of Oregon! But let’s start at the beginning. ..

Thf: name of our Beer is Blitz. Perhaps we’d better spell it out for you so you won’t
claim later that you got us confused with some other beer because we mumbled.
Please pay attention now: B-L-I-T-Z. “Beer” is spelled just the way it sounds.

4 It’s hard to say what good this priceless knowledge will do you because you haven’t
PE4F aprayer of getting Blitz in New York or wherever it is you live; unless you live in the

"3 e Northwest, which we doubt. Especially we like to think of you as living in New York,
<& probably because we’ve always wanted to get ourselves a nice, old city with marvel-

¥ ;‘I' ous possibilities and do things with it. One thing we won’t do is sell you our mag-
;s U ; nificent Beer of the Bright Cascades (as we say) although it'd very likely be the

b~ ! making of you.

At Y Y ';;_,_-" 8 You couldn’t afford it. Supposing you rationed yourself to one bottle a day; the air-
) AR | ’, " mail alone would stagger reason. For that kind of money you could move to Oregon
Bk & 4F and enjoy Blitz postage-free for the rest of your life. And some life! You'd love it.

€ 3 Oh, yes you would, too.

We realize that some of you may not be able to come to Oregon right this minute.
To you stranded unfortunates—wherever you are—we will send, absolutely free, an
' Oregon Do-It-Yourself Kit: an Oregon Fir tree and directions for planting. If you
don’t have a yard or a window box you might set them out in pots on the street®,
though not under marquees; they grow to be a couple of hundred feet tall. Please
let us know where you decide.

* Like in front of Lindy's; a delicatessen that
may in summer wear a nest of robins in its hair.

SEND FOR YOUR FREE TREE TODAY!

Blitz-Weinhard Company
1133 W Burnside Street, Portland 9, Oregon

Dear Blitz:
I'd love an Oregon Fir, please send one. Il lot you know where | plant it and

how I's doing. Give my very best to the gang. Sincerely,

Clty. State.

P.S. You understond why | can’t come to Oregon right now—| can’t get out of
that thing on Thursday. I'll be there for the ‘59 Centennial you can bet.

LLECTEDRY. COR¥-LEGEMD-————————————— —





